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Foreword 

Nepal Rastra Bank has been working to develop inclusive financial system through 

expanding coverage of financial services and introducing regulatory measures that targets 

specific sectors, deprived people and small borrowers.  To support supply interventions, 

NRB has also made its efforts to empower people through various financial literacy 

programs and consumer protection measures that enhance demand for financial services. 

Some efforts to increase the usage of financial services are also carried by other 

stakeholders such as government, regulatory institutions, financial institutions and civil 

society organizations.  

NRB has conducted this financial literacy survey for the first time in order to explore the 

status of financial literacy in Nepal. In addition, this survey has also explored the status of 

financial inclusion by collecting some information on indicators such as usage of payment 

products; usage of saving, investment or retirement products; usage of insurance product; 

usage of credit products; awareness of financial product; and availability of financial 

support from family. 

The survey finds that there is a wide variation in the level of financial literacy among age 

groups, income level, economic sectors, and occupations, and across provinces and 

districts. This survey presents the financial literacy data in national, provincial and district 

level. This situation demands the meaningful efforts to increase the level of financial 

literacy in certain groups and places. 

I hope that findings from this survey will be helpful to devise appropriate as well as 

targeted policies and programs to raise the level of financial literacy of those who have 

relatively low level of financial literacy. Increasing financial literacy helps to enhance 

financial inclusion which contributes to the development of balanced, inclusive and 

resilient financial system for inclusive economic development. Data of this survey are 

available in our website which will be helpful for further research. 

I would like to thank the study team comprising Director Mr. Madhav Dangal, Deputy 

Director Mr. Sushil Poudel, Assistant Directors Ms. Merina Shrestha, Mr. Dron Bahadur 

Singh and Assistants Sharish Man Joshi and Sony Adhikari from Statistics Division for 

their untiring efforts to complete the survey and produce this report. Most importantly, I 

would like to thank all teachers, who collected data from the field, and all respondents 

participating in this survey. 

Finally, I would like to thank directors Dr. Dilli Ram Pokhrel and Dr. Rajan Krishna 

Panta for doing peer review of the report. We are also grateful to those who provided 

valuable comments and suggestion in the validation workshop. 

 Dr. Prakash Kumar Shrestha 
 Executive Director 

 Economic Research Department 

 Nepal Rastra Bank
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Executive Summary 

1. NRB has conducted this baseline financial literacy survey to explore the status of 

financial literacy and financial inclusion in Nepal up to district and provincial level. 

This study is based on OECD/INFE Toolkit 2022 with some national customization. 

Financial literacy is measured along knowledge, behaviour and attitude dimensions. 

Further, financial inclusion situation is assessed based on indicators such as usage of 

payment products; usage of saving, investment or retirement products; usage of insurance 

products; usage of credit products; awareness of at least five financial products; and status 

of relying on family and friends for financial need.  

2. A total number of 9361 Nepali of age above 18 years were selected for the study.  

Multistage sampling method was employed for selecting individuals. All 77 districts were 

selected at the first stage; all types of local level (metropolitan city, sub-metropolitan city, 

municipality and rural municipality) within a district were selected at the second stage. At 

least one local level from the local level types within a district was randomly selected in 

the third stage. Then, at least one ward was randomly chosen from the selected local level 

in the fourth stage. Finally, individuals were selected from the voter list of the selected 

ward as ultimate sampling unit (USU) in a systematic random way. Teachers from 

community schools in the selected ward were selected for enumeration. Using standard 

questionnaire based on OECD/INFE (2022), data were collected through face to face 

interview. Calculation of financial literacy and financial inclusion scores also applies the 

methodology devised in OECD/INFE (2022) based on the individual's responses. 

3. The survey finds that the overall national financial literacy of 57.9 percent, scoring 

11.59 out of 20. Of the components of financial literacy, at national level, the survey 

finds the financial knowledge score of 47.3 percent (score of 3.31 out of 7), financial 

behaviour score of 63.5 percent (score of 5.71 out of 9) and financial attitude score of 

64.1 percent (score of 2.56 out of 4). Only 27.5 percent of adult population passed the 

minimum target score in all financial literacy components, 36.5 percent of adult 

population passed the minimum targets core in financial knowledge, 56.6 percent in 

financial behaviour and 95.4 percent in financial attitude.  

4. Bagmati Province has the highest financial literacy score, where as Madhesh 

Province scores the lowest. Difference in financial knowledge scores among provinces is 

a major factor contributing to the difference in financial literacy scores. Financial 

behaviour and financial attitude scores are found almost similar across provinces. 

5. Financial literacy score in male is higher than female by 7.5 percentage point. 

Financial knowledge score of male is higher than female by 17.9 percent. Such a 

difference in financial knowledge between genders is found in all provinces.  

6. Financial literacy and its entire components have an inverse relation with the age of 

people, which means younger generation (18-30 years), have better financial knowledge 

scores compared to other age group. The financial literacy score of people of age 18- 30 

years is 63.2 percent compared to 27.9 percent of people of age 60 years and above. 

Similar is the case with formal education, reflecting that the fact that higher level of 

formal education has positive impact on financial literacy score.  

7. Financial literacy score among individuals working in the formal sector is higher 

than that of working in the informal sector. The survey shows that higher financial 
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literacy score in industrial and service sectors than agriculture sector; and higher in urban 

areas than in rural areas.  

8. While looking at financial inclusion indicators, the survey finds that 73.78 percent of 

adult population using the payment products, 86.64 percent of adult population 

using saving, investment or retirement products, 46.34 percent of adult population 

using credit products and 30.2 percent of adult population using insurance products. 

Saving account is the highly used (71.06 percent of adult population) saving product and 

investment trust is the lowest used financial product. About 8.5 percent of adult 

population use non-life insurance products, while 26.8 percent use the life insurance 

product. About two-third of adult population are aware of at least 5 different financial 

products. Still 71.83 percent of adult population relies on family and friends for saving or 

borrowing to meet their financial need.  

9. Bagmati Province has the highest usage in all dimensions of financial inclusion and 

Madhesh Province has the lowest usage comparatively. Usage of payment services is 

highest in metropolitan cities standing at 91.9 percent of adult population.  Workers in 

agricultural, construction and other sectors have a low usage of payment product. Still 

significant numbers of population are using collective saving loan. Twenty four percent 

adult population hold stocks. Young generation have a higher usage of saving, investment 

or retirement products. Still, people in agricultural and construction sector have a low 

usage of saving product compared to other sectors.  

10. The survey finds that 46.34 percent of adult population using credit products. 

However, the usage of bank loan is limited to just 17.6 percent of adult population. 

Employees from agriculture and construction sector have the lowest usage of bank loans 

while employees from hotel and restaurant have the highest usage of collective saving 

loans. Usage of government concessional loan is the lowest in low income group and the 

highest in high income group. At national level, only 2.3 percent of adult population has 

usage of government concessional loan.  

11. Metropolitan cities, low age group, population with high level of formal education, self-

employed and salary and wage earners, employees from formal sector, employees with 

high skill level, and high income groups have a high level of awareness about financial 

products.  

12. Variations in financial literacy and financial inclusion across provinces, gender, type of 

local bodies, income level, educational level, occupations and sectors need to be 

addressed by concerned stakeholders while making policies and programs for financial 

literacy and financial inclusion. 
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ljQLo ;fIf/tf cfwf/ ;j]{If0f glthf -;+lIfKtdf_ 

 

!= ljQLo ;fIf/tfn] JolQmsf] ljQLo lg0f{o Ifdtf j[l¢ u/fO{ ljQLo ;fwgsf] pRrtd k|of]u / 

;du| ljQLo ;]jfsf] dfu a9fpF5 . ljQLo kx'Fr / ljQLo k|of]un] ljQLo ;dfj]lztf a9fO{ 

cy{tGqnfO{ g} ;dfj]zL agfpF5 . ljQLo ;fIf/tfsf] jf:tljs l:yltsf] ;DaGwdf cfjZos 

tYofÍ xfn;Dd pknAw 5}g . o;} tYonfO{ dgg u/L OECD/INFE Toolkit 2022 df 

cfwfl/t ;j]{If0f ljlw cjnDag u/L g]kfn /fi6« a}+sn] klxnf] rf]6L k|b]zsf ;fy} lhNnf :t/df 

ljQLo ;fIf/tfsf] cj:yf / ljQLo ;dfj]lztfsf] l:ylt ;DaGwdf ;j]{If0f u/L k|fKt glthfsf] 

k|ltj]bg k|sfzg u/]sf] 5 .  

@= ljQLo ;fIf/tfsf tLgj6f cfofdx? /x]sf xG5gM 1fg (Knowledge), Jojxf/ (Behaviour)/ 

dgf]j[lQ (Attitude) . ltgLx?sf] ;+oQm cj:yfn] ljQLo ;fIf/tfsf] cj:yf atfpF5 . ljQLo 

;dfj]lztfsf] cj:yf dfkg ug{ e'QmfgL pks/0fsf] k|of]u, art, nufgL jf cjsfz pks/0fsf] 

k|of]u, aLdfsf] k|of]u /  shf{sf] k|of]unfO{ x]l/Psf] 5 . cGo ;dfj]lztf ;"rsx?df slDtdf 

kfFr ljQLo pks/0fx¿sf] r]tgf tyf cfly{s cfjZostfsf] nflu kl/jf/ / ;fyLx¿df lge{/ 

/x]sf] l:ylt klg dfkg ul/Psf] 5 . o;sf ;fy} j[¢ cj:yfsf] nflu ljQLo tof/L, ljQLo ;+s6 

Joj:yfkg ug{ ;Sg] lbg / Joj:yfkg ug]{ tl/sf, art ug]{ dfWodx?sf ;fy} ljQLo lg0f{odf 

k|efj kfg]{ tTjx? ;d]t ;j]{If0fn] ;d]6]sf]] 5 . 

#= cWoogsf nflu b]zel/af6 !* jif{ dflysf s'n (,#^! g]kfnL gful/sx?nfO{ 5gf]6 ul/of] . 

JolQm rog ug{sf] nflu ax'–r/0f gd"gf 5gf]6 ljlw k|of]u ul/Psf] lyof] . klxnf] r/0fdf 

;Dk"0f{ && lhNnf, bf];|f] r/0fdf lhNnf leqsf ;a} k|sf/sf :yfgLo txx? -dxfgu/kflnsf, 

pkdxfgu/kflnsf, gu/kflnsf / ufpFkflnsf_, t];|f] r/0fdf sDtLdf Ps :yfgLo tx, rf}yf] 

r/0fdf slDtdf Ps j8f / cGtdf rog ul/Psf] j8fsf] dtbftf ;"rLaf6 Systematic 

Random ljlwaf6 pQ/bftfx? 5gf]6 ul/Psf] lyof] . 5gf]6 ePsf JolQmsf] ;j]{If0fsf] nflu 

j8fdf cjl:yt ;fd'bflos ljBfnosf lzIfsx¿nfO{ u0fssf] ?kdf k|of]u ul/Psf] lyof] . 

OECD/INFE (2022) df cfwfl/t k|ZgfjnLsf cfwf/df cGtjf{tf{sf] dfWodaf6 @)&* k'if 

dlxgfdf tYofÍ ;Íng ul/Psf] lyof] . k|fKt tYofÍnfO{ k|To]s JolQmsf] ljQLo ;fIf/tf / 

ljQLo pks/0fx?sf] k|of]usf] cj:yfnfO{ hg;+Vofsf] ef/sf cfwf/df /fli6«o, k|fb]lzs, lhNnf 

/ :yfgLo txsf] k|sf/ cg';f/ ;"rsx? lgsflnPsf] 5 . 

$= g]kfnLx?sf] ;du| /fli6«o :t/df ljQLo ;fIf/tf %&=( k|ltzt kfOPsf] 5 . ljQLo  ;fIf/tfsf] 

tLg cfofdsf] ?kdf /x]sf] ljQLo 1fg $&=# k|ltzt, ljQLo Jojxf/ ^#=% k|ltzt / ljQLo 

dgf]j[lQ ^$=! k|ltzt /x]sf] kfOPsf] 5 . jo:s hg;+Vofsf] @&=% k|ltztn] dfq ljQLo 

;fIf/tfsf ltg} cfofdx¿df Go"gtd cÍ k|fKt u/]sf 5g\ . ljQLo 1fgdf #^=% k|ltzt jo:s 

hg;+Vof, ljQLo Jojxf/df %^=^ k|ltzt / ljQLo dgf]j[lQdf (%=$ k|ltzt jo:s dflg;x?n] 

Go"gtd cÍ k|fKt u/]sf 5g\ . 

%= ljQLo ;fIf/tfdf ;a}eGbf a9L cÍ jfudtL k|b]zsf] ^$=% k|ltzt kfOPsf] 5 eg] dw]; k|b]zn] 

;a}eGbf sd %@ k|ltzt /x]sf] 5 . ljQLo ;fIf/tf cÍdf leGgtf x'g'sf] k|d'v sf/s tTj 

k|b]zx¿ aLrdf ljQLo 1fgdf /x]sf] leGgtf b]lvG5 . ljQLo Jojxf/sf] / ljQLo dgf]j[lQsf] 

cÍ eg] ;a} k|b]zx¿df nueu ;dfg /x]sf] 5 .  

^= k'?ifsf] ljQLo ;fIf/tf cÍ ^!=* k|ltzt kfOPsf] 5 h'g dlxnfsf] t'ngfdf &=% k|ltztn] a9L 

xf] . k'?ifsf] ljQLo 1fgdf cÍ %^=% k|ltzt /x]sf] 5 h'g dlxnfsf] t'ngfdf !&=( k|ltztn] 

a9L 5 . ljQLo 1fgdf n}lËs leGgtf ;a} k|b]zdf kfOG5 .  
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&= o'jf k':tfx? ljQLo ;fIf/tf / o;sf cfofdx? ;a}df cufl8 /x]sf 5g\ . vf;u/L ljQLo 

1fgdf o'jf k':tfx? a9L cufl8 5g\ . !*–#) jif{sf dflg;?sf] ljQLo ;fIf/tf cÍ  ^#=@ 

k|ltzt /x]sf] 5 hals ^) jif{ sf6]sfx?sf] ljQLo ;fIf/tf @&=( k|ltzt kfOPsf] 5 . To:t} 

lzIffsf] tx a9\b} hfbf klg ljQLo ;fIf/tf a9\b} uPsf]  5 .   

*= /f]huf/, cf}krfl/s If]qdf sfd ug]{ JolQm, pRr ;Lk rflxg] k]zf / s[lif If]q eGbf afx]ssf 

cf}Bf]lus If]qdf sfd ug]{ JolQmsf] ljQLo ;fIf/tf t'ngfTds ?kdf w]/+} /x]sf] 5 .  

(= ljQLo ;dfj]lztfsf] l:ylt cfsng ug{ ljQLo pks/0fx?sf] k|of]unfO{ x]l/Psf] 5. jo:s 

hg;+Vofsf] ljQLo k|of]usf ;"rsx¿df &#=&* k|ltztn] e'QmfgL pks/0f, *^=^$ k|ltztn] 

art, nufgL jf cjsfz pks/0f, #)=)@ k|ltztn] aLdf ;]jf / $^=#$ k|ltzt C0f pks/0f 

k|of]u u/]sf] kfOPsf] 5 . art pks/0fx¿ dWo] &!=)^ k|ltzt jo:s hg;+Vofn] art 

vftfsf] k|of]u u/]sf] kfOPsf] 5 eg] nufgL sf]if ;a}eGbf sd k|ltzt hg;+Vofn] k|of]u u/]sf 

5g . jo:s hg;+Vofsf] *=$^ k|ltztn] lghL{jg aLdf pks/0fx¿ k|of]u u/]sf 5g\ eg] 

@^=&* k|ltztn] hLjg aLdf pks/0fx¿ k|of]u u/]sf 5g\ . nueu b'O{ ltxfO jo:s hg;+Vof 

slDtdf % lsl;dsf ljQLo pks/0faf/] ;r]t 5g\ . cem} klg &!=*# k|ltzt jo:s hg;+Vof 

cfˆgf] cfly{s cfjZostf k"/f ug{ kl/jf/ tyf ;fyLefOdf art jf C0fsf] nflu dfly lge{/ 

/x]sf  5g\ . 

!)= ljQLo k|of]usf k|foM ;a} ;"rsdf t'ngfTds ?kdf afudtL k|b]zdf hg;+Vofsf] ;a}eGbf a9L 

lx:;fn] / dw]; k|b]zdf ;a}eGbf sd lx:;fn] k|of]u ug]{ u/]sf 5g\ . e'QmfgL ;]jfsf k|of]u 

;a}eGbf a9L dxfgu/kflnsfdf (!=( k|ltzt jo:s hg;+Vofn] ug]{ u/]sf] kfOPsf] 5 . s[lif, 

lgdf{0f / cGo If]qx¿df /x]sf sfdbf/x¿ sd k|ltztn] e'QmfgL pks/0fsf] k|of]u u5{g\ . cem} 

klg 7"nf] ;+Vofdf -$%=%$ k|ltzt_ dflg;x? ;fd"lxs art C0f k|of]u ul//x]sf 5g\ . @#=(& 

k|ltzt jo:s hg;+Vofn] :6s tyf z]o/ /fv]sf 5g\ . t'ngfTds ?kdf o'jf k':tfsf] pRf 

lx:;fn] art, nufgL pks/0fx¿sf] k|of]u ug]{ u/]sf] kfOPsf] 5 . cGo If]qsf] t'ngfdf s[lif / 

lgdf{0f If]qsf dflg;x?sf] yf]/} lx:;fn] dfq art pks/0f k|of]u u/]sf 5g\ . 

!!= ;j]{If0fdf $^=#$ k|ltzt jo:s hg;+Vofn] shf{ k|of]u u/]sf 5g eg] hDdf !&=^) k|ltztn] 

dfq a}s shf{ pkof]u u/]sf 5g\ . s[lif / lgdf{0f If]qsf sfdbf/sf] ;a}eGbf sd lx:;fn] a}+s 

shf{ k|of]u u/]sf 5g\ eg] xf]6n / /]i6'/]G6sf sfdbf/sf] a9L lx:;fn] ;fd"lxs art C0fsf] 

k|of]u u/]sf 5g\ . /fli6«o :t/df jo:s hg;+Vofsf] @=#% k|ltztn] dfq ;/sf/L ;x'lnotk"0f{ 

shf{sf] k|of]u u/]sf 5g\ . 

!@= dxfgu/, sd pd]/ ;d"x, pRr :t/sf] cf}krfl/s lzIff ePsf] hg;+Vof, :j/f]huf/ / tna 

tyf Hofnfbf/Lx¿, cf}krfl/s If]qsf sd{rf/Lx¿, pRr ;Lk ePsf hgzlQmx¿ / pRr cfo 

;d"xx?df ljQLo pks/0fx¿sf] k|of]u ug]{ lx:;f w]/} /x]sf] 5 .  

!#= ljQLo ;fIf/tf / ljQLo ;dfj]zLs/0fsf nflu gLlt tyf sfo{qmd th{'df ubf{ k|b]z, lnË, 

:yfgLo lgsfosf] k|sf/, cfo:t/, z}lIfs :t/, k]zf / If]qut?kdf /x]sf] leGgtfnfO{ ;DalGwt 

;/f]sf/jfnfx¿n] ;Daf]wg ug{ cfjZos b]lvG5 . 
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Definition of Key Terms 

Financial Literacy: Financial literacy is defined as a combination of financial awareness, 

knowledge, skills, attitude and behaviour necessary to make sound financial decisions and 

ultimately achieve individual financial well-being (Atkinson and Messy, 2012, p.14). 

Financial literacy encompasses aspects of knowledge, attitude and behaviour covering the 

range of context such as money management, planning for short and long-term financial 

goals and awareness and choice of financial products. The total score for financial literacy 

ranges from 0 to 20. 

Financial Knowledge: Financial knowledge involves understanding some basic knowledge 

of key financial concepts and the ability to apply numeracy skills in financial situations. The 

concept of simple interest, compound interest, time value of money, inflation, diversification, 

division, risk-return and interest paid on loan are tested to determine the financial knowledge 

of an individual (NCFE, 2019, p.10). The score for financial knowledge ranges from 0 to 7. 

Financial Behaviour: Financial behaviour involves study of day-to-day money management, 

financial planning, spending, savings, investment, reliance on credit to meet daily 

requirement and building a safety net for future well-being(NCFE, 2019, p10). The score for 

financial behaviour ranges from 0 to 9. 

Financial Attitude: Financial attitude aims at studying people’s response towards savings, 

prioritization of short-term wants over long-term security, inclination towards risk, et al. for 

future well-being(NCFE, 2019, p10). The score for financial attitude ranges from 0 to 4. 

Financial Education: Financial Education, on the other hand is defined as "the process by 

which financial consumers/investors improve their understanding of financial products, 

concepts and risks and through information, instruction and/or objective advice, develop the 

skills and confidence to become more aware of financial risks and opportunities, to make 

informed choices, to know where to go for help and to take other effective actions to improve 

their financial well-being” (OECD, 2005, p.26). 

Adult: Population of age 18+ years and below 80 years is defined as adult as used in 

OECD/INFE Toolkit 2022. 

Financial Inclusion: Financial inclusion is defined as the process of promoting affordable, 

timely and adequate access to regulated financial products and services and broadening their 

use by all segments of society through the implementation of tailored, existing and innovative 

approaches including financial awareness and education, with a view to promote financial 

wellbeing as well as economic and social inclusion(Atkinson and Messy, 2013, p.11).   
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Chapter 1:  Introduction 

Background 

1.1. Financial literacy empowers users to make sound financial decisions which result in 

financial well-being of the individual. People achieve financial literacy through the 

process of financial education and involvement in economic activities. Financial 

education plays a vital role in creating demand side response to the initiatives of 

supply side interventions for enhancing financial inclusion. 

1.2. Financial literacy is needed for sound financial management as well as for 

developing inclusive financial system. Financial inclusion on the other hand helps to 

achieve inclusive growth as envision by Sustainable Development Goals (SDG). 

Hence, the assessment of existing situation of financial literacy is necessary to design 

policies and strategies to enhance financial literacy, thereby financial inclusion in the 

economy. 

1.3. Nepal Rastra Bank (NRB), Government of Nepal including provincial and local 

governments, Security Board of Nepal, Insurance Board of Nepal, financial 

institutions, civil society, academia, educational institutions in public and private 

sector as well as many other stakeholders have been continuously involved in 

spreading financial literacy and education. However, no official data are available to 

assess the status of financial literacy programs situation so far. 

1.4. To fulfill this gap, NRB has conducted this baseline survey on financial literacy for 

the first time. While doing this, the survey also covers some indicators of financial 

inclusions. Although Finscope survey was conducted in 2014
1
 to assess the financial 

inclusion from the demand side, this survey further contributes to get updated 

information on financial inclusion in addition to information on financial literacy. 

1.5. It is expected that this baseline survey on financial literacy and inclusion indicators 

facilitates regulators and stakeholders to form evidence based national strategies, 

policies and programs; prioritize institutional arrangement and financial resources to 

target the groups with the highest need; set quantitative targets for evaluating impact 

of national strategies for financial literacy and education; and facilitate innovations in 

delivery of financial education that have the highest level of effectiveness for 

changing financial attitude and behaviour (OECD, 2015). 

1.6. The survey follows the methodology of “OECD/INFE Toolkit for Measuring 

Financial Literacy and Financial Inclusion 2022” (OECD, 2022). The adoption of 

standard methodology facilitates the comparison with other similar and developed 

economies. 

                                                 
1
https://finmark.org.za/system/documents/files/000/000/487/original/BROCH_FS_Nepal_2014.pdf?1615201830 
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1.7. NRB has conducted this nationwide survey with the aim of identifying status of 

financial literacy including major dimensions of financial inclusion at district and 

provincial level.  

1.8. This survey has measured three dimensions of financial literacy: knowledge, 

behaviour and attitude. Further, usage of payment, usage of saving, investment or 

retirement, usage of insurance and usage of credit products offered by financial 

institutions are collected to assess the situation of financial inclusion from demand 

side perspectives. The survey also covers other dimensions of using financial 

products including awareness of financial products, reliance on friends and families 

for saving or borrowing, the most appealing media, most used means to save money 

and degree of preparedness for senior age.  

1.9. The survey has presented the situation of financial literacy in several dimensions 

including gender, age, family size, education, occupation, industry, among others. 

Review of International Survey Results 

1.10. An international survey of adult financial literacy in 26 countries of three continents 

(Asia, Europe and Latin America) including 12 OECD member countries (based on 

the OECD/INFE 2020 Toolkit), found that the average financial literacy score of 61 

percent across all 26 participating countries and economies (OECD, 2020). The 

average financial literacy score across 12 participating OECD member countries was 

62 percent, which is marginally higher than the average score of all 26 countries. 

Among the participating countries, Hong Kong, and China have the highest score of 

71 percent. Italy has a minimum score of 53 percent. The majority of economies have 

the financial literacy score ranging from 57 percent to 67 percent. 

1.11. In India, National Centre for Financial Education (NCFE) carried out an All-India 

Financial Literacy and Inclusion Survey in 2019 (NCFE, 2019). A sample of 75000 

adults aged 18 to 79 were interviewed in 14 national/regional languages using a set 

of household questionnaires. The Survey revealed that 27.18 percent of the 

respondents have achieved a minimum target score/minimum threshold score in each 

of the components of financial literacy prescribed by OECD-INFE
2
. 

Structure of the Report 

1.12. This report is presented in six chapters. After this first chapter, chapter second 

presents survey methodology. Chapter third presents findings on financial literacy 

followed by findings on financial inclusion in Chapter fourth. Further, Chapter fifth 

presents findings on other financial matters and Chapter sixth finally presents 

conclusion and the way forward. Finally, Appendices contain relevant data tables in 

detail and maps related to financial literacy and financial inclusion. 

                                                 
2
 A minimum of 3 in financial attitude (out of 5), 6 in financial behaviour (out of 9) and 6 in financial 

knowledge (out of 9). 
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Chapter 2:  Survey Methodology 

2.1. This survey has followed the OECD/INFE (2022) toolkit for measuring financial 

literacy and financial inclusion with some national customization. This chapter 

presents the detail methodology used to carry out this survey. 

Questionnaire 

2.2. Standard Questionnaires have been used to compile information from representative 

Nepali individuals. Questionnaires attempt to capture information on demographic, 

occupation, money management, financial knowledge, financial behaviour, financial 

attitude, knowledge, usage and choice process of financial products, financial 

vulnerability and financial stress management among others. Altogether, there are 41 

questions in the questionnaire (Appendix 23: ). 

2.3. Each question has been chosen to provide valuable information about a specific 

aspect of financial literacy as well as financial inclusion. Responses to various 

questions are combined to produce financial literacy and financial inclusion scores. 

To address the national context and get the extra information, additional questions 

have been added to the baseline questions. 

Sampling Frame 

2.4. Nepali individuals of age above 18 years from 77 districts are included in the 

sampling frame. Survey is conducted with the aim of publishing result up to district 

level. Voter list available from website of Election Commission
3
has been used to 

construct the sampling frame. Voter list is available at voting booth level for all 

wards of local levels. 

2.5. All 77 districts are primary sampling unit. Districts consist of different types of local 

levels such as metropolitan, sub-metropolitan, municipality and rural municipality. 

Each type of local level is the second level of sampling unit. From each local level 

type, at least one local level is randomly selected at the third stage. If sample size 

allocated to local level type is greater than 45, next local level within local level type 

of that district is selected. Ward is randomly selected from the selected local level at 

the fourth stage. Voting center is the fifth level of sampling unit randomly selected 

from the selected ward. If the ward consists of only one voting booth, whole ward is 

selected. 

2.6. All individual included in the voter’s list of the selected voting booth are ultimate 

sampling unit. Systematic random sampling is used to select respondent from the 

ultimate sampling unit. All voters are arranged in ascending order of voting identity 

card number and given a continuous serial number starting from one. An interval 

number is derived by dividing total number of voters by required sample size. Then, 

a random number between one and interval number is generated. The randomly 

chosen number is matched with serial number in voter list and chosen as the first unit 

                                                 
3
https://election.gov.np/np/page/voter-list-db 
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selected in sampling. Interval number is added to the first random number to get next 

sampling unit. Interval number is added to each resulting number in previous 

calculation. The process is carried out until required sample size is achieved. The 

resulting number at each stage is rounded to nearest integer and matched with serial 

number in voting list and chosen for sampling. The multi-stage sampling process 

followed in selection of ultimate sampling unit is shown in Figure 2.1. 

Figure 2.1: Multi-stage sampling structure 

 

Sample Size Determination 

2.7. Minimum sample size for estimation of characteristics (yes/no) was determined using 

95 percent confidence interval(Z), 0.5 as the probability of success(p), ±3.1 percent 

of proportion for Province statistics or ±10 percent of proportion for district statistics 

as Error tolerance (E) and 0 percent (non-responding sample is replaced by alternate 

sample therefore, non-response rate remains zero) as non response rate. Assuming 

that the population parameter follows normal distribution, the minimum sample size 

for province and district level is determined as follows: 

Equation 1: Sample Size for Province 

𝑛𝑝 =
𝑍𝛼

2𝑝𝑥𝑞

𝐸2
𝑜𝑟, 𝑛 =

 1.96 2 0.5 𝑥0.5 

0.0312
= 1000 

 

Equation 2: Sample Size for District 

𝑛𝑑 =
𝑍𝛼

2𝑝𝑥𝑞

𝐸2
𝑜𝑟, 𝑛 =

 1.96 2 0.5 𝑥0.5 

0.102
= 96 

2.8. Sample size of 1000 from each province is then distributed to each district according 

to probability proportional to size. Where the sample size is less than 96 at district 

level, sample size is scaled to 96. A total number of 9,361 individuals were selected 

for enumeration
4
.Population weight has been used to calculate average statistics to 

recover the distortion caused by rescaling. Probability proportion to size is used to 

                                                 
4
 However, the effective sampling size is 7,000. 
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determine sample size of ultimate sampling unit from each voting booth of ward 

followed by local level and district. 

2.9. Total selected individuals of age above 18 from 77 districts were interviewed during 

January 2022. The sample distribution is shown inthe map below (Figure 2.2). 

Figure 2.2: Sample Distribution to Local Level 

 

Data Collection 

2.10. Teachers from community schools were selected to conduct survey in the selected  

wards
5
. A half-day virtual training on objectives and need for the survey, content of 

questionnaires and ways to fill up the protected excel sheet was conducted for the 

selected enumerators (teachers). 

2.11. The name list of randomly selected individuals from the selected ward were provided 

to enumerators. The name list contains name, age, gender, and name of spouse, father 

and mother. The information is used to identify the randomly selected individuals. 

2.12. Enumerators used direct interview method to fill up the printed paper questionnaire 

(written in Nepali language). Missing respondents were replaced by another 

individuals of the same gender and age between ± 5 years of originally selected 

candidate. The non-response was kept at zero percent through the process of sample 

replacement. Non-sampling error were kept to the minimum possible through the 

process of onsite and offsite monitoring
6
.  

                                                 
5
Community schools were requested to provide name of interested teacher with minimum qualification of 10+2 

years of education, having proficiency in computer operation along with basic knowledge of financial system 

and also interested in survey work. A protected excel sheet with 25 questions, mostly related to financial system, 

financial instruments and financial mathematics were e-mailed to candidates. Candidates who scored minimum 

17 out of 25 marks were contracted for the survey work. 
6
Economic Research Department and Provincial offices conducted field visits, follow up respondents from 

telephone, and regularly followed up data collection activities. 
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2.13. The filled questionnaire were received in protected excel sheet through e-mail. 

Received data were reviewed and checked for consistency. The final data were 

compiled and processed through Stata software.  

Computation of Financial Indicators 

Financial Literacy Score 

2.14. Financial literacy score is computed as the sum of scores of three components: 

financial knowledge, financial attitude and financial behaviour. The score ranges 

from 1 to 20.Minimum target score of financial literacy is calculated as achieved if 

respondents is able to score minimum scores in all three components. 

Financial Knowledge Score 

2.15. Financial knowledge score is computed as the number of correct responses to the 

seven financial knowledge questions, which measured 7 basic financial concepts 

such as impact of inflation on spending power, concept of interest, simple interest 

calculation, compound interest calculation, relationship between risk and return, 

inflation and cost of living and risk diversification (Q21-Q27)
7
. The score ranges 

from 0 to 7. Minimum target score of financial knowledge is 5 or more. 

Financial Behaviour Score 

2.16. Financial behaviour score is computed as the sum of scores obtained in 8 financial 

behaviour questions, relating to budgeting (Q17, Q18.1, Q18.2, Q18.3 and Q18.4), 

active saving (Q19), avoiding borrowing to make ends meet (Q41 and Q42), 

choosing financial products (Q38 and Q39) and using independent financial expert 

advice, keeping watch on financial affairs (Q33), striving to achieve goals (Q34), 

making considered purchases (Q28) and paying bills on time (Q31). Each behaviour 

is scored as 1 except choosing financial products. If individual chooses financial 

product using independent financial adviser, score is 2. The score ranges from 0 to 

9.Minimum target score for financial behaviour is 6 or more. 

Financial Attitude Score 

2.17. Financial attitude score is computed as the average scale of three attitude questions 

related to attitude on money, attitude related to saving and long term saving attitude 

(Q29, Q30 and Q35), that are  measured in 5-point Likert scale. The 5-point score is 

rescaled to 4
8
. The score ranges from 1 to 4. Minimum target score for financial 

attitude is 2.4 or more. 

 

 

                                                 
7
Concepts of simple division (Q20) were measured but not included in the calculation of financial knowledge 

(as per latest OECD/INFE 2022, division are no more included). 
8
  Financial behaviour score is revised to 4 point from 5 point in OECD/INFE 2022 Toolkit. 
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Financial Inclusion 

2.18. The financial inclusion analysis measures six financial inclusion indicators (as per 

OECD/INFE 2022 guidelines), which are described in Table 2.1. The indicator takes 

value of 1 if conditions are met, otherwise it takes the value of 0. 

Table 2.1: : Calculation of Financial Inclusion Indicators 

Indicators Financial Products 

Payment products Mobile banking, internet banking, credit card/debit card, saving and current 

account and digital wallets. (1 if have at least one) 

Saving, investment 

and retirement product 

Bank saving, current account, fixed deposit, micro saving, saving in 

cooperatives and informal group saving, Provident fund, Citizen Investment 

Trust (CIT), Shares and bonds. (1 if have at least one) 

Insurance Life insurance and non-life insurance. (1 if have at least one) 

Credit product Bank loan, microfinance loan, unsecured loan, credit from cooperatives, 

informal group loan, Government grants and loans. (1 if have at least one) 

Aware of at least 5 

products 

Aware of 5 products from list of 24 products in questionnaire. 

Relying on family and 

friends 

Either rely on family and friends to save or rely on family and friends to meet 

end needs. 

Aggregation of Scores 

2.19. Up to local level types: Un-weighted arithmetic means for each gender 

 𝑓𝑖𝑛𝑎𝑛𝑐𝑖𝑎𝑙 𝑑𝑖𝑚𝑒𝑛𝑠𝑖𝑜𝑛 𝑠𝑐𝑜𝑟𝑒(𝑠 ̅𝑖𝑗 ) =
 𝑆𝑐𝑜𝑟𝑒𝑠

𝑛
 

𝑓𝑖𝑛𝑎𝑛𝑐𝑖𝑎𝑙 𝑖𝑛𝑐𝑙𝑢𝑠𝑖𝑜𝑛 𝑟𝑎𝑡𝑖𝑜 𝑓𝑖 𝑖𝑗 =
𝑛𝑦

𝑛
,  

where, 

 i = local level type within districts,   

j = gender types (male, females) 

 ny = number of respondents with true response, n =  total respondents 

2.20. For statistics at district, province, national level, as well as four different types of 

local level, 

𝑓𝑖𝑛𝑎𝑛𝑐𝑖𝑎𝑙 𝑑𝑖𝑚𝑒𝑛𝑠𝑖𝑜𝑛 𝑠𝑐𝑜𝑟𝑒 =
 𝑁𝑖𝑗 𝑠 ̅𝑖𝑗

𝑛
𝑖 ,𝑗

 𝑁𝑖𝑗
𝑛
𝑖 ,𝑗

,  

𝑓𝑖𝑛𝑎𝑛𝑐𝑖𝑎𝑙 𝑖𝑛𝑐𝑙𝑢𝑠𝑖𝑜𝑛 𝑟𝑎𝑡𝑖𝑜 =
 𝑁𝑖𝑗𝑓𝑖 𝑖𝑗

𝑛
𝑖 ,𝑗

 𝑁𝑖𝑗
𝑛
𝑖 ,𝑗

,  

where, 

 Nij=population number in each type of local level within districts by gender
9
 

 

                                                 
9
For number of population, recent preliminary results of Census 2021 have been used (CBS, 2022) 
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2.21. For other demographic characteristics and occupational characteristics, scoring 

formula is as follows, 

𝑓𝑖𝑛𝑎𝑛𝑐𝑖𝑎𝑙 𝑑𝑖𝑚𝑒𝑛𝑠𝑖𝑜𝑛 𝑠𝑐𝑜𝑟𝑒(𝑠 ̅𝑖𝑗 ) =
 𝑆𝑐𝑜𝑟𝑒𝑠

𝑛
 

𝑓𝑖𝑛𝑎𝑛𝑐𝑖𝑎𝑙 𝑖𝑛𝑐𝑙𝑢𝑠𝑖𝑜𝑛 𝑟𝑎𝑡𝑖𝑜 𝑓𝑖 𝑖𝑗 =
𝑛𝑦

𝑛
,  

where,  

 ny = number of respondents with true response for catagory within demography, 

n =  total respondents within each catagory of selected demographic charactertics 

Aggregation of Survey Findings 

2.22. The results of survey are aggregated across 11 major demographic and employment 

dimension: Province, local level bodies type, gender, age group, income group, 

marital status, education level, employment status, registration status of employer 

(formal/informal), occupational category, and industrial classification.  

2.23. Male and female break down are presented across 7 Provinces (Province 1, Madhesh, 

Bagmati, Gandaki, Lumbini, Karnali and Sudurpaschim) and 4 local level bodies 

type (metropolitan city, sub-metropolitan city, municipality and rural municipality). 

2.24. Age groups are divided into three age groups of 18 to 30 as young people, 31 to 60 as 

middle aged groups, and above 60 as seniors. The division are aligned with OECD 

practice of dividing age groups to facilitate international comparison. 

2.25. Income group are divided into six groups consisting of two groups below national 

average income and four income groups above national average income. Monthly per 

capita of NPR 13,804
10

 is taken as reference income for constructing groups. First 

two groups are below national average income and last four groups are above 

national average income. First income group consists of people with income up to 50 

percent of average national income (the lowest income group), second group consists 

of people with income above 50 percent of average national income to average 

national income, third group consist of people with income above national average 

income to 1.5 time of national average income, fourth group consists of people with 

income above 1.5 times to 2 times of national average income, fifth group consists of 

people with income above 2 time of national average income to 3 times of national 

average income and last group consist of people with income above 3 time of 

national average income (the top income group). 

2.26. Marital status is divided into four groups consisting of married, unmarried, divorced 

and widow.  

2.27. Education level is divided into seven groups consisting of illiterate, no formal 

education, primary education, secondary education, higher secondary education, 

                                                 
10

 Annual per capita GDP (2078/79,CBS) NPR 164,598 is converted to monthly income. 
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bachelor and masters and above. The equivalent education is matched to either of the 

seven groups.  

2.28. Employment types are divided into six groups consisting of self-employed, 

salaried/wage employee, seeking employment, housewife, student, and unemployed 

and not seeking employment. 

2.29. Employed people are classified into three additional dimensions such as registered 

and not registered, occupational classifications and industrial classifications. 

Financial literacy and inclusion indicators reported in the survey findings and tables 

in such classifications represent only the fraction of samples reported as employed. 

2.30. Formal and informal sector are categorized on the basis of registration. If business is 

registered, the employment sector is categorized as formal, otherwise informal. 

2.31. Occupations are classified as per broader heading as prescribed in International 

Standard Occupational Classification System. The occupation is classified into ten 

broader groups such as security, managerial, professional, high technical, office 

assistant, retail service, agricultural, skilled worker, technician and elementary 

occupation. 

2.32. Industrial sector of employed people are grouped into 14 industrial categories such as 

agriculture, mining and quarrying, water and electricity, manufacturing, construction, 

wholesale and retail trade, transport, education, health, hotel and restaurant, financial 

service, information and communication, public service and other sector. 

Distribution of Sample in different aggregated groups 

2.33. Distribution of 9,361 sample size in this survey by different categories is as shown in 

(Table 2.2-2.4) : 

Table 2.2: Distribution of Sample by Province, Gender, Local bodies type and age group 
By Province By Gender By Local Bodies Type By Age Group 

Province Sample 

Size  

 Gender  Sample 

Size  

 Local Bodies Sample 

Size   
Age Group  

Sample 

Size 

Province 1  1,727  Male      4,821 Rural Municipality  4,181  Young Age  2,222  

 Madhesh  1,438  Female      4,540 Municipality 4,127  Middle Age  5,625  

 Bagmati  1,707     Sub-metropolitan City  414 Senior age 1,514  

 Gandaki  1,088 Metropolitan City  639   

 Lumbini  1,445     

 Karnali  960 

 

Sudurpaschi

m   

996 

Total 9,361 Total 9,361 Total 9,361 Total 9,361 
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Table 2.3: Distribution of sample by marital status, education group, income group and 

status of employment 
By Marital Status By Education Group By Income Group By Status of Employment 

Marital 

Status  

Sample 

Size   
Education  

Sample 

Size 

Income 

Group 

Sample 

Size 

Employment 

Status 

Sample 

Size 

 Married  7,838  Illiterate  2,510 0-6,902  1,441  Self Employed  2,276 

 Unmarried  1,121 
 No formal 

Education  
983 6,903-13,804  1,594 

 Salaried/wage 

employee  
2,318 

 Divorced  42 
Primary 

Education  
1,966 13,804-20,706  2,397 

 Seeking 

employment  
1,021 

 Widow  360 
Secondary 

Education  
1,874  20,707-27,608  922  Housewife  2,466 

  Higher 

Secondary 

Education  

1,249 27,609-41,412  1,734  Student  325 

Bachelor  

529 Above 41412  1,273 

Unemployed and 

not seeking 

employment  

955 

Master and 

Above  
250 

  
  

Total 9,361 Total 9,361 Total 9,361 Total 9,361 

 

2.34. Out of people reporting employed status, sample size in each group is shown in Table 

2.4. 

Table 2.4: Distribution of sample size by employment by status of registration, 

occupational classification and industrial classification 
By Status of Registration By Occupational Classification Industrial Sector of Employment 

Status 
Sample 

Size 

Occupational Group Sample 

Size 
Industrial Classification 

Sample 

Size 

 Formal Sector 

(Registered) 
2,220 

 Security  
150  Agriculture  1,625 

 Informal 

Sector 

(Unregistered) 

1,942 

 Managerial  

239  Mining and Quarrying  16 

 

 

 Professional  388  Water and Electricity  63 

 High Technical  219  Manufacturing  136 

 Office Assistant  234  Construction  301 

 Retail Service  781  Wholesale and Retail Trade  716 

 Agricultural  1,036  Transport  131 

 Skilled Workers  278  Education  589 

 Technician  162  Health  106 

 Elementary Occupation  784  Hotel and Restaurant  154 

   Financial Services  93 

 Information and Communication  23 

 Public Sector  121 

 Other Sector  356 

Total 4,162 Total 4,271 Total 4,430 

Limitations 

2.35. Though minimum sample size for all districts are at least 96, sample statistics for  

districts have wider precision and sometimes have higher chance of being less 

representative. 
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2.36. Some response error may happen due to lack of proper 

understanding/misunderstanding of survey questions by respondents at the time of 

the interview. 

2.37. Some respondents, who were randomly selected through voter list at local levels, 

were not available at their permanent residence at the time of interview. Those living 

outside the permanent residence are mostly people who have dual residence, people 

who temporarily moved to city for work, people who have moved abroad for foreign 

employment and who have passed away but name is still present in voters list. 

Replacement of such respondents, given the availability of people in local area may 

not be perfect. 
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Chapter 3:  Financial Literacy and Its Components 

3.1. This chapter presents the survey finding on financial literacy. First of all, results of 

overall financial literacy score have been presented followed by its components 

subsequently. Detail results are given in Appendices. 

Financial Literacy Score 

3.2. Overall, Nepal's financial literacy score is 57.9 percent (Table A1.1). This is 

slightly lower than the average of 26 counties' result which is 61 percent in 

OECD(2020) survey. 

3.3. Financial literacy score varies across the provinces. Bagmati Province is at the top 

with the score of 64.5 percent, while Madhesh Province has at the bottom with the 

score of 52.0 percent. Comparatively, for provinces such as Province1, Madhesh, 

Lumbini and Sudurpaschim have financial literacy score less than national average. 

Financial literacy score of Karnali Province is slightly higher than national level due 

to comparatively higher score in financial behaviour and financial attitude (Figure 

3.1). 

Figure 3.1: Province wise Financial Literacy score and its Components 

 

3.4. The survey results show that males have outperformed female in financial literacy 

score by scoring 61.8 percent compared to 54.8 percent of female. Such a gender gap 

in financial literacy score exists in all provinces, with much a wider gap in Madhesh 

and Sudurpaschim Province (Table A1.1) (Figure 3.2). 

3.5. Financial literacy score is high in metropolitan  cities (65.4 percent) than other local 

bodies (Table A1.2). However, the gender gap in financial literacy score is slightly 

higher in metropolitan  cities. 
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Figure 3.2  Financial Literacy Score (Gender and Province wise) 

 

3.6. Financial literacy score increases with income level. Financial literacy score of top 

income group is 68.4 percent compared to just 50.7 percent in the lowest income 

group (Table A1.4) 

3.7. Financial literacy score increases with increasing the education level also. Financial 

literacy score of Master's Degree and above is 78.2 percent, which is substantially 

higher than the financial literacy score of 45.3 percent of illiterate cohorts (Table 

A1.6). 

3.8. Salaries/wage employee and self-employed have higher financial literacy score i.e. 

64.2 percent and 63.6 percent respectively, compared to that of housewife (51.2 

percent) and unemployed and not seeking employment (47.2 percent) (Table A1.7). 

3.9. People involved in the formal sector have a higher financial literacy score of 72.3 

percent compared to that of 57.5 percent of those involved in the informal sector 

(Table A1.8). 

3.10. Financial literacy score varies with different occupations while professional people 

have financial literacy score, as high as 75.7 percent, compared to just 58.2 percent in 

elementary occupation. People involved in agriculture have also low financial 

literacy score of 59.0 percent (Table A1.9). 

3.11. Variation in financial literacy score exists across industrial classifications. People 

involved in education have financial literacy score of 75.9 percent, while people 

involved in agriculture have financial literacy score of 56.9 percent (Table A1.10). 

3.12. Other detail information and data on financial literacy scores are given in Appendix 

1. 

 

 

60.2 

54.0 
57.0 56.2 

47.9 
52.0 

68.7 

60.4 
64.5 

66.5 

58.7 
62.4 

59.0 

52.5 
55.6 

63.2 

56.3 
59.7 

62.2 

53.3 
57.5 

61.8 

54.3 
57.9 

-

10.0 

20.0 

30.0 

40.0 

50.0 

60.0 

70.0 

80.0 

M
al

e

Fe
m

al
e A
ll

M
al

e

Fe
m

al
e A
ll

M
al

e

Fe
m

al
e A
ll

M
al

e

Fe
m

al
e A
ll

M
al

e

Fe
m

al
e A
ll

M
al

e

Fe
m

al
e A
ll

M
al

e

Fe
m

al
e A
ll

M
al

e

Fe
m

al
e A
ll

1 Madhesh Bagmanti Gandaki Lumbini Karnali Sudurpaschim National



14 

 

 

Minimum Financial Literacy Score 

3.13. Overall, 27.5 percent of adult population obtained the minimum passing score in all 

three dimensions of financial literacy
11

. Only 19.9 percent of female achieved 

minimum financial literacy score, which is even lower in rural municipality (only 

16.4 percent). Bagmati and Gandaki Province have higher proportion of adults 

passing minimum financial literacy scores. Proportion of adults from metropolitan 

city (43.1 percent) have obtained the minimum score compared to just 23.5 percent 

of adults from rural municipality. Senior people, bottom income group, lower level of 

literacy, housewives and unemployed not seeking employment have low proportion 

of adults passing minimum knowledge target score (Table A1.1 to Table A1.7). 

3.14. By employment, people working in the informal sector, engaged in agricultural and  

elementary occupation, and employed in agriculture and construction industry have 

the lowest proportion of adults passing minimum target score in financial literacy 

(Table A1.8 to Table A1.10). 

Financial Knowledge Score 

3.15. The survey finds that financial knowledge score of 47.3 percent at national level 

(Table A1.1). Financial knowledge score is lowest in Madhesh Province which is 

37.8 percent, while Bagmati Province has the highest financial knowledge score of 

59.4 percent. 

3.16. On gender wise, financial knowledge is very low in female with a score of38.6 

percent compared to male with a score of 56.5 percent. Provincewise, financial 

knowledge scores of both male (47.7 percent) and female (27.7 percent ) are low in 

Madhesh Province compared to other provinces (Table A2.1). 

3.17. Out of 7 basic concepts within financial knowledge, the survey has found that the 

concept of division and interest is relatively well understood among others. Scores on 

assessing impact of inflation and interest on purchasing power, simple and compound 

interest calculation, relation between risk and return, and impact of diversification on 

risk are relatively less known (Table A2.1). 

3.18. Financial knowledge score is high in metropolitan cities with score of 58.6 percent 

compare to just 43.8 percent in rural municipalities ( Table A2.2). While 

gender gap exists in financial knowledge in all type of local bodies, it is much higher 

in metropolitan cities. 

3.19. Financial knowledge score is higher in younger generation (18-30 years) ( Table 

A2.3). Financial knowledge as well as all its components has an inverse relation with 

the age of the population (Figure 3.3). 

 

                                                 
11

5 or more out of 7 in financial knowledge, 6 or more out of 9 in financial behaviour and 2.4 or more out of 4 in 

financial attitude. 
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Figure 3.3: Financial Knowledge by Age in years 

 

3.20. Financial knowledge score increases with increases in income level with wide 

margin. People in top income group have financial knowledge score of 66.4 percent 

which is almost double than that of people at the lowest income group ( Table 

A2.4). 

3.21. Formal education is positively related to high level of impact on financial knowledge 

score. This score stands 88.3 percent for those who have Master's degree compared to 

22.6 percent for those who are illiterate (Table A2.6).  

3.22. Salaried/wage earners have the highest level of financial knowledge score of 59.1 

percent. Unemployed populations who do not search for job have the lowest level of 

financial knowledge which stands at 28.6 percent. Housewives, that are significant in 

number, have also low level of financial knowledge score of 31.3 percent. Students 

have a higher knowledge score of 73.4 percent (Table A2.7). 

3.23. Adult population who are employed in the formal sector have the higher financial 

knowledge score of 73.1 percent than those who are employed in the informal sector 

(46.3 percent)  (Table A2.8). As more activities get linked to formal sector, financial 

literacy score seems to increase. 

3.24. People in agricultural and elementary occupation have the lowest level of financial 

knowledge score of 47.1 percent and 48.6 percent respectively (Table A2.9). People 

working at occupations requiring higher level of skills have a higher level of 

financial knowledge score. 
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3.25. As per industrial classification, the agriculture sector includes people with the lowest 

level of financial knowledge score of 44.7 percent.  As expected, people working in 

the financial sector have the highest financial knowledge score of 86.8 percent 

followed by those who work in the education sector with a score of 82.1 percent 

(Table A2.10). 

Minimum Financial Knowledge Score 

3.26. Overall, 36.5 percent of adult population obtained minimum passing score (5 or more 

out of 7) in financial knowledge. Only 27.0 percent of female have achieved 

minimum knowledge score, which is even lower in rural municipality (22.7 percent). 

Bagmati and Gandaki Province have a higher proportion of adults passing minimum 

financial score. Proportion of adults from metropolitan city obtaining minimum 

knowledge score (50.6 percent) is high compared to those from rural municipality 

(32.3 percent). Old-aged people, bottom income group, lower level of literacy, 

housewives and unemployed not seeking employment have a low proportion of 

adults passing minimum knowledge target score (Table A2.1 to Table A2.7). 

3.27. By employment, people working in the informal sector,  agricultural and  elementary 

occupation, and agriculture and construction industry have the lowest proportion of 

adults passing minimum target score (Table A2.8, to Table A2.10). 

Financial Behaviour Score 

3.28. The survey finds overall financial behaviour score (as a percentage) of63.5 percent. 

(Table A1.1) Bagmati and Gandaki Province have the higher level of financial 

behaviour score of 69.0 percent and 68.3 percent respectively, while Province 1 has 

the comparatively low level of financial behaviour score. 

3.29. Financial behaviour score of male is 65.2 percent which is higher than that of female 

(61.9 percent) (Table A1.1). Out of eight subcomponents of financial behaviour, 

active saving is the highest scoring component with the score of 0.95. Other financial 

behaviour components such as preparing the family budget, avoid borrowing to meet 

ends, using expert in selection and comparison of financial products and setting 

financial goals components have comparatively low score (Table A3.1). 

3.30. Financial behaviour score is high in metropolitan cities than other types of local 

bodies with score of 72.4 percent. Almost all people in metropolitan cities engage in 

active saving (Table A3.2). 

3.31. Like financial knowledge score, financial behaviour score is also found high among 

young age group with a score of 65.7 percent (Table A3.3). 

3.32. Financial behaviour score also increases with income level. The lowest income group 

people have the financial behaviour score of 56.3 percent while the top income group 

people have such a score of 71.3 percent (Table A3.4).  
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3.33. Financial behaviour score increases with increase in formal education level. 

Individuals with Master's and above degree have the financial behaviour score of 

77.2 percent compared to 54.3 percent for illiterate (Table A3.6). 

3.34. Unemployed and population not seeking jobs have the lowest level of financial 

behaviour score of 54.2 percent followed by the housewife (59.8 percent), while the 

self-employed people have the financial behaviour score of 68.2 percent (Table 

A3.7). 

3.35. Population working in the formal sectors has a higher financial behaviour score of 

74.5 percent compared to 63.0 percent for those in the informal sector (Table A3.8). 

3.36. People involved in occupations requiring low skill level have low financial behaviour 

score. Professional people have financial behaviour score of 76.2 percent compared 

to 65.0 percent of agricultural workers (Table A3.9). 

3.37. Similarly, population engaged in the agriculture sector has the lowest level of 

financial behaviour score of 62.7 percent compared to other industrial sectors (Table 

A3.10). People engaged in financial service sector have highest financial behaviour 

score of 81.1 percent. 

Minimum Financial Behaviour Score 

3.38. Overall, 56.6 percent of adult population obtained minimum passing score (6 or more 

out of 9) in financial behavior which is far better than financial knowledge. Only 

53.6 percent of female achieved minimum behavior score, which is even lower in 

rural municipality (48.5 percent). Bagmati and Gandaki Province have a higher 

proportion of adults passing minimum financial score. Such a proportion of adults 

from metropolitan city remains 73.1 percent compared to rural municipality of 51.3 

percent. Old-aged people, lowest income group, lower level of literacy, housewives 

and unemployed not seeking employment have low proportion of adults passing 

minimum financial behaviour score (Table A3.1 to Table A3.7). 

3.39. By employment, people working in the informal sector, agricultural and  elementary 

occupation, and  agriculture and construction sector have the lowest proportion of 

adults obtaining minimum financial behaviour score (Table A3.8, to Table A3.10). 

Financial Attitude Score 

3.40. The survey finds the overall financial attitude score of 64.1 percent. It is lowest in 

Madesh Province (59.5 percent). Financial attitude remains almost similar among 

male and female (Table A1.1). 

3.41. In contrast to previous two components of financial literacy score, the financial 

attitude score is lowest in metropolitan cities with a score of 61.7 percent (Table 

A1.1). 

3.42. Financial attitude score does not differ much with the age groups unlike other two 

components before (Table A4.3). 
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3.43. Financial attitude score declines with increase in income level up to national average 

and then increase with the  income level above national average (Table A4.4). 

Illiterate people have a higher score of 64.8 percent in financial attitude than the 

people with Master’s degree and above (62.8 percent) (Table A4.6). 

3.44. Financial attitude scores differ marginally among people with different employment 

types ranging from 64.0 percent to 66.9 percent (Table A4.7). 

3.45. Only marginal difference exists in financial attitude score between formal and 

informal sector i.e. 65.8 percent versus 64.7 percent (Table A4.8). 

3.46. Occupation wise financial attitude score ranges from 60.0 percent to 66.7 percent 

with people in technical occupations have relatively the lowest financial attitude 

score (Table A4.9). However, financial attitude scores deviate more among industrial 

classifications with the lowest of 58.6 percent in manufacturing to the highest of 70.0 

percent in public service (Table A4.9). 

Minimum Financial Attitude Score 

3.47. Overall, 95.4 percent of adult proportion obtained minimum passing score (2.4 or 

more out of 4) in financial attitude, which is very higher than the proportion of 

people passing earlier two components. Gender wise variation in obtaining minimum 

financial attitude score is lower compared to financial knowledge and behavior score. 

Old-aged age people, lowest income group, lower level of literacy, housewives and 

unemployed not seeking employment have relatively lower proportion of adults 

obtaining minimum financial attitude score (Table A4.1 to Table A4.7). 

3.48. By employment, people working in the informal sector, agricultural and  elementary 

occupation, and agriculture, construction and other sector have slightly lower 

proportion of adults passing minimum target attitude score (Table A4.8, to Table 

A4.10). 



19 

 

Chapter 4:  Financial Inclusion Indicators 

4.1. Since financial literacy helps to achieve financial inclusion, this survey has also 

collected some information on financial inclusion from usage side which is presented 

in this chapter. The status of financial inclusion has been assessed on mixed 

indicators as shown in Table 2.1 in Chapter 2.  

Usage of Payment Products 

4.2. The survey finds that 73.78 percent of adult populations use the payment 

products (Table A5.1).  Bagmati (85.62 percent) and Gandaki Province (84.88 

percent) have the highest proportion of adult population using payment products. 

Relatively in Province 1 and Madhesh Province have low usage of payment products 

(Table A5.1).  

4.3. Gender gap of 7.3 percentage point exists in the usage of payment products in favor 

of male. This gap is comparatively very high (12.23 percentage point) in Karnali 

Province. 

4.4. Proportion of adult population using payment products is the highest in metropolitan 

cities and lowest in rural municipality. As high as 91.93 percent of adult individuals 

use payment products in metropolitan city compared to 68.21 percent in rural 

municipality (Table A5.2). 

4.5. Young generation have the higher usage of payment products than the people with  

60 years and above. About 79.84 percent people of aged 18 to 30 years use payment 

products compared to 68.82 percent of people of 60 years and above age group 

(Table A5.3). 

4.6. With formal education, the percentage of people using payment products increases. 

Population with Master's degree and above qualification have highest usage of 

payment product i.e. 97.60 percent compared to 55.98 percent of illiterate individuals 

(Table A5.6). Employees from formal sectors have a high level of usage of payment 

products. For example, individuals in occupations requiring higher skill level also 

have a higher usage of payment products, while only 65.49 percent of housewives 

use payment product (Table A5.9, Table A5.7). 

4.7. About 94.85 percent of people employed in the formal sector use payment products 

while only 69.59 percent of informal sector people use it (Table A5.8). 

4.8. As per the employment types, 65.49 percent of housewives have used the payment 

products compared to 85.85 percent of students (Table A5.7).  

4.9. Population engaged in managerial, professional, highly technical, and office assistant 

level has very high level of usage of payment products at above 94 percent. On the 

other hand, only 69.01 percent of adult individuals engaged in elementary occupation 

use payment products (Table A5.9). 
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4.10. Agricultural, construction and other sector workers have low level of usage of 

payment products while individuals working in financial as well as information and 

communication sectors have the highest usage of payment products. Almost all 

individual involved in the financial sector and information and communication sector 

use payment products while only 69.23 percent of individual engaged in the 

agriculture sector use it (Table A5.10). 

4.11. There are six different types of payment products such as mobile banking, internet 

banking, card, saving account, current account and PSP account included in the 

survey of usage of payment products. 

4.12. Out of six different payment products, comparatively large proportion of people have 

been using saving account i.e. 71.06 percent of adult, while only about 12.38 percent 

of adult population use internet banking and 12.43 percent of adult use PSP account 

(Table A6.1). 

4.13. Usage of payment products widely varies across provinces. While 83.88 percent of 

adult population in Bagmati Province uses saving account compare to just about 

59.81 percent in Province 1 and 60.32 percent in Madhesh Province. Relatively, 

Madhesh Province has very low usage of mobile banking (13.13 percent of adult) 

while Province 1 is weak in using internet banking (6.73 percent of adult) and 

Karnali Province is lagging behind in using digital wallet (5.15 percent of adult) 

(Table A6.1). 

4.14. Rural municipalities are behind using all types of payment products. Only 65.60 

percent of adult populations in rural municipality have saving account compared to 

91.23 percent in metropolitan city. The proportion of adult using PSP account is also 

lowest in rural municipality (6.94 percent) and highest in metropolitan city (32.96 

percent) (Table A6.2). Only about 4 percent of female living in rural municipalities 

uses internet banking and digital wallet. Even in metropolitan cities, still less than 

one third of adult population uses internet banking and digital wallet (Table A6.2). 

4.15. Young age group uses all type of payment products relatively higher compared to 

other age groups. Normally, people of age 60 and above have low use of modern 

payment products like mobile banking (3.57 percent), internet banking (2.31 

percent), card (2.71 percent) and digital wallet (2.44 percent) (Table A6.3). 

4.16. In all six different types of payment products, usage of all type of payment products 

increases with income level. Less than 10 percent of low income people uses  mobile 

banking, while less than 5 percent of them uses internet banking, card and digital 

wallet (Table A6.4). 

4.17. Usage of all types of payment products increases with the level of education. Less 

than 2 percent of illiterate people use the internet banking and digital wallet 

compared to 56.00 and 52.40 percent of people with Master degree and above (Table 

A6.6). 

4.18. Unemployed people have the lowest usage of modern payment products such as 

mobile banking (6.07 percent), internet banking (2.93 percent), card and digital 
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wallet (3.14 percent). Housewives are other low users of these modern payment 

products. A higher percentage of salaried/wage employees and self-employed people 

uses modern payment products including account based payment. Comparatively, 

more proportion of students is using modern payment products (Table A6.7). 

4.19. Usage of modern payment products is relatively higher in the formal sector. About 

53.60 percent of people engaged in the formal sector use the mobile banking 

compared to just 14.55 percent in the  informal sector. Similar difference is also 

found in use of internet banking, card and digital wallet (Table A6.8). 

4.20. The degree of usage of payment products varies with occupations. Low proportion of 

people in elementary occupation use available payment products. Less than 10 

percent of people of such occupations use the internet banking and digital wallet 

(Table A6.9). 

4.21. There is also wide variation in use of payment products across industrial 

classifications. Less proportion of people engaged in the agriculture sector use all 

types of payment products. Only 5.48 percent and 6.58 percent of adult individuals 

working in the agriculture sector use digital wallet and internet banking respectively, 

which is the lowest in all occupation groups (Table A6.10). 

Usage of Saving, Investment or Retirement Products 

4.22. The survey finds that 86.64 percent of adults use saving, investment or 

retirement product. Gender gap is not much in usage of this product. Some 

provincial variation exists. Gandaki Province has the highest proportion and 

Madhesh Province has the lowest proportion of adult people using this product 

(Table A5.1). 

4.23. Metropolitan cities have the highest level of usage of saving, investment or 

retirement products. In rural municipalities also, 85.19 percent of adults have been 

using these products (Table A5.2). 

4.24. Young generation have a higher usage of saving, investment or retirement products 

(Table A5.3). The usage of this product increases with income level (Table A5.4) and 

level of education (Table A5.6). 

4.25. Compared to 81.05 percent of unemployed and not seeking employment, 90.02 

percent of self employed people have used the saving, investment or retirement 

products (Table A5.7). 

4.26. About 98.04 percent of people in the formal sector have used this product compared 

to 83.56 percent of people in the informal sector (Table A5.8). The usage of this 

product varies from the lowest of 82.67 percent of security personnel to as high as 

98.63 percent of high technical people, as far as occupational classifications 

concerned (Table A5.9). Similar variation is also found in industrial classifications, 

the lowest of 83.57 percent of people in the agriculture sector to almost all in 

financial, as well as information and communication sector (Table A5.10). 
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4.27. Within saving, investment or retirement product, the survey has covered 10 different 

products; saving, current and fixed deposit account at BFIs, microfinance saving 

account, cooperative saving account, collective saving, pension account, CIT 

account, share and debenture (Table A7.1). 

4.28. Comparatively, a large proportion of people have saving account than other products. 

About 71.06 percent of adult population have saving account, 17.13 percent have 

saving account in MFI and 56.74 percent in cooperatives. A large chunk of people 

i.e. 45.54 percent have collective saving. However, only 6.15 percent of adult 

populations have pension account and 4.65 percent have account in CIT. About 23.97 

percent have holding of stock and 9.38 percent have holding of debentures, which are 

capital market instruments (Table A7.1). 

4.29. Wide gender gap is seen in usage of pension account, CIT account and share holding. 

As expected, more proportion of female than male have saving account in MFIs, 

cooperatives and collective saving (Table A7.1). Provincial variation is also seen in 

usage of all selected saving, investment or retirement products; basically people of 

Bagmati and Gandaki Province are ahead of using these products (Table A7.1). 

4.30. Relatively more people living in metropolitan cities have used the saving, investment 

or retirement products compared to rural municipalities. In metropolitan cities, 

almost half of the adult populations seem to have stock holding compared to just 

21.65 percent people in rural municipalities. The usage of microfinance saving and 

collective saving is relatively higher in rural municipalities (Table A7.2). 

4.31. The proportion of people investing in share and debenture is high in 18 to 30 years 

age group (29.48 percent). Relatively, a large proportion of people of age 30 to 60 

have saving account in cooperative, collective saving, pension account and saving in 

CIT (Table A7.3).  

4.32. The usage of all types of saving, investment or retirement products increases with 

income level (Table A7.4). So is the case with educational level except microfinance 

saving account (Table A7.6). 

4.33. Comparatively, more self-employed and salaried/wage employees have usage of all 

kind of saving, investment or retirement products than people engaged in other types 

of employment. About 19.67 percent of housewives have saving account in MFIs 

which is higher than the proportion of people in other employment types. More than 

one third of students (35.38 percent) have investment in share which is higher among 

other employment groups (Table A7.7). 

4.34. More proportion of people engaged in the formal sector (98.04 percent) has been 

using the saving, investment or retirement products (Table A7.8). 

4.35. There is wide variation in usage of saving, investment or retirement products across 

the occupational classifications. Comparatively a higher proportion of people in high 

technical and managerial and professional occupation (more than 97 percent) have 

account in BFIs. The highest percentage i.e. 73.75 percent of people having retail 
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service occupation have accounts in cooperatives, while the highest portion of 

technical(54.32 percent) have collective saving (Table A7.9). 

4.36. About one third of professional, followed by security personnel (30.00 percent) have 

pension account. About 57.74 percent of managerial people have investment in share, 

which is the highest among the occupational classifications. Only about 22.30percent 

of skilled worker and elementary occupation have investment in share (Table A7.9). 

4.37. As per industrial classifications concerned, the highest proportion of people 

involving in the financial sector have account in cooperatives (82.80 percent) and 

investment in share (74.19 percent) and debenture (21.5 percent) compared to people 

involving in other sectors of the economy. More than 31 percent of people involving 

in education, health and financial service have pension account (Table A7.10). More 

than one third (e.g. 35.54 percent) of people involving in public service have CIT 

account. The highest share of people having pension account is also from public 

service. 

Usage of Insurance Products 

4.38. The survey finds that 30.02 percent of adult populations use the insurance 

product. Use of non-life insurance products is lower compared to life insurance 

products. At national level, 26.78 percent of adult have life insurance product while 

only 8.46 percent of adult have non-life insurance product (Table A8.1). 

4.39. The usage of insurance products varies across provinces as low as 18.50percent of 

adult population in Madhesh Province to as high as 42.25 percent in Sudurpaschim 

Province
12

. Gender gap exists in having insurance products, which is found in all 

provinces. Comparatively, the percentage of female having insurance products is 

lower than that of male (Table A8.1). 

4.40. The usage of insurance product is high in metropolitan city than other type of local 

bodies (Table A8.1). More proportion of people of age group upto 60 years are 

having insurance product (Table A8.3). 

4.41. The usage of insurance product increases with income level (Table A8.4) and with 

education level (Table A8.6). About 73.20 percent of people with Master's degree 

and above use the insurance products compared to just 15.94 percent of illiterate 

people. 

4.42. More of self-employed (41.48 percent) and salaried/wage employee (41.20 percent) 

people have had insurance products, mostly life insurance among different 

employment types (Table A8.7). 

4.43. As in other financial products, more proportion of people in the formal sector use 

insurance product (Table A8.8). 

                                                 
12

It seems that people in Sudurpaschim Province have access to Indian life insurance product as reported in field 

survey 
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4.44. People in different occupation groups have insurance products in a varying degree. 

The highest proportion of managerial people (66.53 percent) have had insurance 

especially life insurance compared to just 28.32 percent of people engaged in 

elementary occupation. About 21.60 percent of technicians, which is the highest 

among occupation classifications, use non-life insurance followed by about twenty 

percent of high technical (20.55 percent) and professional (20.10 percent) (Table 

A8.9). 

4.45. In case of industrial classifications, 28.8 percent of people in the agriculture sector 

have insurance product, which is the lowest among different industrial 

classifications. About 70.97 percent of people in the financial sector have insurance 

products. The financial sector has the highest proportion of people having both life 

and non-life insurance product (Table A8.10). 

Usage of Credit Products 

4.46. The survey finds that only 46.34 percent of adult populations use the credit 

product. Very little gender gap in having credit product is observed. Surprisingly, 

the highest proportion of adult population (i.e. 55.10 percent) in Sudurpaschim 

Province has used the credit product compared to other provinces. Madhesh Province 

has the lowest proportion of adult population (41.45 percent) have used credit 

product (Table A9.1).  

4.47. Relatively people living in urban areas have a high proportion of use of credit 

product (Table A9.2). 

4.48. Middle age population has the highest usage of credit products (Table A9.3). 

Proportion of adult population using credit increases with income level. Only 30.81 

percent of lowest income people use the credit product while 51.61 percent of highest 

income group people use the credit product (Table A9.4).  

4.49. Only one third of illiterate population has used credit products (Table A9.6). About 

half (52.1 percent) of self-employed have a higher usage of credit products compared 

to just less than quarter (24 percent) of students having the usage of credit products. 

People from formal sectors have a higher usage of credit products at 56.28 percent 

(Table A9.8). 

4.50. Skill level requirement in occupations has a positive impact on the usage of credit 

products (Table A9.9). Individuals from agricultural, construction and other sectors 

have the lowest usage of credit products (Table A9.10).  

4.51. In the survey, within credit product, the use of six different type of credit product has 

been assessed such as bank loan, microfinance loan, loan without collateral, 

cooperative loan, collective loan and government concessional loan. Among the 

credit products, 17.6 percent of adult population have used bank loan, 12.1 percent 

have microfinance loan, 11.09 percent have loan without collateral, 21.76 percent 

have cooperative loan, 26.02percent collective saving loan, and only 2.35 percent 

government concessional loan (Table A9.1). 
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4.52. Among the loan products, the gender variation is high in bank loan. The highest 

proportion of adult populations (23.02 percent) of Bagmati Province have used the 

bank loan, while only 8.70 percent of adult population of Karnali Province have used 

the bank loan. Comparatively, a higher proportion of adult population of Province 1 

(15.19 percent) and of Madhesh Province (14.82 percent) have used microfinance 

loan. The highest proportion of adult population of Karnali Province (35.45 percent) 

and Sudurpaschim Province (38.17 percent) have used collective saving loan. 

Outreach of government concessional loan is the lowest in Karnali Province (1.01 

percent) (Table A9.1). 

4.53. The use of bank loan (26.83 percent) is high in metropolitan cities, followed by 

cooperative loan (23.67 percent). In rural municipality, the proportion of adult 

population using collective saving loan is high 27.19 percent, followed by 

cooperative loan (19.82 percent) and microfinance loan (13.19 percent) (Table A9.2).  

4.54. Middle age people of 30 to 60 years have a higher use of all types of loan products 

(Table A9.3). Further, the use of all type of credit products increases with the higher 

level of income (Table A9.4). 

4.55. Except microfinance loans, the other credit products increases with education level. 

More than one third of adult population with Master's degree and above have bank 

loan compared to 7.29 percent of illiterate population. People with the low level of 

education have more usage of collective saving loan, followed by cooperative loan 

and microfinance loan (Table A9.6).  

4.56. Relatively, self-employed and salaried/wage employee have more use of all type of 

credit products (Table A9.7). Similarly, people employed in the formal sector have 

used more of all type of credit products (Table A9.8). 

4.57. At a higher proportion of adult population in skilled based occupation use more of 

bank loan, followed by cooperative loan and collective saving loan. More people 

engaged in the agriculture occupation use collective saving loan (28.38 percent), 

followed by cooperative loan (23.75 percent). Only 15.31 percent of adult population 

in elementary occupation and 19.11 percent of adult population with agriculture 

occupation use bank loan (Table A9.9). 

4.58. The use of credit products by industrial classifications shows that people engaged in 

agriculture are more concentrated in collective saving loan (26.89 percent). Only 

16.06 percent of adult population engaged in the agriculture sector have used bank 

loan. Only in the financial sector, the higher proportion of adult population (i.e. 37.63 

percent) have used bank loan. Significant proportion of adult population in all 

industrial classifications has used cooperative loan and collective saving loan (Table 

A9.10). 

Awareness of Financial Product 

4.59. The survey finds that 66.97 percent of adults are aware of at least 5 financial 

products. There is a wide gender gap in awareness of financial products. About 
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72.64 percent male are aware of at least 5 financial product compared to just 61.57 

percent of female. There is a huge variation among provinces; 84.99 percent of adult 

are aware of at least 5 financial products in Bagmati Province compared to 54.86 

percent in Sudurpaschim Province (Table A5.1). 

4.60. Metropolitan cities, low age group, population with high level of formal education, 

self-employed and salary and wage earners, employees from formal sector, 

employees with high skill level, and high income groups have a high level of 

awareness about financial products (Table A5.2 to Table A5.10).  

Relying on Family and Friends 

4.61. The percentage of adult population relying on family and friends for saving or 

borrowing to meet their financial need is still 71.82 percent (Table A5.1). 

Reliance on family and friends is higher in Karnali and Sudurpaschim Province. Such 

a reliance is lower in metropolitan cities, higher literate groups, students and 

professional workers (Table A5.1 to Table A5.10). 

Receiving International and Domestic Remittances 

4.62. The survey finds that 11.87 percent of adult populations receive international 

remittance and 9.30 percent of adult population receive domestic remittance. A 

higher proportion of adult populations from Gandaki Province (20.03percent) receive 

international remittance than other provinces. Only 3.92 percent of adult populations 

from Karnali Province receive the international remittance which is the lowest among 

the provinces (Table A5.1). Similar is the situation for the receiving domestic 

remittances. 

4.63. More proportion of young age and high income group people receive both domestic 

and international remittance (Table A5.3,Table A5.4). Proportion of people receiving 

remittance increases with education to some extent but declines with Master's degree 

and above (Table A5.6). 

4.64. Compared to other employment types, a low proportion of underemployed receives 

both domestic and international remittance (Table A5.7). Compared to the informal 

sector, the more proportion of people in the formal sector receives both types of 

remittance (Table A5.8). As per the occupational level concerned, a large proportion 

of people engaged in security and elementary occupation receive both type of 

remittance (Table A5.9). More of people engaged in hotel and restaurant as well as 

information and communication receive both type of remittance (Table A5.10). 

Relation between Financial Literacy and the Usage of Financial Products 

4.65. The financial literacy, on the one hand, measures potential demand for financial 

products, financial inclusion, on the other hand measures the status of fulfillment of 

those demand. The financial literacy score that ranges from 0 to 20 is plotted against 

five financial inclusion indicators (4.1).  
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Figure 4.1: Financial Literacy Score and Financial Inclusion Indicators 

 

4.66. As seen in Figure 4.1, the usage of financial products increases with increasing 

financial literacy score. However, the marginal contribution of financial literacy 

score on the usage of financial products is much higher at lower level of financial 

literacy than at higher level. So, financial literacy intervention seems to be much 

impactful on the population having low level of financial literacy. 

4.67. The financial knowledge score has also positive association with the usage of 

financial products. The marginal impact of financial knowledge score at low score 

(below 2 out of 7) is higher compared to financial knowledge score at high level 

(above 2 out of 7) as shown in (Figure 4.2). 

Figure 4.2: Financial Knowledge Score and Financial Inclusion Indicators 
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4.68. The financial behaviour also associates positively  with financial inclusion indicators 

as shown in Figure 4.3. The marginal impact is even higher compared to financial 

knowledge score. 

Figure 4.3: Financial Behaviour Score and Financial Inclusion Indicators 

 

4.69. The financial attitude score, in contrast to financial knowledge and financial behavior 

as shown in Figure 4.4 is found to have weak association with the usage of financial 

products. 

Figure 4.4: Financial Attitude Score and Financial Inclusion Indicators 

 

4.70. As seen in the figures 4.1, 4.2, 4.3, the financial literacy program focusing on people 

with the lowest financial knowledge and financial behaviour seems to have the 

highest impact on increasing the usage of financial products. However, frequency 

and volume of usage, which is not measured in this study, are highly influenced by 

financial attitude.  
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Chapter 5:  Additional Financial Matters 

Post Retirement Financial Confidence 

5.1. Of the total 4305 respondents, 15.35 percent of respondents show strong financial 

confidence for retired life. Additional, 23.74 percent respondents reported mild 

financial confidence for retired life. Around 33.19 people reported to have nothing 

for their retired life. People from Madhesh, Bagmati and Gandaki Province showed 

strong financial confidence for retired life compared to other provinces. People from 

metropolitan city showed relatively higher financial confidence for their retired life 

(Table A10.1). 

5.2. Proportion of male population (17.4 percent) has higher financial confidence for 

retired life compared to female population (13.2 percent). Around 46.45 percent male 

reported either sufficient or just sufficient compared to 35.50 percent of female 

respondents (Table A10.1). 

5.3. People showing strong confidence have relatively higher portion of government 

pension/gratuity compared to others showing low financial confidence. Withdrawing 

from past saving, cash flow from business, depending on spouse or other family 

member are reported by the higher number of people for financing their retired life. 

Those with nothing for financing retirement rely mostly on spouse and other family 

members and have the lowest confidence (Table A10.2). 

Financial Stress and Management 

5.4. Around 64.89 percent of survey adult population reported to have less than 3 months 

of sufficient financial cushion against sudden stop of income (Table A10.3). Around 

19.57 percent of surveyed population reported to have sufficient financial cushion 

above 6 months against sudden stop of income. 

5.5. About a quarter of adult population in Madhesh Province have income just sufficient 

to cover a week of expense in case of sudden stop of earning followed by Province 1 

(23.2 percent) and Lumbini Province (20.8 percent) (Table A10.3). 

5.6. Borrowing from friends and family members and reducing expenses is reported by 

majority of surveyed individuals as means of mitigating financial stress. Around 

47.45 percentage of people use past saving and 46.49 percent work extra time to 

mitigate financial stress (Table A10.4).  

5.7. In city areas, more proportion of adult population have capacity to sustain financial 

stress than in rural municipalities (Table A10.3). Comparatively, a high proportion of 

female have a weak capacity to sustain financial stress than male (Table A10.3). 

5.8. In metropolitan cities, 70.8 percentage of adult use the post saving. Borrowing from 

friends, family members and informal lenders, and working extra time during 

financial stress are lowest in metropolitan cities. Borrowing from informal lenders 

during financial stress is highest in rural areas. Reducing expenses to mitigate 

financial stress is lowest in rural areas (Table A10.4). 
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5.9. Male works more extra hour than female and the female uses more collective saving 

than male to manage financial stress (Table A10.4). 

Means of Saving 

5.10. Around 85.9 percent of survey population saves money in house. Saving in banks 

and saving with family member are reported as the next highest means for saving. 

Saving in cooperatives and collective saving are also popularly used means for 

saving. Purchase of physical assets is used by one-third of surveyed population. 

Saving through purchase of share are done by 21.2 percent of surveyed adult 

population (Table A10.5). 

5.11. Saving in banks are mostly popular with people with regular income. Purchasing 

share, bonds and insurance policy are also popular among regular income earners 

compared to population with variable income earnings (Table A10.5). 

Sources of Information Affecting Financial Decisions 

5.12. Family and friends (68.1 percent) are the major source of information for financial 

decisions. In metropolitan cities, role of television and newspaper are highly used for 

financial decisions. A high proportion of male population use different sources of 

information to take financial decisions compared to female. Population from Karnali 

Province uses less information from television and radio for financial decisions 

(Table A10.6). 
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Chapter 6:  Conclusions and Way Forward 

Conclusions 

6.1. This survey finds financial literacy score of 57.9 percent in Nepal. Of the 

components of financial literacy, the survey finds financial knowledge score of 47.3 

percent, financial behaviour score of 63.5 percent and financial attitude score of 62.9 

percent. 

6.2. Overall, 27.5 percent of adult populations have obtained the minimum passing 

score in all three dimensions of financial literacy. Of the components of financial 

literacy, only 36.5 percent of adult population obtained minimum financial 

knowledge score, 56.6 percent obtained minimum financial behaviour score and 95.4 

percent obtained minimum financial attitude score. It shows the percentage of adult 

population obtaining minimum score is lowest in financial knowledge component. 

6.3. Provincial disparity exists in financial literacy scores. Bagmati Province and 

Gandaki Province have higher financial literacy scores compared to other provinces. 

The variation in financial literacy score is mainly driven by financial knowledge 

score. Financial literacy among male population is higher compared to female 

population and it is relatively higher in population residing in metropolitan cities 

compared to other local level types.  

6.4. Financial literacy differs with age, education, income level and occupational 

differences. Young people have high financial literacy score compared to higher age 

group. Formal education, employment, employment in formal sector, higher skill 

requirement, and income level are positively associated with higher financial literacy 

score. Adult population employed in the agriculture and construction sectors have 

very low level of financial literacy scores. 

6.5. The higher score in younger generation and increasing adult literacy rate in 

Nepal shows a better prospect for financial literacy and hence increasing demand 

for financial services in the days to come. 

6.6. Financial inclusion varies across provinces, ages, income levels, occupations, 

rural and urban areas as well as financial products. About 73.78 percent of adults 

use the payment product, 86.64 percent use saving, investment and retirement 

products, 46.34 percent use   credit product and 30.2 percent use insurance product. 

About 66.97 percent of adult populations are aware of at least 5 financial products. 

About 71.83 percent of populations rely on family and friends for saving or 

borrowing to meet their financial need. Comparatively, the usage of credit and 

insurance product has been low. 

6.7. Bagmati Province has the highest usage of payment product. Karnali Province 

has the lowest usage of bank loans. Younger generation have higher usage of 

payment products; saving, investment or retirement products while middle age 

population have the highest usage of credit product. 
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6.8. Formal education has positively associated with the financial inclusion, 

increasing the usage of payment product; usage of insurance products; usage of 

saving products and usage of institutional credit products.  

6.9. Reliance on family and friends is still higher in Karnali and Sudurpaschim 

Province.  Reliance on family and friends is lower in metropolitan cities, literate 

groups, students and professional workers. 

6.10. The marginal contribution of financial literacy score on the usage of financial 

products is much higher at lower level of literacy than at higher level. Therefore, 

financial literacy intervention will be much impactful on the population having low 

level of financial literacy. 

The Way Forward 

6.11. There is lot of scope to improve financial literacy by targeting specific places, 

gender, and group of people. Going forward, increase in financial literacy seems to 

help enhancing financial inclusion. 

6.12. Female population and Madhesh Province needs special intervention for 

increasing financial knowledge, though other Provinces also need similar types 

of intervention. Furthermore focus is needed for people involved in the agriculture 

sector, live in rural areas, illiterate, having low income and residents of Madhesh, 

Karnali and Sudurpaschim Province. 

6.13. Financial literacy program should focus on excelling knowledge as well as 

behavior of the subgroup of population with the lowest proportion of people 

achieving minimum target score, across provinces, gender, age and other 

employment classification. 

6.14. The usage of payment, saving, insurance and credit is still lower in rural areas and 

especially in female population, unemployed people, housewives, unskilled people, 

people working in the informal sector and agricultural and construction sectors. 

Efforts on broadening financial literacy and availability of products should be 

made targeting these groups. 

6.15. Relatively the usage of credit, and modern digital payment system is still low 

across the country, which demand special attention to expand their usage, for which 

focus on expanding digital financial literacy is required 

6.16. This survey basically covers the usage side of financial inclusion; the further 

survey is needed for assessing quality of financial services as well as products.  
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Appendix 1:  Financial Literacy 

Table A1.1: Financial Literacy Score by Province and Gender 

  
 Financial 

Knowledge  

(0-7)  

 Financial 

Behaviour 

(0-9)  

 Financial 

Attitude 

(0-4)  

 Financial 

Literacy 

Score 

(0-20)  

Financial 

Knowledge 

(in %) 

Financial 

Behaviour 

(in %) 

Financial 

Attitude 

(in %) 

Financial 

Literacy 

Score 

(in %) 

Passed  

Minimum 

Financial 

Literacy 

(in %) Province  Population* Gender 

1 

2,417,041 Male 3.73 5.56 2.75 12.04 53.2 61.8 68.7 60.2 31.6 

2,546,433 Female 2.83 5.20 2.78 10.81 40.4 57.8 69.5 54.0 18.8 

4,963,474 All 3.26 5.38 2.77 11.41 46.6 59.7 69.1 57.0 25.0 

Madhesh 

3,069,210 Male 3.34 5.54 2.36 11.24 47.7 61.6 59.0 56.2 26.6 

3,046,352 Female 1.94 5.24 2.40 9.58 27.7 58.2 59.9 47.9 11.5 

6,115,562 All 2.64 5.39 2.38 10.41 37.8 59.9 59.5 52.0 19.1 

Bagmati 

2,988,054 Male 4.82 6.39 2.52 13.74 68.9 71.0 63.1 68.7 52.9 

3,042,390 Female 3.50 6.03 2.55 12.08 50.0 67.0 63.7 60.4 32.8 

6,030,444 All 4.15 6.21 2.54 12.90 59.4 69.0 63.4 64.5 42.7 

Gandaki 

1,168,913 Male 4.50 6.28 2.52 13.30 64.2 69.8 62.9 66.5 40.6 

1,297,958 Female 3.07 6.03 2.63 11.73 43.9 67.0 65.8 58.7 23.8 

2,466,871 All 3.75 6.15 2.58 12.48 53.5 68.3 64.5 62.4 31.7 

Lumbini 

2,441,638 Male 3.69 5.61 2.51 11.80 52.7 62.3 62.6 59.0 27.5 

2,664,562 Female 2.41 5.53 2.57 10.50 34.4 61.5 64.1 52.5 16.1 

5,106,200 All 3.02 5.57 2.54 11.12 43.1 61.9 63.4 55.6 21.6 

Karnali 

822,407 Male 3.80 6.20 2.64 12.64 54.3 68.9 66.0 63.2 33.3 

865,939 Female 2.70 5.80 2.75 11.26 38.6 64.4 68.8 56.3 17.7 

1,688,346 All 3.24 6.00 2.70 11.93 46.2 66.6 67.4 59.7 25.3 

Sudurpaschim 

1,281,376 Male 3.94 5.89 2.61 12.44 56.3 65.4 65.2 62.2 34.7 

1,422,717 Female 2.59 5.45 2.62 10.66 37.0 60.5 65.4 53.3 17.7 

2,704,093 All 3.23 5.66 2.61 11.50 46.2 62.9 65.3 57.5 25.8 

National 

14,188,639 Male 3.95 5.87 2.54 12.36 56.5 65.2 63.4 61.8 35.4 

14,886,351 Female 2.70 5.57 2.59 10.85 38.6 61.9 64.7 54.3 19.9 

29,074,990 All 3.31 5.71 2.56 11.59 47.3 63.5 64.1 57.9 27.5 

 
  



35 

 

Table A1.2:Financial Literacy Score by Local Level Type and Gender 

 
Financial 

Knowledge 

(0-7) 

Financial 

Behaviour 

(0-9) 

Financial 

Attitude 

(0-4) 

Financial 

Literacy 

Score 

(0-20) 

Financial 

Knowledge 

(in %) 

Financial 

Behaviour 

(in %) 

Financial 

Attitude 

(in %) 

Financial 

Literacy Score 

(in %) 

Passed  

Minimum 

Financial 

Literacy  

(in %) 
Local Level Type Population* Gender 

Rural Municipality 

2,417,041 Male 3.73 5.65 2.52 11.90 53.29 62.77 63.06 59.5 31.0  

2,546,433 Female 2.44 5.39 2.59 10.42 34.87 59.86 64.72 52.1 16.4  

4,963,474 All 3.07 5.51 2.56 11.14 43.84 61.28 63.91 55.7 23.5  

Municipality 

3,069,210 Male 3.96 5.83 2.53 12.32 56.58 64.78 63.14 61.6 34.7  

3,046,352 Female 2.78 5.52 2.58 10.89 39.70 61.39 64.60 54.4 20.1  

6,115,562 All 3.35 5.67 2.56 11.58 47.90 63.04 63.89 57.9 27.2  

Sub-metropolitan City 

2,988,054 Male 3.85 6.08 2.76 12.70 55.05 67.60 69.04 63.5 37.1  

3,042,390 Female 2.56 5.85 2.77 11.18 36.53 65.01 69.29 55.9 21.9  

6,030,444 All 3.19 5.97 2.77 11.93 45.64 66.28 69.17 59.6 29.4  

Metropolitan City 

1,168,913 Male 4.83 6.71 2.49 14.03 69.06 74.55 62.23 70.2 54.5  

1,297,958 Female 3.37 6.32 2.45 12.14 48.10 70.24 61.18 60.7 31.7  

2,466,871 All 4.10 6.52 2.47 13.09 58.60 72.40 61.71 65.4 43.1  
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Table A1.3:Financial Literacy Score by Age Group 

Financial 

Literacy by Age 

Group 

(Years) 

Financial 

Knowledge(0-7) 

Financial Behaviour 

(0-9) 

Financial Attitude 

(0-4) 

Financial Literacy 

Score 

(0-20) 

Financial 

Knowledge (in %) 

Financial 

Behaviour 

(in %) 

Financial Attitude 

(in %) 

Financial 

Literacy 

Score 

(in %) 

Passed  

Minimum 

Financial 

Literacy  

(in %) 

18-30 4.42 5.91 2.63 12.97 63.2 65.7 65.9 64.9 40.4  

31-60 3.33 5.86 2.62 11.81 47.6 65.1 65.5 59.1 27.9  

60+ 1.95 5.05 2.59 9.59 27.9 56.1 64.8 48.0 10.9  

 

Table A1.4:Financial Literacy Score by Income Group 

Income Group 

(NRs.)  

 Financial 

Knowledge   (0-

7)  

 Financial 

Behaviour 

(0-9)  

 Financial 

Attitude 

(0-4)  

 Financial 

Literacy Score 

(0-20)  

Financial 

Knowledge (in 

%) 

Financial 

Behaviour 

(in %) 

Financial 

Attitude 

(in %) 

Financial 

Literacy 

Score 

(in %) 

Passed  

Minimum 

Financial 

Literacy 

(in %) 

 0 to 6902 2.36 5.07 2.72 10.15 33.7 56.3 68.1 50.7 13.8  

 6902 to 13804  2.59 5.31 2.58 10.49 37.1 59.0 64.6 52.5 10.8  

 13805 to 20706  4.19 5.84 2.39 12.41 59.8 64.9 59.6 62.1 39.9  

 20707 to 27608 3.60 5.95 2.60 12.14 51.4 66.1 64.9 60.7 47.3  

 27609 to 41412 4.17 6.20 2.62 12.99 59.5 68.9 65.5 64.9 63.2  

41413 to above 4.65 6.42 2.62 13.69 66.4 71.3 65.4 68.4 53.4  

 

Table A1.5:Financial Literacy Score by Marital Status 

Marital Status 
Financial 

Knowledge (0-7) 

Financial 

Behaviour 

(0-9) 

Financial 

Attitude 

(0-4) 

Financial 

Literacy Score 

(0-20) 

Financial 

Knowledge (in 

%) 

Financial 

Behaviour 

(in %) 

Financial 

Attitude 

(in %) 

Financial 

Literacy 

Score 

(in %) 

Passed  

Minimum 

Financial 

Literacy  

(in %) 

Married 3.29 5.77 2.61 11.67 46.9 64.1 65.3 58.3 27.3  

Unmarried 4.40 5.81 2.64 12.85 62.8 64.5 66.1 64.2 40.1  

Divorced 3.50 5.19 2.68 11.37 50.0 57.7 67.0 56.8 26.2  

Widow 1.90 5.03 2.65 9.58 27.1 55.9 66.1 47.9 10.0  
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Table A1.6:Financial Literacy Score by Education 

Education 
Financial 

Knowledge (0-7) 

Financial 

Behaviour 

(0-9) 

Financial 

Attitude 

(0-4) 

Financial 

Literacy 

Score 

(0-20) 

Financial 

Knowledge (in %) 

Financial 

Behaviour 

(in %) 

Financial Attitude 

(in %) 

Financial 

Literacy Score 

(in %) 

Passed  Minimum 

Financial Literacy 

(in %) 

Illiterate 1.58 4.89 2.59 9.06 22.6 54.3 64.8 45.3           5.8  

No Formal Education 2.26 5.51 2.62 10.39 32.2 61.2 65.5 51.9         12.2  

Primary 2.97 5.74 2.65 11.35 42.4 63.7 66.2 56.8         18.1  

Secondary 4.31 6.09 2.62 13.02 61.6 67.6 65.6 65.1         38.8  

Higher Secondary 5.41 6.49 2.65 14.55 77.2 72.2 66.2 72.8         57.8  

Bachelor 5.87 6.69 2.59 15.16 83.9 74.4 64.8 75.8         69.2  

Masters and above 6.18 6.95 2.51 15.65 88.3 77.2 62.8 78.2         79.2  

 

Table A1.7:Financial Literacy Score by Employment Type 

Employment Type 
Financial 

Knowledge (0-7) 

Financial 

Behaviour 

(0-9) 

Financial 

Attitude 

(0-4) 

Financial 

Literacy 

Score 

(0-20) 

Financial 

Knowledge (in %) 

Financial 

Behaviour 

(in %) 

Financial Attitude 

(in %) 

Financial 

Literacy Score 

(in %) 

Passed  Minimum 

Financial Literacy  

(in %) 

Self Employed 3.98 6.14 2.60 12.72 56.8 68.2 65.0 63.6         37.0  

Salaried/ Wage Employee 4.14 6.11 2.60 12.84 59.1 67.8 65.0 64.2         40.4  

Seeking Employment 3.81 5.71 2.62 12.14 54.5 63.4 65.5 60.7         29.8  

Housewife 2.19 5.38 2.67 10.25 31.3 59.8 66.9 51.2         12.6  

Student 5.14 5.75 2.58 13.47 73.4 63.9 64.6 67.4         43.4  

Unemployed and not 

seeking Employment 
2.00 4.88 2.56 9.44 28.6 54.2 64.0 47.2         10.5  
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Table A1.8:Financial Literacy Score by Registered Sector- Formal/Informal 

Registered Sector- 

Formal (Yes)/Informal 

(No)  

 Financial 

Knowledge 

(0-7)  

 Financial 

Behaviour 

(0-9)  

 Financial 

Attitude 

(0-4)  

 Financial 

Literacy Score 

(0-20)  

Financial 

Knowledge (in 

%) 

Financial 

Behaviour 

(in %) 

Financial 

Attitude 

(in %) 

Financial 

Literacy Score 

(in %) 

Passed  

Minimum 

Financial 

Literacy  

(in %) 

 Informal    3.24    5.67    2.59     11.50    46.3    63.0    64.7    57.5          23.2  

 Formal    5.12    6.71    2.63     14.46    73.1    74.5    65.8    72.3          58.5  

 

Table A1.9:Financial Literacy Score by Occupational Classification 

Occupational 

Classification  

 Financial 

Knowledge 

(0-7)  

 Financial 

Behaviour 

(0-9)  

 Financial 

Attitude 

(0-4)  

 Financial 

Literacy Score 

(0-20)  

Financial 

Knowledge (in 

%) 

Financial 

Behaviour 

(in %) 

Financial 

Attitude 

(in %) 

Financial 

Literacy Score 

(in %) 

Passed  

Minimum 

Financial 

Literacy  

(in %) 

 Security    4.30    5.98    2.44     12.72    61.4    66.4    61.0    63.6          31.3  

 Managerial    4.59    6.56    2.57     13.71    65.5    72.8    64.2    68.5          52.7  

 Professional    5.60    6.86    2.67     15.13    80.0    76.2    66.7    75.7          69.3  

 High Technical    5.44    6.74    2.65     14.82    77.7    74.8    66.1    74.1          64.8  

 Office Assistant    4.85    6.48    2.62     13.96    69.4    72.0    65.6    69.8          53.4  

 Retail Service    4.54    6.41    2.61     13.55    64.8    71.2    65.1    67.7          45.2  

 Agricultural    3.30    5.85    2.64     11.79    47.1    65.0    66.0    59.0          25.2  

 Skilled worker    3.65    5.97    2.58     12.20    52.1    66.3    64.6    61.0          29.1  

 Technician    4.31    6.36    2.40     13.07    61.6    70.6    60.0    65.3          42.6  

 Elementary Occupation    3.40    5.63    2.61     11.64    48.6    62.5    65.3    58.2          28.2  
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Table A1.10:Financial Literacy Score by Industrial Classification 

Industrial Classification  
 Financial 

Knowledge (0-7)  

 Financial 

Behaviour 

(0-9)  

 Financial 

Attitude 

(0-4)  

 Financial 

Literacy Score 

(0-20)  

Financial 

Knowledge (in %) 

Financial 

Behaviour 

(in %) 

Financial Attitude 

(in %) 

Financial Literacy 

Score 

(in %) 

Passed  Minimum 

Financial Literacy 

(in %) 

 Agriculture  3.13   5.65    2.61     11.39    44.7    62.7    65.2    56.9          22.6  

 Mining and Quarrying  4.25   6.69    2.38     13.32    60.7    74.3    59.6    66.6          37.5  

 Water and Electricity  4.40   6.24    2.42     13.05    62.8    69.3    60.4    65.3          49.2  

 Manufacturing  3.98   6.07    2.35     12.39    56.8    67.4    58.6    61.9          37.5  

 Construction  3.50   5.86    2.60     11.95    49.9    65.1    64.9    59.7          26.2  

 Wholesale and Retail Trade  4.50   6.52    2.68     13.70    64.3    72.4    66.9    68.5          45.7  

 Transport  4.36   6.47    2.55     13.38    62.3    71.8    63.9    66.9          43.5  

 Education  5.75   6.78    2.66     15.18    82.1    75.3    66.4    75.9          70.6  

 Health  5.22   6.74    2.57     14.52    74.5    74.8    64.3    72.6          59.4  

 Hotel and Restaurant  4.08   6.38    2.53     12.99    58.3    70.9    63.2    64.9          35.7  

 Financial Service  6.08   7.30    2.72     16.09    86.8    81.1    68.0    80.5          78.5  

 Information and Communication  4.74   6.83    2.43     14.00    67.7    75.8    60.9    70.0          47.8  

 Public Service  5.31   6.62    2.80     14.73    75.9    73.6    70.0    73.7          62.8  

 Other Sector  3.79   5.82    2.49     12.10    54.2    64.7    62.2    60.5          32.6  
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Appendix 2:  Financial Knowledge 

Table A2.1:Financial Knowledge score by Province and Gender         % adult 

  

 Division  

 

Purchasing 

Power  

 Interest 

Concept  

 Simple 

Interest 

Calculatio

n  

Compound 

Interest 

Calculatio

n 

Risk and 

Return 

Relationship 

Impact 

of 

Inflation 

Risk 

Diversificatio

n 

 Financial 

Knowledge* 

(0-7)  

 Financial 

Knowledge 

in %  

Passed 

Minimum 

Knowledge 

Score (>=5) 

Province 

 

Population* Gender           

 

1 

2,417,041 Male 0.90 0.47 0.74 0.47 0.44 0.58 0.53 0.51 3.73 53.2 40.9 

2,546,433 Female 0.71 0.31 0.65 0.32 0.30 0.45 0.42 0.38 2.83 40.4 26.1 

4,963,474 All 0.80 0.38 0.69 0.39 0.37 0.51 0.47 0.44 3.26 46.6 33.3 

Madhesh 

3,069,210 Male 0.88 0.46 0.67 0.46 0.41 0.50 0.43 0.41 3.34 47.7 38.7 

3,046,352 Female 0.69 0.22 0.45 0.25 0.22 0.29 0.28 0.23 1.94 27.7 20.7 

6,115,562 All 0.78 0.34 0.56 0.36 0.32 0.39 0.35 0.32 2.64 37.8 29.7 

Bagmati 

2,988,054 Male 0.93 0.64 0.82 0.66 0.59 0.74 0.69 0.69 4.82 68.9 63.9 

3,042,390 Female 0.78 0.42 0.69 0.42 0.39 0.56 0.53 0.50 3.50 50.0 40.4 

6,030,444 All 0.86 0.53 0.75 0.54 0.49 0.64 0.61 0.59 4.15 59.4 52.1 

Gandaki 

1,168,913 Male 0.92 0.57 0.79 0.55 0.58 0.74 0.63 0.64 4.50 64.2 55.2 

1,297,958 Female 0.76 0.36 0.61 0.33 0.37 0.52 0.43 0.45 3.07 43.9 30.9 

2,466,871 All 0.84 0.46 0.70 0.44 0.47 0.62 0.53 0.54 3.75 53.5 42.4 

Lumbini 

2,441,638 Male 0.92 0.43 0.76 0.43 0.47 0.60 0.48 0.51 3.69 52.7 39.4 

2,664,562 Female 0.72 0.24 0.64 0.26 0.29 0.36 0.30 0.30 2.41 34.4 20.6 

5,106,200 All 0.81 0.33 0.70 0.34 0.38 0.48 0.38 0.40 3.02 43.1 29.6 

Karnali 

822,407 Male 0.91 0.46 0.80 0.50 0.54 0.56 0.42 0.52 3.80 54.3 42.2 

865,939 Female 0.77 0.30 0.63 0.32 0.35 0.42 0.29 0.40 2.70 38.6 25.4 

1,688,346 All 0.84 0.38 0.71 0.41 0.44 0.49 0.35 0.46 3.24 46.2 33.6 

Sudurpaschim 

1,281,376 Male 0.89 0.46 0.79 0.56 0.54 0.57 0.47 0.55 3.94 56.3 43.8 

1,422,717 Female 0.68 0.30 0.66 0.33 0.31 0.38 0.27 0.35 2.59 37.0 22.8 

2,704,093 All 0.78 0.38 0.72 0.44 0.42 0.47 0.36 0.44 3.23 46.2 32.8 

National 

14,188,639 Male 0.90 0.50 0.76 0.52 0.50 0.61 0.53 0.54 3.95 56.5 46.5 

14,886,351 Female 0.73 0.30 0.61 0.32 0.31 0.42 0.37 0.36 2.70 38.6 27.0 

29,074,990 All 0.81 0.40 0.68 0.42 0.40 0.51 0.45 0.45 3.31 47.3 36.5 
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 Table A2.2:Financial Knowledge Score by Local Level Type and Gender.  

  

 Division  

 

Purchasi

ng 

Power  

 Interest 

Concept  

 Simple 

Interest 

Calculatio

n  

 

Compound 

Interest 

Calculatio

n  

 Risk and 

Return 

Relationshi

p  

 Impact of 

Inflation  

 Risk 

Diversificatio

n  

 Financial 

Knowledge* 

(0-7)  

 Financial 

Knowledg

e in %  

% of adult 

passing 

minimum 

Knowledge 

Score (>=5) 

Local Level 

Type  Population* Gender 

Rural 
Municipality 

2,417,041  Male    0.87     0.48     0.73     0.49     0.46     0.57     0.51     0.49     3.73     53.3         42.3  

2,546,433  Female     0.68     0.27     0.58     0.27     0.29     0.39     0.34     0.30     2.44     34.9         22.7  

4,963,474  All    0.77     0.37     0.65     0.38     0.38     0.48     0.42     0.39     3.07     43.8            32.3  

Municipality 

3,069,210  Male    0.92     0.51     0.77     0.52     0.50     0.61     0.52     0.54     3.96     56.6         46.3  

3,046,352  Female     0.75     0.33     0.63     0.35     0.31     0.42     0.37     0.38     2.78     39.7         28.1  

6,115,562  All    0.83     0.41     0.69     0.43     0.41     0.51     0.44     0.46     3.35     47.9            36.9  

Sub-

metropolitan 

City 

2,988,054  Male    0.90     0.46     0.65     0.48     0.56     0.59     0.52     0.59     3.85     55.1         45.8  

3,042,390  Female     0.73     0.26     0.52     0.30     0.33     0.41     0.37     0.37     2.56     36.5         28.0  

6,030,444  All    0.81     0.36     0.58     0.39     0.44     0.50     0.44     0.48     3.19     45.6            36.8  

Metropolitan 

City 

1,168,913  Male    0.94     0.61     0.88     0.65     0.55     0.76     0.71     0.68     4.83     69.1         64.1  

1,297,958  Female     0.79     0.33     0.72     0.36     0.36     0.56     0.53     0.50     3.37     48.1         37.0  

2,466,871  All    0.87     0.47     0.80     0.51     0.45     0.66     0.62     0.59     4.10     58.6            50.6  
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 Table A2.3: Financial Knowledge Score by Age Group  

Age Group 

(Years) 
Division 

Purchasing 

Power 

Interest 

Concept 

Simple 

Interest 

Calculation 

Compound 

Interest 

Calculation 

Risk and 

Return 

Relationship 

Impact of 

Inflation 

Risk 

Diversification 

Financial 

Knowledge* 

(0-7) 

Financial 

Knowledge in 

% 

% of adult 

passing  

minimum 

Knowledge 

Score (>=5) 

18-30 0.93 0.58 0.82 0.59 0.58 0.66 0.57 0.61 4.42 63.2        54.1  

31-60 0.84 0.40 0.69 0.41 0.41 0.52 0.44 0.46 3.33 47.6        35.9  

60+ 0.61 0.20 0.49 0.23 0.21 0.31 0.27 0.25 1.95 27.9        17.0  

 Table A2.4:Financial Knowledge Score by Income Group  

Income Group  

(NRs.) 
 Division  

 Purchasing 

Power  

 Interest 

Concept  

 Simple 

Interest 

Calculation  

Compound 

Interest 

Calculation 

Risk and 

Return 

Relationship 

Impact of 

Inflation 

Risk 

Diversification 

Financial 

Knowledge* 

(0-7) 

 Financial 

Knowledge in 

%  

Passed 

Minimum 

Knowledge 

Score (>=5) 

 0 to 6902        0.70        0.28        0.55        0.27        0.26        0.34        0.32        0.34        2.36         33.7         22.7  

 6902 to 13804        0.74        0.30        0.59        0.32        0.30        0.41        0.32        0.35        2.59         37.1         23.1  

 13805 to 20706        0.89        0.56        0.74        0.59        0.55        0.66        0.53        0.55        4.19         59.8         54.7  

 20707 to 27608       0.87        0.44        0.74        0.47        0.46        0.54        0.46        0.48        3.60         51.4         40.6  

 27609 to 41412       0.90        0.52        0.79        0.55        0.53        0.63        0.57        0.58        4.17         59.5         51.0  

41413 to above       0.92        0.59        0.83        0.62        0.60        0.73        0.63        0.65        4.65         66.4         59.2  

 

 Table A2.5: Financial Knowledge Score by Marital Status  

Marital Status Division 
Purchasing 

Power 

Interest 

Concept 

Simple 
Interest 

Calculation 

Compound 
Interest 

Calculation 

Risk and 
Return 

Relationship 

Impact of 

Inflation 

Risk 

Diversification 

Financial 
Knowledge*

(0-7) 

Financial 
Knowledge in 

% 

Passed 

Minimum 

Knowledge 
Score (>=5) 

Married 0.82 0.40 0.69 0.41 0.40 0.51 0.43 0.44 3.29 46.9        35.6  

Unmarried 0.91 0.56 0.79 0.58 0.58 0.68 0.57 0.63 4.40 62.8        54.8  

Divorced 0.83 0.33 0.57 0.33 0.48 0.71 0.48 0.60 3.50 50.0        40.5  

Widow 0.54 0.16 0.47 0.20 0.23 0.32 0.27 0.26 1.90 27.1        16.1  
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Table A2.6: Financial Knowledge Score by Education 

Education Division 
Purchasing 

Power 

Interest 

Concept 

Simple 

Interest 

Calculation 

Compound 

Interest 

Calculation 

Risk and 

Return 

Relationship 

Impact of 

Inflation 

Risk 

Diversification 

Financial 

Knowledge* 

(0-7) 

Financial 

Knowledge 

in % 

Passed 

Minimum 

Knowledge 

Score (>=5) 

Illiterate 0.57 0.16 0.43 0.18 0.15 0.24 0.21 0.21 1.58 22.6        10.7  

No Formal Education 0.80 0.23 0.62 0.25 0.28 0.34 0.27 0.27 2.26 32.2        16.1  

Primary 0.89 0.33 0.70 0.34 0.34 0.48 0.37 0.39 2.97 42.4        25.7  

Secondary 0.94 0.54 0.82 0.56 0.55 0.67 0.57 0.60 4.31 61.6        51.5  

Higher Secondary 0.97 0.73 0.90 0.74 0.73 0.82 0.73 0.76 5.41 77.2        73.3  

Bachelor 0.97 0.78 0.92 0.79 0.81 0.88 0.84 0.85 5.87 83.9        83.4  

Masters and above 0.98 0.86 0.91 0.87 0.87 0.90 0.88 0.89 6.18 88.3        89.6  

 

Table A2.7: Financial Knowledge Score by Employment Type 

Employment Type   Division  
 Purchasing 

Power  

 Interest 

Concept  

 Simple 

Interest 

Calculation  

Compound 

Interest 

Calculation 

Risk and Return 

Relationship 

Impact 

of 

Inflation 

Risk 

Diversificati

on 

Financial 

Knowledge* 

(0-7) 

 Financial 

Knowledge 

in %  

Passed 

Minimum 

Knowledge 

Score (>=5) 

 Self Employed    0.91    0.50    0.75    0.51    0.50    0.62    0.53    0.55    3.98    56.8         47.2  

 Salaried/ Wage 

Employee  
  0.91    0.53    0.78    0.53    0.53    0.64    0.55    0.58    4.14    59.1         49.2  

 Seeking Employment    0.89    0.50    0.76    0.51    0.48    0.57    0.48    0.52    3.81    54.5         43.5  

 Housewife    0.69    0.22    0.58    0.24    0.25    0.33    0.29    0.28    2.19    31.3         17.8  

 Student    0.94    0.69    0.89    0.74    0.71    0.76    0.65    0.70    5.14    73.4         67.4  

 Unemployed and not 

seeking Employment  
  0.65    0.20    0.49    0.21    0.22    0.33    0.28    0.26    2.00    28.6         17.2  
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Table A2.8: Financial Knowledge Score by Registered Sector- Formal/Informal 

Registered 

Sector- Formal 

(Yes)/Informal 

(No)  

 Division  
 Purchasing 

Power  

 Interest 

Concept  

 Simple 

Interest 

Calculation  

Compound 

Interest 

Calculation 

Risk and 

Return 

Relationship 

Impact of 

Inflation 

Risk 

Diversification 

Financial 

Knowledge*   

(0-7) 

 Financial 

Knowledge 

in %  

Passed 

Minimum 

Knowledge 

Score (>=5) 

 Informal    0.87    0.40    0.68    0.41    0.39    0.51    0.42    0.44    3.24    46.3  33.4 

 Formal    0.96    0.66    0.88    0.68    0.68    0.78    0.69    0.74    5.12    73.1  67.6 

 

Table A2.9: Financial Knowledge Score by Occupational Classification 

Occupational 

Classification  

 

Division  

 Purchasing 

Power  

 Interest 

Concept  

 Simple 

Interest 

Calculation  

Compound 

Interest 

Calculation 

Risk and 

Return 

Relationship 

Impact of 

Inflation 

Risk 

Diversification 

Financial 

Knowledge

* (0-7) 

 Financial 

Knowledge in 

%  

Passed Minimum 

Knowledge Score 

(>=5) 

 Security    0.92    0.60    0.63    0.53    0.59    0.71    0.59    0.65    4.30    61.4         53.3  

 Managerial    0.90    0.61    0.75    0.63    0.62    0.69    0.63    0.66    4.59    65.5         60.3  

 Professional    0.98    0.71    0.89    0.76    0.78    0.87    0.79    0.82    5.60    80.0         77.3  

 High Technical    0.95    0.71    0.91    0.78    0.73    0.83    0.70    0.78    5.44    77.7         72.6  

 Office Assistant    0.93    0.67    0.84    0.66    0.66    0.72    0.65    0.65    4.85    69.4         63.2  

 Retail Service    0.94    0.58    0.84    0.59    0.59    0.70    0.61    0.63    4.54    64.8         56.1  

 Agricultural    0.87    0.40    0.68    0.41    0.39    0.53    0.43    0.46    3.30    47.1         34.3  

 Skilled worker    0.94    0.46    0.76    0.48    0.41    0.59    0.44    0.50    3.65    52.1         38.1  

 Technician    0.93    0.58    0.86    0.51    0.54    0.64    0.56    0.61    4.31    61.6         52.5  

 Elementary Occupation    0.88    0.42    0.71    0.41    0.42    0.53    0.45    0.46    3.40    48.6         36.1  
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Table A2.10: Financial Knowledge Score by Industrial Classification 

Industrial Classification  
 

Division  

 Purchasing 

Power  

 Interest 

Concept  

 Simple 

Interest 

Calculation  

Compound 

Interest 

Calculation 

Risk and 

Return 

Relationship 

Impact of 

Inflation 

Risk 

Diversification 

Financial 

Knowledge* 

(0-7) 

 Financial 

Knowledge 

in %  

Passed 

Minimum 

Knowledge 

Score (>=5) 

 Agriculture    0.86    0.39    0.66    0.40    0.37    0.50    0.40    0.42    3.13    44.7         31.7  

 Mining and Quarrying    0.94    0.44    0.81    0.63    0.56    0.63    0.50    0.69    4.25    60.7         43.8  

 Water and Electricity    0.86    0.56    0.73    0.57    0.56    0.75    0.63    0.60    4.40    62.8         55.6  

 Manufacturing    0.96    0.50    0.79    0.49    0.45    0.63    0.54    0.57    3.98    56.8         48.5  

 Construction    0.88    0.44    0.72    0.42    0.44    0.57    0.44    0.46    3.50    49.9         33.9  

 Wholesale and Retail Trade    0.95    0.56    0.83    0.59    0.58    0.71    0.59    0.63    4.50    64.3         56.3  

 Transport    0.94    0.60    0.82    0.48    0.52    0.74    0.55    0.64    4.36    62.3         51.1  

 Education    0.98    0.77    0.92    0.80    0.79    0.86    0.79    0.83    5.75    82.1         80.3  

 Health    0.92    0.63    0.86    0.71    0.75    0.75    0.75    0.75    5.22    74.5         69.8  

 Hotel and Restaurant   0.90    0.49    0.84    0.44    0.51    0.66    0.55    0.60    4.08    58.3         43.5  

 Financial Service    0.98    0.81    0.94    0.83    0.84    0.90    0.87    0.89    6.08    86.8         86.0  

 Information and Communication    1.00    0.65    0.91    0.61    0.57    0.70    0.70    0.61    4.74    67.7         56.5  

 Public Service    0.93    0.72    0.89    0.69    0.79    0.78    0.69    0.76    5.31    75.9         72.7  

 Other Sector    0.92    0.47    0.73    0.49    0.48    0.57    0.51    0.54    3.79    54.2         43.5  
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Appendix 3:  Financial Behaviour 

Table A3.1:Financial Behaviour Score by Province and Gender 

 

Budgeting 

(0-1) 

Active 

Saving 

(0-1) 

Avoid 

Borrowing 

(0-1) 

Compare 

Product 

(0-2) 

Watch 

Financial 

Affairs 

(0-1) 

Financial 

Goals 

(0-1) 

Make 

considered 

Purchases 

(0-1) 

Pay Bill in 

time 

(0-1) 

Financial 

Behaviour 

Score* 

(0-9) 

Financial 

Behaviou

r Score   

in % 

Passed 

Minimum 

Behaviour 

Score 

(>=6) 

Province Population* Gender 
          

 

1 

2,417,041 Male 0.31 0.93 0.47 1.12 0.68 0.42 0.87 0.76 5.56 61.8        53.4  

2,546,433 Female 0.27 0.91 0.44 1.01 0.61 0.38 0.85 0.74 5.20 57.8        46.0  

4,963,474 All 0.29 0.92 0.46 1.07 0.64 0.40 0.86 0.75 5.38 59.7 49.6  

Madhesh 

3,069,210 Male 0.37 0.94 0.43 1.04 0.65 0.46 0.92 0.73 5.54 61.6        49.5  

3,046,352 Female 0.35 0.94 0.41 0.85 0.61 0.42 0.93 0.72 5.24 58.2        42.0  

6,115,562 All 0.36 0.94 0.42 0.94 0.63 0.44 0.93 0.73 5.39 59.9        45.8  

Bagmati 

2,988,054 Male 0.50 0.98 0.33 1.36 0.82 0.61 0.89 0.90 6.39 71.0        73.2  

3,042,390 Female 0.48 0.98 0.32 1.18 0.74 0.56 0.91 0.86 6.03 67.0        65.5  

6,030,444 All 0.49 0.98 0.32 1.27 0.78 0.59 0.90 0.88 6.21 69.0        69.3  

Gandaki 

1,168,913 Male 0.49 0.99 0.46 1.46 0.66 0.51 0.86 0.85 6.28 69.8        68.4  

1,297,958 Female 0.49 0.98 0.46 1.30 0.62 0.43 0.90 0.86 6.03 67.0        63.1  

2,466,871 All 0.49 0.99 0.46 1.38 0.64 0.47 0.88 0.86 6.15 68.3        65.6  

Lumbini 

2,441,638 Male 0.36 0.95 0.35 1.12 0.69 0.43 0.94 0.77 5.61 62.3        53.8  

2,664,562 Female 0.35 0.95 0.37 1.07 0.68 0.38 0.93 0.80 5.53 61.5        53.5  

5,106,200 All 0.36 0.95 0.36 1.10 0.68 0.40 0.94 0.79 5.57 61.9        53.7  

Karnali 

822,407 Male 0.50 0.99 0.74 1.17 0.67 0.46 0.91 0.77 6.20 68.9        65.8  

865,939 Female 0.41 1.00 0.70 1.01 0.64 0.39 0.88 0.77 5.80 64.4        56.7  

1,688,346 All 0.45 0.99 0.72 1.09 0.65 0.42 0.89 0.77 6.00 66.6        61.1  

Sudurpaschi

m 

1,281,376 Male 0.44 0.95 0.44 1.08 0.75 0.53 0.89 0.81 5.89 65.4        65.8  

1,422,717 Female 0.33 0.94 0.46 0.94 0.67 0.47 0.86 0.78 5.45 60.5        55.8  

2,704,093 All 0.38 0.94 0.45 1.01 0.71 0.50 0.88 0.79 5.66 62.9        60.6  

National 

14,188,639 Male 0.41 0.96 0.42 1.18 0.71 0.49 0.90 0.80 5.87 65.2        59.9  

14,886,351 Female 0.38 0.95 0.41 1.04 0.66 0.44 0.90 0.79 5.57 61.9        53.6  

29,074,990 All 0.39 0.95 0.42 1.11 0.68 0.46 0.90 0.79 5.71 63.5        56.6  
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Table A3.2: Financial Behaviour Score by Local Level  Type and Gender 

  

 Budgeting 

(0-1)  

 Active 

Saving 

(0-1)  

 Avoid 

Borrowing 

(0-1)  

 Compare 

Product 

(0-2)  

 Watch 

Financial 

Affairs 

(0-1)  

 Financial 

Goals 

(0-1)  

 Make 

considered 

Purchases 

(0-1)  

 Pay Bill 

in time 

(0-1)  

 Financial 

Behaviour 

Score* 

(0-9)  

 Financial 

Behaviour 

Score   in %  

Passed 

Minimum 

Behaviour 

Score (>=6) Local Level 

Type 

 

Population* Gender 

Rural 

Municipality 

2,417,041  Male  0.39     0.96  0.40     1.11    0.67     0.46    0.89  0.77     5.65     62.8         54.2  

2,546,433  Female   0.36     0.96  0.41     1.00    0.62     0.39    0.88  0.76     5.39     59.9         48.5  

4,963,474  All  0.37     0.96  0.40     1.05    0.65     0.42    0.89  0.77     5.51     61.3         51.3  

Municipality 

3,069,210  Male  0.39     0.95  0.44     1.19    0.70     0.49    0.89  0.78     5.83     64.8         59.8  

3,046,352  Female   0.36     0.94  0.42     1.03    0.66     0.44    0.90  0.77     5.52     61.4         53.6  

6,115,562  All  0.37     0.95  0.43     1.11    0.68     0.46    0.89  0.77     5.67     63.0         56.6  

Sub-

metropolitan 
City 

2,988,054  Male  0.48     0.93  0.43     1.11    0.78     0.54    0.93  0.88     6.08     67.6         67.0  

3,042,390  Female   0.46     0.94  0.43     1.02    0.70     0.47    0.94  0.90     5.85     65.0         58.6  

6,030,444  All  0.47     0.93  0.43     1.06    0.74     0.50    0.94  0.89     5.97     66.3        62.7  

Metropolitan 

City 

1,168,913  Male  0.53     0.99  0.40     1.46    0.81     0.63    0.95  0.95     6.71     74.6        76.3  

1,297,958  Female   0.52     0.99  0.36     1.31    0.72     0.56    0.95  0.91     6.32     70.2         69.8  

2,466,871  All  0.53     0.99  0.38     1.38    0.76     0.60    0.95  0.93     6.52     72.4         73.1  

 

Table A3.3: Financial Behaviour Score by Age Group 

Age 

Group 

(Years)  

 Budgeting 

(0-1)  

 Active Saving 

(0-1)  

 Avoid 

Borrowing 

(0-1)  

 Compare 

Product 

(0-2)  

Watch 

Financial 

Affairs 

(0-1) 

Financial 

Goals 

(0-1) 

Make 

considered 

Purchases 

(0-1) 

Pay Bill in 

time 

(0-1) 

Financial 

Behaviour 

Score* 

(0-9) 

 Financial 

Behaviour 

Score   in %  

Passed 

Minimum 

Behaviour 

Score (>=6) 

 18-30    0.39    0.95    0.42    1.22    0.71    0.50    0.91    0.82    5.91    65.7         62.9  

31-60   0.43    0.96    0.46    1.14    0.69    0.46    0.91    0.81    5.86    65.1         60.4  

 60+    0.28    0.95    0.40    0.86    0.56    0.35    0.88    0.76    5.05    56.1         39.5  
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Table A3.4:  Financial Behaviour Score by  Income Group 

Income Group  

(NRs.) 

 Budgeting 

(0-1)  

 Active 

Saving 

(0-1)  

 Avoid 

Borrowing 

(0-1)  

 Compare 

Product 

(0-2)  

Watch 

Financial 

Affairs 

(0-1) 

Financial 

Goals 

(0-1) 

Make 

considered 

Purchases 

(0-1) 

Pay Bill in 

time 

(0-1) 

Financial 

Behaviour 

Score* 

(0-9) 

 Financial 

Behaviour 

Score   in %  

Passed 

Minimum 

Behaviour 

Score (>=6) 

 0 to 6902        0.25        0.90        0.53        0.80        0.60        0.36        0.88        0.75        5.07         56.3         41.5  

 6902 to 13804        0.33        0.93        0.51        0.88        0.62        0.38        0.89        0.77        5.31         59.0         48.0  

 13805 to 20706        0.54        0.97        0.56        0.94        0.57        0.52        0.92        0.83        5.84         64.9         65.1  

 20707 to 27608       0.45        0.98        0.46        1.17        0.69        0.48        0.92        0.81        5.95         66.1         61.8  

 27609 to 41412       0.48        0.98        0.37        1.35        0.73        0.52        0.91        0.86        6.20         68.9         68.7  

41413 to above       0.54        0.99        0.29        1.44        0.78        0.57        0.92        0.89        6.42         71.3         74.2  

 

Table A3.5:  Financial Behaviour Score by Marital Status 

Marital 

Status  

 Budgeting 

(0-1)  

 Active Saving 

(0-1)  

 Avoid 

Borrowing 

(0-1)  

 Compare 

Product 

(0-2)  

Watch 

Financial 

Affairs 

(0-1) 

Financial 

Goals 

(0-1) 

Make 

considered 

Purchases 

(0-1) 

Pay Bill in 

time 

(0-1) 

Financial 

Behaviour 

Score* 

(0-9) 

 Financial 

Behaviour 

Score   in %  

Passed 

Minimum 

Behaviour 

Score (>=6) 

 Married    0.42    0.96    0.45    1.11    0.67    0.45    0.90    0.80    5.77    64.1         57.9  

 Unmarried    0.34    0.94    0.36    1.18    0.71    0.53    0.91    0.83    5.81    64.5         61.7  

 Divorced    0.40    0.95    0.40    1.00    0.55    0.21    0.90    0.76    5.19    57.7         42.9  

 Widow    0.21    0.90    0.46    0.86    0.61    0.34    0.88    0.78    5.03    55.9         40.3  
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Table A3.6:  Financial Behaviour Score by  Education 

Education  
 Budgeting 

(0-1)  

 Active 

Saving 

(0-1)  

 Avoid 

Borrowing 

(0-1)  

 Compare 

Product 

(0-2)  

Watch 

Financial 

Affairs 

(0-1) 

Financial 

Goals 

(0-1) 

Make 

considered 

Purchases 

(0-1) 

Pay Bill in 

time 

(0-1) 

Financial 

Behaviour 

Score* 

(0-9) 

 Financial 

Behaviour 

Score   in %  

Passed 

Minimum 

Behaviour 

Score (>=6) 

 Illiterate    0.27    0.93    0.48    0.76    0.53    0.35    0.86    0.72    4.89    54.3         37.1  

 No Formal Education    0.36    0.97    0.45    1.02    0.62    0.37    0.91    0.81    5.51    61.2         50.1  

 Primary    0.40    0.95    0.50    1.08    0.67    0.41    0.92    0.81    5.74    63.7         57.3  

 Secondary    0.46    0.96    0.41    1.24    0.74    0.52    0.92    0.83    6.09    67.6         66.9  

 Higher Secondary    0.51    0.98    0.41    1.43    0.79    0.58    0.92    0.88    6.49    72.2         76.2  

 Bachelor    0.54    0.98    0.33    1.55    0.81    0.64    0.94    0.89    6.69    74.4         80.3  

 Masters and above    0.60    0.98    0.26    1.69    0.88    0.73    0.92    0.90    6.95    77.2         86.8  

 

Table A3.7:  Financial Behaviour Score by Employment Type 

Employment Type  
 Budgeting 

(0-1)  

 Active 

Saving 

(0-1)  

 Avoid 

Borrowing 

(0-1)  

 Compare 

Product 

(0-2)  

Watch 

Financial 

Affairs 

(0-1) 

Financial 

Goals 

(0-1) 

Make 

considered 

Purchases 

(0-1) 

Pay Bill in 

time 

(0-1) 

Financial 

Behaviour 

Score* 

(0-9) 

 Financial 

Behaviour 

Score   in %  

Passed 

Minimum 

Behaviour 

Score (>=6) 

 Self Employed    0.50    0.97    0.42    1.24    0.74    0.53    0.91    0.83    6.14    68.2         66.9  

 Salaried/Wage Employee    0.48    0.96    0.43    1.26    0.72    0.51    0.91    0.82    6.11    67.8         66.4  

 Seeking Employment    0.32    0.94    0.53    1.07    0.70    0.44    0.89    0.81    5.71    63.4         57.8  

 Housewife    0.35    0.95    0.47    0.95    0.59    0.37    0.91    0.79    5.38    59.8         48.8  

 Student    0.29    0.94    0.34    1.22    0.68    0.55    0.91    0.84    5.75    63.9         59.7  

 Unemployed and not 

seeking Employment  
  0.23    0.95    0.37    0.85    0.55    0.33    0.87    0.72    4.88    54.2         36.1  
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Table A3.8:  Financial Behaviour Score by  Registered Sector- Formal/Informal 

Registered 

Sector- 

Formal 

(Yes)/Informal 

(No)  

 Budgeting 

(0-1)  

 Active 

Saving 

(0-1)  

 Avoid 

Borrowing 

(0-1)  

 Compare 

Product 

(0-2)  

Watch 

Financial 

Affairs 

(0-1) 

Financial 

Goals 

(0-1) 

Make 

considered 

Purchases 

(0-1) 

Pay Bill in 

time 

(0-1) 

Financial 

Behaviour 

Score* 

(0-9) 

 Financial 

Behaviour 

Score   in %  

Passed 

Minimum 

Behaviour 

Score (>=6) 

 Informal    0.40    0.95    0.48    1.04    0.68    0.45    0.90    0.78    5.67    63.0         55.7  

 Formal    0.60    0.99    0.39    1.51    0.80    0.61    0.92    0.89    6.71    74.5         81.0  

 

Table A3.9:  Financial Behaviour Score by Occupational Classification 

Occupational 

Classification  

 Budgeting 

(0-1)  

 Active 

Saving 

(0-1)  

 Avoid 

Borrowing 

(0-1)  

 Compare 

Product 

(0-2)  

Watch 

Financial 

Affairs 

(0-1) 

Financial 

Goals 

(0-1) 

Make 

considered 

Purchases 

(0-1) 

Pay Bill in 

time 

(0-1) 

Financial 

Behaviour 

Score* 

(0-9) 

 Financial 

Behaviour 

Score   in %  

Passed 

Minimum 

Behaviour 

Score (>=6) 

 Security    0.45    0.81    0.37    1.20    0.76    0.64    0.88    0.87    5.98    66.4         62.7  

 Managerial    0.62    0.97    0.33    1.39    0.79    0.62    0.91    0.92    6.56    72.8         81.6  

 Professional    0.62    0.98    0.37    1.56    0.86    0.65    0.93    0.89    6.86    76.2         84.3  

 High Technical    0.63    0.99    0.38    1.50    0.79    0.62    0.95    0.88    6.74    74.8         80.4  

 Office Assistant    0.52    0.98    0.42    1.47    0.78    0.53    0.92    0.85    6.48    72.0         74.8  

 Retail Service    0.55    0.99    0.42    1.41    0.74    0.55    0.91    0.84    6.41    71.2         73.8  

 Agricultural    0.44    0.98    0.44    1.08    0.72    0.47    0.92    0.81    5.85    65.0         60.0  

 Skilled worker    0.50    0.97    0.48    1.14    0.70    0.48    0.91    0.79    5.97    66.3         65.1  

 Technician    0.51    0.98    0.46    1.34    0.78    0.56    0.91    0.82    6.36    70.6         69.8  

Elementary Occupation    0.38    0.95    0.46    1.09    0.65    0.43    0.89    0.77    5.63    62.5         55.2  
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Table A3.10:  Financial Behaviour Score by Industrial Classification 

Industrial Classification  
 Budgeting 

(0-1)  

 Active 

Saving 

(0-1)  

 Avoid 

Borrowing 

(0-1)  

 Compare 

Product 

(0-2)  

Watch 

Financial 

Affairs 

(0-1) 

Financial 

Goals 

(0-1) 

Make 

considered 

Purchases 

(0-1) 

Pay Bill in 

time 

(0-1) 

Financial 

Behaviour 

Score* 

(0-9) 

 Financial 

Behaviour 

Score   in %  

Passed 

Minimum 

Behaviour 

Score (>=6) 

 Agriculture    0.41    0.95    0.45    0.98    0.68    0.46    0.91    0.80    5.65    62.7         55.2  

 Mining and Quarrying    0.56    1.00    0.25    1.50    0.81    0.69    0.94    0.94    6.69    74.3         87.5  

 Water and Electricity    0.51    0.98    0.33    1.40    0.75    0.62    0.92    0.73    6.24    69.3         71.4  

 Manufacturing    0.45    0.97    0.46    1.37    0.68    0.48    0.87    0.79    6.07    67.4         60.3  

 Construction    0.41    0.96    0.50    1.21    0.67    0.45    0.89    0.78    5.86    65.1         59.8  

 Wholesale and Retail Trade    0.57    0.99    0.43    1.40    0.78    0.58    0.91    0.86    6.52    72.4         76.5  

 Transport    0.50    0.95    0.44    1.42    0.79    0.53    0.92    0.91    6.47    71.8         76.3  

 Education    0.63    0.99    0.37    1.56    0.82    0.61    0.93    0.88    6.78    75.3         82.9  

 Health    0.56    0.96    0.40    1.56    0.80    0.62    0.93    0.91    6.74    74.8         80.2  

 Hotel and Restaurant   0.49    0.98    0.39    1.38    0.74    0.53    0.97    0.90    6.38    70.9         72.1  

 Financial Service    0.65    0.99    0.33    1.78    0.91    0.74    0.95    0.95    7.30    81.1         91.4  

 Information and Communication    0.61    1.00    0.39    1.52    0.83    0.61    0.91    0.96    6.83    75.8         82.6  

 Public Service    0.58    0.98    0.40    1.54    0.83    0.56    0.89    0.84    6.62    73.6         80.2  

 Other Sector    0.46    0.94    0.43    1.16    0.65    0.52    0.90    0.77    5.82    64.7         60.4  
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Appendix 4:  Financial Attitude 

Table A4.1:Financial Attitude Score by Province and Gender 

 

Saving Attitude 

 (0-5) 

Money Attitude 

 (0-5) 

Long term Saving Attitude  

 (0-5) 
Financial Attitude Score*  (0-4) Financial Attitude Score*in % 

Passed Minimum 

Attitude Score 

(>=2.4) 

Province Population* Gender 
     

 

1 

2,417,041 Male 3.40 3.08 3.82 2.75 68.7        93.5  

2,546,433 Female 3.43 3.20 3.80 2.78 69.5        89.5  

4,963,474 All 3.42 3.15 3.81 2.77 69.1         91.4  

Madhesh 

3,069,210 Male 2.93 2.82 3.09 2.36 59.0        96.0  

3,046,352 Female 2.85 2.95 3.19 2.40 59.9        95.0  

6,115,562 All 2.89 2.89 3.14 2.38 59.5        95.5  

Bagmati 

2,988,054 Male 3.01 2.95 3.50 2.52 63.1        97.7  

3,042,390 Female 3.02 3.04 3.50 2.55 63.7        96.9  

6,030,444 All 3.01 3.00 3.50 2.54 63.4        97.3  

Gandaki 

1,168,913 Male 2.91 3.12 3.41 2.52 62.9        98.9  

1,297,958 Female 3.05 3.19 3.63 2.63 65.8        98.9  

2,466,871 All 2.98 3.16 3.53 2.58 64.5        98.9  

Lumbini 

2,441,638 Male 2.87 3.02 3.51 2.51 62.6        95.2  

2,664,562 Female 2.95 3.11 3.57 2.57 64.1        95.4  

5,106,200 All 2.91 3.06 3.54 2.54 63.4        95.3  

Karnali 

822,407 Male 3.16 3.30 3.43 2.64 66.0        99.2  

865,939 Female 3.24 3.46 3.63 2.75 68.8        98.0  

1,688,346 All 3.20 3.38 3.53 2.70 67.4        98.6  

Sudurpaschim 

1,281,376 Male 2.96 3.37 3.45 2.61 65.2        95.1  

1,422,717 Female 3.05 3.36 3.40 2.62 65.4        92.2  

2,704,093 All 3.01 3.37 3.43 2.61 65.3        93.6  

National 

14,188,639 Male 3.03 3.03 3.45 2.54 63.4        96.1  

14,886,351 Female 3.06 3.13 3.51 2.59 64.7        94.8  

29,074,990 All 3.05 3.08 3.48 2.56 64.1        95.4  
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Table A4.2: Financial Attitude Score by Local Level Type 

 
Saving Attitude 

 (0-5) 

Money Attitude 

 (0-5) 

Long term Saving 

Attitude  

 (0-5) 

Financial Attitude 

Score*(0-4) 

Financial Attitude 

Score*in % 

Passed Minimum 

Attitude Score 

(>=2.4) 
Local Level Type Population* Gender 

Rural Municipality 

2,417,041 Male 3.01 3.06 3.39 2.52 63.1        96.1  

2,546,433 Female 3.10 3.15 3.46 2.59 64.7        94.7  

4,963,474 All 3.06 3.10 3.43 2.56 63.9        95.4  

Municipality 

3,069,210 Male 3.02 2.99 3.46 2.53 63.1        95.3  

3,046,352 Female 3.03 3.11 3.55 2.58 64.6        93.8  

6,115,562 All 3.03 3.05 3.51 2.56 63.9         94.6  

Sub-metropolitan City 

2,988,054 Male 3.30 3.38 3.68 2.76 69.0        98.2  

3,042,390 Female 3.35 3.38 3.66 2.77 69.3        98.1  

6,030,444 All 3.33 3.38 3.67 2.77 69.2        98.2  

Metropolitan City 

1,168,913 Male 2.96 2.91 3.46 2.49 62.2        99.0  

1,297,958 Female 2.85 2.97 3.36 2.45 61.2        98.0  

2,466,871 All 2.91 2.94 3.41 2.47 61.7        98.5  

 

Table A4.3:  Financial Attitude Score by Age Group 

Age Group  

(Years) 

 Saving Attitude 

 (0-5)  

 Money Attitude 

 (0-5)  

 Long term Saving 

Attitude  

 (0-5)  

 Financial Attitude Score* 

(0-4)  

Financial Attitude 

Score*in % 

Passed Minimum Attitude 

Score (>=2.4) 

 18-30    3.12    3.21    3.55    2.63  65.9         96.5  

31-60   3.09    3.17    3.55    2.62  65.5         96.3  

 60+    3.10    3.15    3.46    2.59  64.8         92.9  
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Table A4.4: Financial Attitude Score by Income Group 

Income Group  

(NRs.) 

 Saving Attitude 

 (0-5)  

 Money Attitude 

 (0-5)  

 Long term Saving 

Attitude  

 (0-5)  

 Financial Attitude Score*  

(0-4)  

Financial Attitude 

Score*in % 

Passed Minimum Attitude 

Score (>=2.4) 

 0 to 6902        3.22        3.40        3.58        2.72         68.1         92.4  

 6902 to 13804        3.06        3.13        3.50        2.58         64.6         92.9  

 13805 to 20706        2.77        3.21        2.97        2.39         59.6         94.7  

 20707 to 27608       3.09        3.12        3.53        2.60         64.9         97.5  

 27609 to 41412       3.11        3.15        3.57        2.62         65.5         97.9  

41413 to above       3.00        3.20        3.60        2.62         65.4         98.7  

Table A4.5: Financial Attitude Score by Marital Status 

Marital Status  
 Saving Attitude 

 (0-5)  

 Money Attitude 

 (0-5)  

 Long term Saving Attitude  

 (0-5)  
 Financial Attitude Score*  (0-4)  Financial Attitude Score*in % 

Passed Minimum Attitude Score 

(>=2.4) 

 Married  3.09 3.18 3.53 2.61 65.3        96.0  

 Unmarried  3.13 3.21 3.57 2.64 66.1        95.7  

 Divorced  3.19 3.33 3.52 2.68 67.0        90.5  

 Widow  3.25 3.11 3.56 2.65 66.1        91.9  

Table A4.6: Financial Attitude Score by Education 

Education  
 Saving Attitude 

 (0-5)  

 Money Attitude 

 (0-5)  

 Long term Saving 

Attitude  

 (0-5)  

 Financial Attitude 

Score*  (0-4)  

Financial Attitude 

Score*in % 

Passed Minimum 

Attitude Score 

(>=2.4) 

 Illiterate    3.15    3.15    3.42    2.59  64.8         91.0  

 No Formal Education    3.03    3.27    3.53    2.62  65.5         96.7  

 Primary    3.13    3.23    3.56    2.65  66.2         96.4  

 Secondary    3.10    3.15    3.59    2.62  65.6         97.7  

 Higher Secondary    3.11    3.21    3.61    2.65  66.2         98.8  

 Bachelor    2.99    3.09    3.64    2.59  64.8         98.9  

 Masters and above    2.91    2.93    3.58    2.51  62.8         99.2  
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Table A4.7: Financial Attitude Score by Employment Type 

Employment Type  
 Saving Attitude 

 (0-5)  

 Money Attitude 

 (0-5)  

 Long term Saving 

Attitude  

 (0-5)  

 Financial Attitude 

Score*  (0-4)  

Financial Attitude 

Score*in % 

Passed Minimum 

Attitude Score 

(>=2.4) 

 Self Employed    3.10    3.12    3.54    2.60  65.0         97.2  

 Salaried/ Wage Employee    3.04    3.17    3.55    2.60  65.0         97.4  

 Seeking Employment    3.07    3.17    3.59    2.62  65.5         96.3  

 Housewife    3.17    3.26    3.59    2.67  66.9         94.6  

 Student    3.06    3.22    3.41    2.58  64.6         96.9  

 Unemployed and not seeking Employment    3.12    3.13    3.35    2.56  64.0         90.8  

Table A4.8: Financial Attitude Score by Registered Sector- Informal/Formal 

Registered Sector- Formal (Yes)/Informal (No)  
 Saving Attitude 

 (0-5)  

 Money Attitude 

 (0-5)  

 Long term Saving 

Attitude  

 (0-5)  

 Financial Attitude 

Score*  (0-4)  

Financial Attitude 

Score*in % 

Passed Minimum 

Attitude Score 

(>=2.4) 

 Informal    3.06    3.14    3.50    2.59  64.7         95.6  

 Formal    3.08    3.16    3.63    2.63  65.8         99.4  

Table A4.9: Financial Attitude Score by Occupational Classification 

Occupational Classification  
 Saving Attitude 

 (0-5)  

 Money Attitude 

 (0-5)  

 Long term Saving 

Attitude  (0-5)  

 Financial Attitude 

Score*   (0-4)  

Financial Attitude 

Score*in % 

Passed Minimum 

Attitude Score 

(>=2.4) 

 Security    3.09    2.81    3.25    2.44  61.0         95.3  

 Managerial    2.96    3.05    3.61    2.57  64.2         99.2  

 Professional    3.13    3.12    3.76    2.67  66.7         98.7  

 High Technical    3.03    3.22    3.67    2.65  66.1         98.2  

 Office Assistant    3.12    3.19    3.53    2.62  65.6         99.1  

 Retail Service    3.05    3.21    3.51    2.61  65.1         98.8  

 Agricultural    3.14    3.17    3.59    2.64  66.0         97.8  

 Skilled worker    3.12    3.02    3.55    2.58  64.6         94.2  

 Technician    2.85    2.90    3.26    2.40  60.0         98.8  

Elementary Occupation    3.05    3.22    3.53    2.61  65.3         94.6  
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Table A4.10:Financial Attitude Score by Industrial Classification 

Industrial Classification  
 Saving Attitude 

 (0-5)  

 Money Attitude 

 (0-5)  

 Long term Saving 

Attitude  

 (0-5)  

 Financial Attitude 

Score*  (0-4)  

Financial Attitude 

Score*in % 

Passed Minimum 

Attitude Score 

(>=2.4) 

Agriculture 3.10 3.15 3.53 2.61 65.2        96.3  

Mining and Quarrying 3.00 2.63 3.31 2.38 59.6      100.0  

Water and Electricity 2.57 2.98 3.51 2.42 60.4        98.4  

Manufacturing 2.88 2.76 3.15 2.35 58.6        97.8  

Construction 3.11 3.09 3.54 2.60 64.9        94.4  

Wholesale and Retail Trade 3.09 3.32 3.63 2.68 66.9        98.5  

Transport 2.98 3.01 3.59 2.55 63.9        99.2  

Education 3.05 3.22 3.69 2.66 66.4        99.3  

Health 2.99 3.22 3.43 2.57 64.3        99.1  

Hotel and Restaurant 2.95 3.12 3.40 2.53 63.2        99.4  

Financial Service 3.16 3.17 3.86 2.72 68.0      100.0  

Information and Communication 2.78 2.74 3.61 2.43 60.9      100.0  

Public Service 3.34 3.33 3.83 2.80 70.0        97.5  

Other Sector 3.08 2.92 3.33 2.49 62.2        94.9  
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Appendix 5:  Financial Inclusion Indicators 

Table A5.1: Financial Inclusion Indicator by Province and Gender 

Province   Population*   Gender  

Usage of 

payment 

Product  

Usage ofsaving, 

retirement or 

investment 

product  

 Holds 

insurance 

Products  

 Holds 

Credit 

Products  

 Aware of 

atleast 5 

product  

 Relying on 

family and 

friends  

 International 

Remittance  

 Domestic 

Remittance  

1 

 2,417,041  Male 66.66 82.79 31.55 46.20 68.11 70.92 14.52 14.03 

 2,546,433  Female  58.74 80.68 22.47 45.75 59.85 66.83 12.60 11.89 

 4,963,474  All 62.60 81.71 26.89 45.97 63.87 68.82 13.53 12.93 

Madhesh 

 3,069,210  Male 68.90 79.19 21.50 40.29 67.26 77.21 9.83 9.83 

 3,046,352  Female  59.62 75.86 15.48 42.62 49.93 70.18 8.75 6.97 

 6,115,562  All 64.28 77.53 18.50 41.45 58.63 73.71 9.29 8.40 

Bagmati 

 2,988,054  Male 88.10 92.57 45.79 49.41 88.38 64.25 12.23 10.77 

 3,042,390  Female  83.19 93.08 32.72 46.76 81.66 55.34 9.76 7.31 

 6,030,444  All 85.62 92.83 39.20 48.07 84.99 59.76 10.99 9.03 

Gandaki 

 1,168,913  Male 87.16 93.71 39.09 45.29 85.57 76.05 21.32 14.44 

 1,297,958  Female  82.83 95.20 31.57 48.32 71.43 72.96 18.87 11.87 

 2,466,871  All 84.88 94.49 35.13 46.88 78.13 74.43 20.03 13.09 

Lumbini 

 2,441,638  Male 79.82 89.05 32.21 45.75 67.52 75.67 15.50 9.06 

 2,664,562  Female  71.89 87.63 23.16 47.62 58.92 72.65 13.92 7.41 

 5,106,200  All 75.68 88.31 27.48 46.73 63.03 74.09 14.68 8.20 

Karnali 

 822,407  Male 80.62 89.61 34.52 43.28 62.38 88.00 5.11 5.33 

 865,939  Female  68.39 87.77 23.23 42.49 51.69 85.86 2.80 2.37 

 1,688,346  All 74.35 88.67 28.73 42.88 56.89 86.90 3.92 3.81 

Sudurpaschim 

 1,281,376  Male 78.87 91.92 46.40 57.44 61.88 86.29 9.44 8.76 

 1,422,717  Female  72.22 90.01 38.52 53.00 48.54 81.70 8.24 6.10 

 2,704,093  All 75.37 90.92 42.25 55.10 54.86 83.88 8.81 7.36 

National 

  14,188,639  Male 77.52 87.27 34.62 46.29 72.64 74.49 12.75 10.63 

  14,886,351  Female  70.22 86.04 25.63 46.38 61.57 69.27 11.03 8.04 

  29,074,990  All 73.78 86.64 30.02 46.34 66.97 71.82 11.87 9.30 
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Table A5.2: Financial Inclusion Indicator by Local Level Type and Gender 

Local Level Type  Population* Gender 

Usage of 

payment 

Product  

Usage 

ofsaving, 

retirement or 

investment 

product  

 Holds 

insurance 

Products  

 Holds Credit 

Products  

 Aware of 

atleast 5 

product  

 Relying on 

family and 

friends  

 International 

Remittance  

 Domestic 

Remittance  

Rural Municipality 

2,417,041 Male 71.79 85.60 31.30 43.35 63.37 77.70 15.11 12.66 

2,546,433 Female 64.83 84.81 24.47 44.33 54.89 74.20 11.83 8.39 

4,963,474 All 68.21 85.19 27.79 43.86 59.01 75.90 13.43 10.47 

Municipality 

3,069,210 Male 77.92 86.39 32.65 47.74 75.21 73.27 10.87 8.73 

3,046,352 Female 69.47 84.87 23.58 47.54 62.86 67.71 9.88 6.63 

6,115,562 All 73.58 85.60 27.99 47.64 68.87 70.42 10.36 7.65 

Sub-metropolitan City 

2,988,054 Male 83.31 87.79 33.68 51.42 69.14 78.55 4.00 4.27 

3,042,390 Female 76.45 85.80 20.61 50.09 55.64 73.07 6.73 4.80 

6,030,444 All 79.82 86.78 27.04 50.74 62.28 75.77 5.39 4.54 

Metropolitan City 

1,168,913 Male 92.57 98.11 58.90 45.37 95.86 66.16 20.98 18.47 

1,297,958 Female 91.29 98.14 46.34 44.74 85.22 55.81 18.02 17.50 

2,466,871 All 91.93 98.13 52.63 45.05 90.55 61.00 19.50 17.99 

 

Table A5.3: Financial Inclusion Indicator by Age Group 

Age Group  

(Years) 

Usage of payment 

Product  

Usage ofsaving, retirement 

or investment product  

 Holds 

insurance 

Products  

 Holds Credit 

Products  

 Aware of 

atleast 5 

product  

 Relying on 

family and 

friends  

 International 

Remittance  

 Domestic 

Remittance  

 18-30     79.84     88.43  35.28  38.79  75.25  74.75  12.78  12.56  

31-60    74.61     88.73  35.16  51.04  68.04  74.20  13.55  10.26  

 60+     68.82     79.79  15.59  29.26  42.07  71.14    8.72    6.47  
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Table A5.4: Financial Inclusion Indicator by Income Group 

Income Group  
Usage of payment 

Product  

Usage ofsaving, retirement 

or investment product  

 Holds insurance 

Products  

 Holds Credit 

Products  

 Aware of atleast 

5 product  

 Relying on 

family and 

friends  

 International 

Remittance  

 Domestic 

Remittance  

 0 to 6902       58.64       75.57       20.33       30.81       43.79       73.63        8.05        7.01  

 6903 to 13804       60.98       79.36       21.02       40.09       51.07       74.78        7.97        6.96  

 13805 to 20706       56.17       71.81       23.23       44.40       74.39       82.43        6.09       10.63  

 20707 to 27608      77.77       88.94       33.08       48.37       72.02       77.11       13.34       10.30  

 27609 to 41412      86.74       94.75       41.12       49.54       79.70       72.32       16.90       13.90  

41413 to above      93.79       97.01       54.99       51.61       87.20       67.79       19.09       14.77  

Table A5.5:Financial Inclusion Indicator by Marital Status 

Marital Status  
Usage of payment 

Product  

Usage ofsaving, retirement 

or investment product  

 Holds 

insurance 

Products  

 Holds Credit 

Products  

 Aware of 

atleast 5 

product  

 Relying on 

family and 

friends  

 International 

Remittance  

 Domestic 

Remittance  

 Married     74.51     87.76  32.25  47.01  65.49  74.38  12.62    9.95  

 Unmarried     80.82     86.89  35.77  33.36  75.29  72.08  13.83  12.76  

 Divorced     69.05     69.05  26.19  30.95  57.14  76.19    9.52  14.29  

 Widow     66.11     78.33  16.11  28.89  37.50  67.22    8.33    6.94  
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Table A5.6: Financial Inclusion Indicator by Education 

Education  
Usage of payment 

Product  

Usage ofsaving, retirement 

or investment product  

 Holds 

insurance 

Products  

 Holds Credit 

Products  

 Aware of 

atleast 5 

product  

 Relying on 

family and 

friends  

 International 

Remittance  

 Domestic 

Remittance  

 Illiterate     55.98     75.14  15.94  33.47  36.53  74.74    7.29    5.14  

 No Formal Education     71.82     88.10  21.67  48.12  60.22  77.72  13.33    9.66  

 Primary     72.02     87.23  28.38  49.29  66.23  75.03  13.63    9.66  

 Secondary     83.99     92.58  36.61  48.24  79.46  72.31  15.69  12.22  

 Higher Secondary     92.95     96.56  51.24  49.40  88.55  74.14  15.77  16.01  

 Bachelor     95.84     96.79  60.11  45.75  92.44  66.54  15.12  16.45  

 Masters and above     97.60     97.60  73.20  52.40  96.40  65.60  10.00    9.60  

 

Table A5.7: Financial Inclusion Indicator by Employment Type 

Employment Type  
Usage of payment 

Product  

Usage ofsaving, retirement 

or investment product  

 Holds 

insurance 

Products  

 Holds Credit 

Products  

 Aware of 

atleast 5 

product  

 Relying on 

family and 

friends  

 International 

Remittance  

 Domestic 

Remittance  

 Self Employed     81.15     90.20  41.48  52.11  75.62  72.36  13.88  13.09  

 Salaried/ Wage Employee     80.72     89.69  41.20  48.36  74.85  76.92  13.85  12.08  

 Seeking Employment     70.71     85.60  28.21  38.98  65.33  78.45  14.01  10.87  

 Housewife     65.49     84.87  21.65  45.86  54.01  72.14  10.95    6.69  

 Student     85.85     89.54  35.69  24.00  79.08  69.54  10.46  10.15  

 Unemployed and not seeking 

Employment  
   71.10     81.05  16.86  27.43  44.40  70.79    9.84    7.02  
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Table A5.8: Financial Inclusion Indicator by Registered Sector- Formal/Informal 

Registered Sector- 

Formal (Yes)/Informal 

(No)  

Usage of payment 

Product  

Usage ofsaving, 

retirement or 

investment product  

 Holds insurance 

Products  

 Holds Credit 

Products  

 Aware of atleast 5 

product  

 Relying on family 

and friends  

 International 

Remittance  

 Domestic 

Remittance  

 Informal     69.59     83.56  29.68  45.77  63.92  77.43  11.76  10.18  

 Formal     94.85     98.04  58.75  56.28  89.86  73.27  16.01  15.24  

 

Table A5.9: Financial Inclusion Indicator by Occupational Classification 

Occupational Classification  
Usage of payment 

Product  

Usage ofsaving, retirement 

or investment product  

 Holds insurance 

Products  

 Holds Credit 

Products  

 Aware of atleast 

5 product  

 Relying on 

family and 

friends  

 International 

Remittance  

 Domestic 

Remittance  

 Security     78.67     82.67  38.00  40.00  72.00  70.67    9.33    8.00  

 Managerial     94.14     97.07  66.53  51.88  81.59  76.57  13.81  11.72  

 Professional     96.13     97.16  61.60  52.58  92.53  68.30  15.46  13.92  

 High Technical     95.89     98.63  57.53  49.32  92.24  72.60  14.16  16.44  

 Office Assistant     95.73     97.86  50.00  51.28  85.90  76.50  10.26  12.39  

 Retail Service     88.99     95.90  50.83  59.54  85.40  72.09  17.67  15.11  

 Agricultural     73.17     87.07  31.08  50.97  67.76  75.87  14.00  12.74  

 Skilled worker     74.46     84.89  37.05  54.68  73.74  78.78  16.19  14.39  

 Technician     88.27     93.83  48.77  51.85  82.72  77.16  15.43  17.28  

 Elementary Occupation     69.01     83.04  28.32  44.90  62.12  78.06    9.06    8.29  
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Table A5.10: Financial Inclusion Indicator by Industrial Classification 

Industrial Classification  
Usage of payment 

Product  

Usage ofsaving, 

retirement or investment 

product  

 Holds 

insurance 

Products  

 Holds Credit 

Products  

 Aware of 

atleast 5 

product  

 Relying on 

family and 

friends  

 International 

Remittance  

 Domestic 

Remittance  

 Agriculture     69.23     83.57  28.80  46.83  62.34  77.11  12.12  10.03  

 Mining and Quarrying     87.50     93.75  50.00  56.25  75.00  87.50    6.25  12.50  

 Water and Electricity     90.48     92.06  42.86  39.68  84.13  76.19  11.11    7.94  

 Manufacturing     84.56     93.38  38.97  52.94  82.35  69.12  11.03    9.56  

 Construction     71.10     87.04  31.23  48.84  71.76  75.75  13.95  10.63  

 Wholesale and Retail Trade     89.53     95.53  52.23  57.82  84.78  72.77  14.94  15.50  

 Transport     90.84     94.66  51.15  57.25  83.21  79.39  13.74  11.45  

 Education     97.96     98.64  60.44  54.50  91.34  71.65  12.90  14.77  

 Health     98.11     98.11  61.32  54.72  88.68  66.98  17.92  15.09  

 Hotel and Restaurant     87.66     96.75  48.05  57.79  81.82  79.22  22.73  15.58  

 Financial Service  100.00  100.00  70.97  55.91  93.55  74.19  17.20  15.05  

 Information and Communication  100.00  100.00  60.87  47.83  86.96  91.30  21.74  21.74  

 Public Service     95.87     98.35  56.20  59.50  92.56  74.38  14.88  16.53  

 Other Sector     75.84     83.71  35.96  41.29  70.22  75.56  14.04  13.76  
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Appendix 6:  Usage of Payment Product 

Table A6.1:Usage of Payment Product By Province and Gender 

Province   Population*   Gender  
Usage of 

payment Product  
 Mobile Banking  

 Internet 

Banking  
 Card   Saving Account  

 Current 

Account  
 PSP Account  

1 

2,417,041 Male 66.66 22.31 8.99 16.47 62.87 30.03 12.86 

2,546,433 Female 58.74 11.83 4.58 6.85 56.92 23.58 5.14 

4,963,474 All 62.60 16.93 6.73 11.53 59.81 26.72 8.90 

Madhesh 

3,069,210 Male 68.90 19.26 12.08 16.62 64.06 28.35 11.94 

3,046,352 Female 59.62 6.94 3.52 6.33 56.55 16.82 3.61 

6,115,562 All 64.28 13.13 7.82 11.49 60.32 22.60 7.79 

Bagmati 

2,988,054 Male 88.10 43.99 29.71 38.35 86.51 46.72 31.16 

3,042,390 Female 83.19 25.83 17.07 21.35 81.28 37.46 15.72 

6,030,444 All 85.62 34.83 23.33 29.78 83.88 42.05 23.37 

Gandaki 

1,168,913 Male 87.16 38.03 28.26 36.09 85.73 48.47 23.63 

1,297,958 Female 82.83 24.81 16.63 19.81 80.44 42.03 17.15 

2,466,871 All 84.88 31.07 22.14 27.53 82.95 45.08 20.22 

Lumbini 

2,441,638 Male 79.82 25.56 12.91 23.94 76.90 31.76 12.61 

2,664,562 Female 71.89 12.17 6.48 9.87 69.58 25.30 7.23 

5,106,200 All 75.68 18.57 9.55 16.60 73.08 28.39 9.80 

Karnali 

822,407 Male 80.62 24.10 12.23 11.87 76.65 44.75 7.54 

865,939 Female 68.39 11.44 4.29 5.79 66.35 34.85 2.89 

1,688,346 All 74.35 17.61 8.16 8.75 71.37 39.67 5.15 

Sudurpaschim 

1,281,376 Male 78.87 22.81 11.82 11.82 75.42 23.97 10.19 

1,422,717 Female 72.22 11.66 4.04 7.69 69.96 15.05 4.93 

2,704,093 All 75.37 16.94 7.73 9.65 72.55 19.28 7.42 

National 

14,188,639 Male 77.52 28.22 16.73 23.33 74.34 35.30 16.81 

14,886,351 Female 70.22 14.84 8.24 11.40 67.93 26.79 8.26 

29,074,990 All 73.78 21.37 12.38 17.22 71.06 30.94 12.43 

 
  



64 

 

Table A6.2:Usage of Payment Product By Local Level Type  and Gender 

Local Level Type  Population* Gender 

Usage of 

payment 

Product  

 Mobile Banking  
 Internet 

Banking  
 Card   Saving Account  

 Current 

Account  
 PSP Account  

Rural Municipality 

2,417,041 Male 71.79 20.59 10.35 15.16 68.88 30.85 10.04 

2,546,433 Female 64.83 9.25 4.42 5.44 62.49 22.74 3.99 

4,963,474 All 68.21 14.77 7.31 10.17 65.60 26.69 6.94 

Municipality 

3,069,210 Male 77.92 28.24 16.99 22.55 73.89 36.83 16.08 

3,046,352 Female 69.47 15.23 8.11 11.40 66.89 28.70 8.28 

6,115,562 All 73.58 21.56 12.43 16.82 70.29 32.66 12.07 

Sub-metropolitan City 

2,988,054 Male 83.31 32.64 23.51 33.78 82.20 34.01 22.67 

3,042,390 Female 76.45 15.74 9.75 15.79 74.06 26.62 9.86 

6,030,444 All 79.82 24.05 16.51 24.64 78.06 30.25 16.16 

Metropolitan City 

1,168,913 Male 92.57 53.57 34.18 50.55 91.42 44.55 42.01 

1,297,958 Female 91.29 34.15 23.04 31.67 91.04 31.76 23.88 

2,466,871 All 91.93 43.88 28.62 41.13 91.23 38.16 32.96 

 

Table A6.3:Usage of Payment Product by Age 

Age Group  

(Years) 

Usage of payment 

Product 
Mobile Banking Internet Banking Card Saving Account Current Account PSP Account 

 18-30     79.84     34.88     19.31     24.53     77.09     36.00     18.63  

31-60    74.61     20.76     11.40     16.30     72.16     33.23     10.86  

 60+     68.82    3.57    2.31    2.71     65.92     23.71    2.44  
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Table A6.4:Usage of Payment Product by Income Group 

Income Group  

(NRs.)  

Usage of payment 

Product 
Mobile Banking Internet Banking Card Saving Account Current Account PSP Account 

 0 to 6902       58.64         7.98         3.54         5.83       55.66       19.22         3.96  

 6902 to 13804       60.98         7.72         2.70         4.64       57.59       23.34         3.89  

 13805 to 20706       56.17         9.37         6.38         8.17       54.53       24.04         6.07  

 20707 to 27608      77.77       23.10       10.74       16.27       75.16       34.27         9.65  

 27609 to 41412      86.74       34.31       19.78       25.72       84.72       42.39       18.92  

41413 to above      93.79       47.21       31.74       39.59       93.17       50.04       29.93  

Table A6.5:Usage of Payment Product by Marital Status 

Marital Status  
Usage of payment 

Product 
Mobile Banking Internet Banking Card Saving Account Current Account PSP Account 

 Married     74.51     19.76     10.68     15.11     71.97     32.47     10.26  

 Unmarried     80.82     38.09     23.02     27.39     77.43     36.22     22.12  

 Divorced     69.05     16.67    9.52    9.52     66.67     26.19    9.52  

 Widow     66.11    3.89    1.67    2.22     64.72     18.33    1.67  

Table A6.6:Usage of Payment Product by Education 

Education 
Usage of payment 

Product 
Mobile Banking Internet Banking Card Saving Account Current Account PSP Account 

 Illiterate     55.98    2.27    1.35    1.91     53.27     17.21    1.59  

 No Formal Education     71.82    5.39    1.93    3.97     69.18     24.11    2.03  

 Primary     72.02     10.58    4.27    8.85     68.77     30.47    4.37  

 Secondary     83.99     26.31     12.01     19.37     81.16     38.85     11.21  

 Higher Secondary     92.95     51.48     30.02     36.11     90.79     49.72     28.26  

 Bachelor     95.84     65.60     43.10     51.98     95.46     53.12     41.97  

 Masters and above     97.60     78.40     56.00     61.20     96.40     52.00     52.40  
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Table A6.7:Usage of Payment Product by Employment Type 

Employment Type  
Usage of payment 

Product 
Mobile Banking Internet Banking Card Saving Account Current Account PSP Account 

 Self Employed     81.15     30.10     17.57     22.41     78.95     39.85     15.42  

 Salaried/ Wage Employee     80.72     33.56     18.51     26.79     77.96     39.78     18.38  

 Seeking Employment     70.71     17.24    8.03     11.75     67.48     28.70    8.62  

 Housewife     65.49    6.77    3.20    4.83     63.30     22.38    3.37  

 Student     85.85     40.92     26.77     28.62     81.54     34.46     25.85  

 Unemployed and not seeking 

Employment  
   71.10    6.07    2.93    4.19     68.17     25.34    3.14  

 

Table A6.8:Usage of Payment Product by Registered Sector-Formal/Informal 

Registered Sector- Formal 

(Yes)/Informal (No)  

Usage of payment 

Product 
Mobile Banking Internet Banking Card Saving Account Current Account PSP Account 

 Informal     69.59     14.55    6.80     11.13     66.17     27.39    5.77  

 Formal     94.85     53.60     32.13     41.76     93.36     54.74     31.05  
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Table A6.9:Usage of Payment Product by Occupational Classification 

Occupational Classification  
Usage of payment 

Product 
Mobile Banking Internet Banking Card Saving Account Current Account PSP Account 

 Security     78.67     34.00     17.33     21.33     76.00     45.33     12.67  

 Managerial     94.14     49.37     34.73     35.56     93.72     52.30     33.05  

 Professional     96.13     65.46     39.69     50.26     95.62     55.41     34.28  

 High Technical     95.89     62.10     36.53     53.42     94.98     56.62     31.05  

 Office Assistant     95.73     50.00     25.21     32.05     93.16     47.86     23.08  

 Retail Service     88.99     41.49     24.84     31.24     87.45     45.58     26.50  

 Agricultural     73.17     13.42    7.34     11.39     70.08     31.47  5.89  

 Skilled worker     74.46     22.66    8.63     19.42     68.71     33.09     10.79  

 Technician     88.27     33.33     16.05     32.10     85.19     43.21     19.14  

 Elementary Occupation     69.01     17.22    9.18     13.65     65.18     29.85   8.67  
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Table A6.10:Usage of Payment Product by Industrial Classification 

Industrial Classification  
Usage of payment 

Product 
Mobile Banking Internet Banking Card Saving Account Current Account PSP Account 

 Agriculture     69.23     12.62    6.58     10.09     65.66     28.12    5.48  

 Mining and Quarrying     87.50     31.25     12.50     18.75     87.50     25.00     18.75  

 Water and Electricity     90.48     25.40     17.46     36.51     90.48     52.38     11.11  

 Manufacturing     84.56     32.35     17.65     23.53     79.41     38.24     19.85  

 Construction     71.10     22.26     11.30     15.28     68.11     28.57    8.97  

 Wholesale and Retail Trade     89.53     43.58     25.14     31.28     88.41     51.26     25.84  

 Transport     90.84     37.40     22.90     34.35     87.79     48.09     20.61  

 Education     97.96     58.91     32.26     43.63     96.94     54.50     29.37  

 Health     98.11     60.38     33.96     45.28     98.11     54.72     31.13  

 Hotel and Restaurant     87.66     33.12     20.13     24.68     85.06     44.16     22.08  

 Financial Service  100.00     77.42     58.06     64.52     98.92     55.91     52.69  

 Information and Communication  100.00     65.22     52.17     60.87  100.00     69.57     47.83  

 Public Service     95.87     65.29     34.71     47.93     92.56     59.50     33.88  

 Other Sector     75.84     28.93     16.29     25.84     72.75     35.11     14.33  
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Appendix 7:  Usage of Saving, retirement or investment product 

Table A7.1:Usage ofsaving, retirement or investment product by Province 

Province Population* Gender 

Usage ofsaving, 

retirement or 

investment product 

Saving 

Account 

Current 

Account 

Fixed 

Account 

Microfinance 

Saving 

Account 

Cooperative 

Saving 

Account 

Collective 

Saving 

Pension 

Account 

CIT 

Account 
Share Debenture 

1 

2,417,041 Male 82.79 62.87 30.03 9.75 19.11 50.64 40.70 7.97 6.55 26.50 5.60 

2,546,433 Female 80.68 56.92 23.58 7.56 21.41 50.66 45.52 2.59 2.51 18.50 5.49 

4,963,474 All 81.71 59.81 26.72 8.63 20.29 50.65 43.17 5.21 4.47 22.40 5.54 

Madhesh 

3,069,210 Male 79.19 64.06 28.35 7.48 17.54 38.58 30.54 7.13 4.95 10.56 7.80 

3,046,352 Female 75.86 56.55 16.82 4.54 20.67 40.10 32.76 3.23 1.85 7.45 5.65 

6,115,562 All 77.53 60.32 22.60 6.02 19.10 39.34 31.65 5.19 3.40 9.01 6.73 

Bagmati 

2,988,054 Male 92.57 86.51 46.72 30.92 12.16 66.17 43.13 14.91 12.14 49.96 14.32 

3,042,390 Female 93.08 81.28 37.46 25.85 14.33 74.78 51.81 8.52 5.97 38.00 10.70 

6,030,444 All 92.83 83.88 42.05 28.36 13.25 70.51 47.51 11.69 9.03 43.93 12.50 

Gandaki 

1,168,913 Male 93.71 85.73 48.47 26.36 18.71 69.93 44.49 8.52 7.16 34.51 9.76 

1,297,958 Female 95.20 80.44 42.03 17.63 23.72 70.73 54.89 4.78 3.89 30.39 13.67 

2,466,871 All 94.49 82.95 45.08 21.77 21.35 70.35 49.96 6.55 5.44 32.34 11.82 

Lumbini 

2,441,638 Male 89.05 76.90 31.76 8.60 12.36 56.00 41.80 4.22 2.75 19.03 8.82 

2,664,562 Female 87.63 69.58 25.30 5.65 16.81 58.24 52.42 1.98 1.05 14.90 7.38 

5,106,200 All 88.31 73.08 28.39 7.06 14.68 57.17 47.34 3.05 1.86 16.88 8.07 

Karnali 

822,407 Male 89.61 76.65 44.75 6.85 11.91 53.47 62.01 6.89 5.12 20.19 7.31 

865,939 Female 87.77 66.35 34.85 3.26 17.36 51.32 64.52 1.23 1.07 14.30 3.65 

1,688,346 All 88.67 71.37 39.67 5.01 14.71 52.37 63.30 3.99 3.04 17.17 5.43 

Sudurpas

chim 

1,281,376 Male 91.92 75.42 23.97 10.17 19.91 68.95 56.87 7.13 6.55 28.17 17.91 

1,422,717 Female 90.01 69.96 15.05 7.80 16.00 63.47 59.75 2.14 0.92 24.32 18.47 

2,704,093 All 90.92 72.55 19.28 8.93 17.85 66.07 58.39 4.50 3.59 26.14 18.20 

National 

14,188,639 Male 87.27 74.34 35.30 14.76 15.77 55.63 42.21 8.51 6.69 27.15 10.02 

14,886,351 Female 86.04 67.93 26.79 10.99 18.44 57.80 48.71 3.89 2.70 20.93 8.77 

29,074,990 All 86.64 71.06 30.94 12.83 17.13 56.74 45.54 6.15 4.65 23.97 9.38 
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Table A7.2:Usage ofsaving, retirement or investment product by Local Level Type and Gender 

Local Level Type Population* Gender 

Usage ofsaving, 

retirement or 

investment product 

Saving 

Account 

Current 

Account 

Fixed 

Account 

Microfinance 

Saving 

Account 

Cooperative 

Saving 

Account 

Collective 

Saving 

Pension 

Account 

CIT 

Account 
Share Debenture 

Rural Municipality 

2,417,041 Male 85.60 68.88 30.85 10.45 16.44 52.99 45.19 6.70 4.53 23.55 13.78 

2,546,433 Female 84.81 62.49 22.74 6.20 19.84 55.31 50.11 2.53 1.47 19.85 12.41 

4,963,474 All 85.19 65.60 26.69 8.27 18.19 54.18 47.72 4.56 2.96 21.65 13.08 

Municipality 

3,069,210 Male 86.39 73.89 36.83 15.82 16.82 54.26 41.97 8.08 6.79 25.06 7.64 

3,046,352 Female 84.87 66.89 28.70 13.08 19.06 56.28 49.38 3.52 2.22 17.67 7.48 

6,115,562 All 85.60 70.29 32.66 14.41 17.97 55.30 45.78 5.73 4.44 21.26 7.56 

Sub-metropolitan 

City 

2,988,054 Male 87.79 82.20 34.01 9.63 13.30 58.37 40.10 7.51 7.89 25.49 6.75 

3,042,390 Female 85.80 74.06 26.62 4.35 17.19 56.57 46.30 3.23 2.82 17.17 1.29 

6,030,444 All 86.78 78.06 30.25 6.95 15.28 57.46 43.25 5.34 5.31 21.26 3.98 

Metropolitan City 

1,168,913 Male 98.11 91.42 44.55 28.95 9.23 71.15 33.88 18.55 13.41 53.75 11.66 

1,297,958 Female 98.14 91.04 31.76 22.94 10.12 77.72 41.06 12.07 10.41 47.54 7.82 

2,466,871 All 98.13 91.23 38.16 25.95 9.68 74.43 37.46 15.32 11.91 50.65 9.74 

 

Table A7.3:Usage ofsaving, retirement or investment product by Age Group 

Age Group  

(Years) 

Usage 

ofsaving, 

retirement or 

investment 

product  

 Saving 

Account  

 Current 

Account  

 Fixed 

Account  

 Microfinance 

Saving Account  

 Cooperative 

Saving 

Account  

 Collective 

Saving  

 Pension 

Account  

 CIT 

Account  
 Share   Debenture  

 18-30   88.43     77.09     36.00     13.14    17.24     56.12     43.61    3.92    3.20     29.48     12.78  

31-60  88.73     72.16     33.23     13.97    19.38     60.53     51.56    7.45    5.96     27.73     11.96  

 60+   79.79     65.92     23.71    9.45   8.12     42.60     33.75    3.37    2.38     14.93  8.98  
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Table A7.4:Usage ofsaving, retirement or investment product by Income Group 

Income Group  

(Nrs.) 

Usage ofsaving, 

retirement or 

investment 

product  

 Saving 

Account  

 Current 

Account  

 Fixed 

Account  

 Microfinance 

Saving Account  

 Cooperative 

Saving 

Account  

 Collective 

Saving  

 Pension 

Account  

 CIT 

Account  
 Share   Debenture  

 0 to 6902       75.57       55.66       19.22         4.65         9.37       42.12       39.63         1.25         1.04       15.34         9.09  

 6902 to 13804       79.36       57.59       23.34         6.21       13.49       49.31       47.11         1.19         0.75       16.19         8.85  

 13805 to 20706       71.81       54.53       24.04         6.59       14.64       44.44       36.80         5.28         4.48       12.15         7.27  

 20707 to 27608      88.94       75.16       34.27       13.99       20.50       56.40       47.83         5.31         4.12       24.40       14.64  

 27609 to 41412      94.75       84.72       42.39       18.28       20.01       65.86       48.33       12.11         9.57       36.10       13.61  

41413 to above      97.01       93.17       50.04       29.54       20.82       71.80       46.35       15.16       13.04       48.55       14.45  

 

Table A7.5:Usage ofsaving, retirement or investment product by Marital Status 

Marital 

Status  

Usage ofsaving, 

retirement or 

investment 

product  

 Saving 

Account  

 Current 

Account  

 Fixed 

Account  

 Microfinance 

Saving Account  

 Cooperative 

Saving 

Account  

 Collective 

Saving  

 Pension 

Account  

 CIT 

Account  
 Share   Debenture  

 Married  87.76 71.97 32.47 13.24 18.18 57.76 48.75 6.38 5.09 26.05 11.65 

 Unmarried  86.89 77.43 36.22 14.54 11.06 54.06 36.49 4.46 3.30 31.58 14.09 

 Divorced  69.05 66.67 26.19 9.52 16.67 35.71 35.71 - 2.38 21.43 14.29 

 Widow  78.33 64.72 18.33 4.44 11.11 41.39 37.50 1.94 1.39 10.00 4.44 
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Table A7.6:Usage ofsaving, retirement or investment product by Education 

Education  

Usage ofsaving, 

retirement or 

investment product  

 Saving 

Account  

 Current 

Account  

 Fixed 

Account  

 Microfinance 

Saving Account  

 

Cooperative 

Saving 

Account  

 Collective 

Saving  

 Pension 

Account  

 CIT 

Account  
 Share   Debenture  

 Illiterate   75.14     53.27     17.21    5.14    12.27     43.11     38.65    0.92    0.76     12.07   9.08  

 No Formal Education   88.10     69.18     24.11    8.55    17.70     58.49     52.19    2.24    1.32     18.21    9.87  

 Primary   87.23     68.77     30.47    8.85    18.57     56.00     52.64    3.51    1.88     20.04     10.63  

 Secondary   92.58     81.16     38.85     14.89    19.32     61.42     49.04    5.44    4.54     29.46     10.94  

 Higher Secondary   96.56     90.79     49.72     23.54    21.30     69.18     50.60     11.13    8.81     44.36     16.81  

 Bachelor   96.79     95.46     53.12     32.33    15.69     67.86     39.51     20.23     18.15     54.25     17.20  

 Masters and above   97.60     96.40     52.00     36.00    15.20     66.00     40.80     38.00     32.80     68.80     21.20  

Table A7.7:Usage ofsaving, retirement or investment product by Employment Type 

Employment Type  

Usage ofsaving, 

retirement or 

investment product  

 Saving 

Account  

 

Current 

Account  

 Fixed 

Account  

 Microfinance 

Saving Account  

 

Cooperativ

e Saving 

Account  

 Collective 

Saving  

 Pension 

Account  

 CIT 

Account  
 Share   Debenture  

 Self Employed   90.20     78.95     39.85     18.63    18.37     62.65     45.91    5.40    4.53     34.49     13.84  

 Salaried/ Wage Employee   89.69     77.96     39.78     16.74    18.33     60.18     49.22     14.84     12.12     32.96     13.46  

 Seeking Employment   85.60     67.48     28.70    9.50    14.20     51.13     47.99    1.86    0.88     18.90     13.12  

 Housewife   84.87     63.30     22.38    7.70    19.67     55.60     53.28    1.05    0.85     17.88  8.60  

 Student   89.54     81.54     34.46     10.15    11.69     55.38     32.62    2.46    1.54     35.38     14.46  

 Unemployed and not 

seeking Employment  
 81.05     68.17     25.34    9.32   8.90     42.20     29.74    3.87    2.41     14.97   7.64  
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Table A7.8:Usage ofsaving, retirement or investment product by Registered Sector- Formal/Informal 

Registered 

Sector- 

Formal 

(Yes)/Informal 

(No)  

Usage ofsaving, 

retirement or 

investment product  

 Saving 

Account  

 Current 

Account  

 Fixed 

Account  

 Microfinance 

Saving Account  

 Cooperative 

Saving 

Account  

 Collective 

Saving  

 Pension 

Account  

 CIT 

Account  
 Share   Debenture  

 Informal   83.56     66.17     27.39    9.59    15.32     54.01     46.85    2.84    2.03     22.84     12.12  

 Formal   98.04     93.36     54.74     27.81    22.30     72.66     50.82     19.82     16.68     50.05     16.99  

 

Table A7.9:Usage ofsaving, retirement or investment product by Occupational Classification 

Occupational 

Classification  

Usage ofsaving, 

retirement or 

investment 

product  

 Saving 

Account  

 Current 

Account  

 Fixed 

Account  

 Microfinance 

Saving 

Account  

 

Cooperative 

Saving 

Account  

 Collective 

Saving  

 Pension 

Account  

 CIT 

Account  
 Share   Debenture  

 Security   82.67     76.00     45.33     20.00    12.00     46.67     42.67     30.00     23.33     34.00     16.00  

 Managerial   97.07     93.72     52.30     35.98    14.23     66.11     40.17     16.74     13.39     57.74     28.45  

 Professional   97.16     95.62     55.41     27.58    18.04     70.36     48.20     33.76     32.47     55.15     14.69  

 High Technical   98.63     94.98     56.62     31.51    24.66     67.58     46.58     28.77     24.66     52.51     19.63  

 Office Assistant   97.86     93.16     47.86     16.67    23.93     70.51     57.26     21.79     11.11     41.03     18.80  

 Retail Service   95.90     87.45     45.58     22.41    23.30     73.75     49.55    6.02    4.48     43.41     13.19  

 Agricultural   87.07     70.08     31.47     13.51    17.18     58.49     48.07    2.03    2.03     24.42     13.51  

 Skilled worker   84.89     68.71     33.09    9.71    20.50     54.68     51.44    1.80    1.80     22.30     11.51  

 Technician   93.83     85.19     43.21     18.52    19.14     69.14     54.32    8.02    5.56     33.33     11.73  

 Elementary Occupation   83.04     65.18     29.85    9.18    16.71     52.17     48.09    3.95    3.44     22.45   9.18  
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Table A7.10:Usage ofsaving, retirement or investment product by Industrial Classification 

Industrial Classification  

Usage ofsaving, 

retirement or 

investment 

product  

 Saving 

Account  

 Current 

Account  

 Fixed 

Account  

 Microfinance 

Saving 

Account  

 

Cooperative 

Saving 

Account  

 Collective 

Saving  

 Pension 

Account  

 CIT 

Account  
 Share   Debenture  

 Agriculture   83.57     65.66     28.12     11.02    15.14     53.97     47.02    1.72    1.60     22.71     12.25  

 Mining and Quarrying   93.75     87.50     25.00     12.50    31.25     68.75     50.00   -     -       37.50     37.50  

 Water and Electricity   92.06     90.48     52.38     20.63    12.70     53.97     41.27     22.22     15.87     39.68     17.46  

 Manufacturing   93.38     79.41     38.24     12.50    17.65     60.29     46.32    9.56    5.88     29.41     11.76  

 Construction   87.04     68.11     28.57    9.30    20.27     55.15     49.17    3.99    2.99     21.59     10.63  

 Wholesale and Retail Trade   95.53     88.41     51.26     25.00    22.63     72.63     48.18    3.91    2.79     42.46     13.27  

 Transport   94.66     87.79     48.09     15.27    20.61     64.89     47.33    6.11    2.29     35.11     10.69  

 Education   98.64     96.94     54.50     25.30    21.22     72.16     52.80     31.24     29.71     51.44     17.83  

 Health   98.11     98.11     54.72     29.25    24.53     63.21     44.34     31.13     21.70     47.17     16.98  

 Hotel and Restaurant   96.75     85.06     44.16     26.62    25.32     73.38     55.84    5.19    3.25     43.51     19.48  

 Financial Service    100.00     98.92     55.91     47.31    19.35     82.80     46.24     31.18     18.28     74.19     21.51  

 Information and Communication    100.00  100.00     69.57     26.09    17.39     73.91     47.83     17.39     13.04     56.52     13.04  

 Public Service   98.35     92.56     59.50     27.27    19.83     67.77     54.55     42.15     35.54     50.41     19.01  

 Other Sector   83.71     72.75     35.11     15.17    16.85     53.65     41.01     12.92     10.39     29.78     11.80  
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Appendix 8:  Usage of Insurance Product 

Table A8.1:Insurance Product Holding by Province 

Province   Population*   Gender   Holds insurance Products   Life Insurance   Non-life Insurance 

1 

2,417,041 Male 31.55 28.62 11.60 

2,546,433 Female 22.47 22.25 2.55 

4,963,474 All 26.89 25.35 6.96 

Madhesh 

3,069,210 Male 21.50 16.54 7.32 

3,046,352 Female 15.48 13.01 5.04 

6,115,562 All 18.50 14.78 6.19 

Bagmati 

2,988,054 Male 45.79 37.97 21.24 

3,042,390 Female 32.72 28.46 8.42 

6,030,444 All 39.20 33.17 14.77 

Gandaki 

1,168,913 Male 39.09 34.39 9.69 

1,297,958 Female 31.57 28.20 6.68 

2,466,871 All 35.13 31.13 8.11 

Lumbini 

2,441,638 Male 32.21 28.82 11.43 

2,664,562 Female 23.16 21.66 4.91 

5,106,200 All 27.48 25.09 8.02 

Karnali 

822,407 Male 34.52 32.95 6.73 

865,939 Female 23.23 22.30 2.35 

1,688,346 All 28.73 27.49 4.48 

Sudurpaschim 

1,281,376 Male 46.40 44.78 8.16 

1,422,717 Female 38.52 37.74 3.90 

2,704,093 All 42.25 41.08 5.92 

National 

14,188,639 Male 34.62 30.20 11.93 

14,886,351 Female 25.63 23.53 5.16 

29,074,990 All 30.02 26.78 8.46 
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Table A8.2:Insurance Product Holding By Local Level Type and Gender 

Local Level Type  Population* Gender 

 Holds insurance Products   Life Insurance   Nonlife Insurance 

Rural Municipality 

2,417,041 Male 31.30 29.32 7.74 

2,546,433 Female 24.47 23.38 2.87 

4,963,474 All 27.79 26.27 5.24 

Municipality 

3,069,210 Male 32.65 28.10 10.98 

3,046,352 Female 23.58 21.39 4.82 

6,115,562 All 27.99 24.65 7.82 

Sub-metropolitan City 

2,988,054 Male 33.68 27.75 16.94 

3,042,390 Female 20.61 20.61 5.85 

6,030,444 All 27.04 24.12 11.31 

Metropolitan City 

1,168,913 Male 58.90 47.09 29.20 

1,297,958 Female 46.34 39.06 15.76 

2,466,871 All 52.63 43.08 22.49 

 

Table A8.3:Insurance Product Holding by Age Group 

Age Group 

(Years) 
Holds insurance Products Life Insurance Non-life Insurance 

 18-30  35.28 32.13 7.16 

31-60 35.16 32.04 9.07 

 60+  15.59 13.94 2.51 
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Table A8.4:Insurance Product Holding by Income Group 

Income Group (NRs.)  Holds insurance Products   Life Insurance   Nonlife Insurance 

 0 to 6902       20.33       19.15         1.87  

 6902 to 13804       21.02       19.70         2.45  

 13805 to 20706       23.23       20.82       10.17  

 20707 to 27608      33.08       30.04         7.16  

 27609 to 41412      41.12       37.54       11.71  

41413 to above      54.99       48.94       19.32  

Table A8.5:Insurance Product Holding by Marital Status 

Marital Status   Holds insurance Products   Life Insurance   Non-life Insurance 

 Married  32.25 29.33 7.82 

 Unmarried  35.77 32.20 7.85 

 Divorced  26.19 26.19 - 

 Widow  16.11 15.56 1.67 

Table A8.6:Insurance Product Holding by Education 

Education   Holds insurance Products  Life Insurance   Non-life Insurance 

 Illiterate  15.94 14.42 2.23 

 No Formal Education  21.67 20.24 2.85 

 Primary  28.38 25.74 5.14 

 Secondary  36.61 32.76 8.64 

 Higher Secondary  51.24 47.16 14.09 

 Bachelor  60.11 54.25 21.17 

 Masters and above  73.20 68.00 28.80 
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Table A8.7:Insurance Product Holding by Employment Type 

Employment Type   Holds insurance Products   Life Insurance   Nonlife Insurance 

 Self Employed     41.48     37.26     12.30  

 Salaried/ Wage Employee     41.20     36.84     12.30  

 Seeking Employment     28.21     26.35    3.43  

 Housewife     21.65     20.36    2.35  

 Student     35.69     33.23    5.23  

 Unemployed and not seeking Employment     16.86     15.29    3.35  

Table A8.8:Insurance Product Holding by Registered Sector-Formal/Informal 

Registered Sector- Formal (Yes)/Informal (No)   Holds insurance Products   Life Insurance   Nonlife Insurance 

 Informal     29.68     26.31    5.99  

 Formal     58.75     52.88   20.91  

Table A8.9:Insurance Product Holding by Occupational Classification 

Occupational Classification   Holds insurance Products   Life Insurance   Nonlife Insurance 

 Security     38.00     36.00  8.67  

 Managerial     66.53     62.34     19.25  

 Professional     61.60     56.70     20.10  

 High Technical     57.53     52.97     20.55  

 Office Assistant     50.00     46.15     15.38  

 Retail Service     50.83     44.94     18.44  

 Agricultural     31.08     27.90  6.76  

 Skilled worker     37.05     29.50     11.15  

 Technician     48.77     38.27     21.60  

 Elementary Occupation     28.32     25.64  6.51  
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Table A8.10:Insurance Product Holding by Industrial Classification 

Industrial Classification   Holds insurance Products   Life Insurance   Non-life Insurance  

 Agriculture     28.80     25.35  6.28  

 Mining and Quarrying     50.00     43.75     18.75  

 Water and Electricity     42.86     34.92     25.40  

 Manufacturing     38.97     33.09     10.29  

 Construction     31.23     27.24     10.96  

 Wholesale and Retail Trade     52.23     46.65     17.46  

 Transport     51.15     38.17     25.95  

 Education     60.44     55.52     17.83  

 Health     61.32     56.60     16.04  

 Hotel and Restaurant     48.05     45.45     11.69  

 Financial Services    70.97     65.59     31.18  

 Information and Communication     60.87     43.48     26.09  

 Public Service     56.20     54.55     15.70  

 Other Sector     35.96     34.55     10.11  

 

  



80 

 

Appendix 9:  Usage of Credit Products 

Table A9.1:Usage of Credit Products by Provinceand Gender 

Province   Population*   Gender  
 Holds Credit 

Products  
 Bank Loan   Microfinance Loan  

 Loan without 

Collateral  
 Cooperative Loan  

 Collective 

Saving Loan  

 Government 

Concessional Loan  

1 

2,417,041 Male 46.20 18.62 14.77 15.07 21.49 23.18 2.98 

2,546,433 Female 45.75 13.37 15.58 16.87 20.77 25.92 2.17 

4,963,474 All 45.97 15.93 15.19 16.00 21.12 24.59 2.56 

Madhesh 

3,069,210 Male 40.29 18.33 13.33 10.51 15.22 18.41 3.77 

3,046,352 Female 42.62 14.83 16.32 10.12 14.58 21.81 2.15 

6,115,562 All 41.45 16.59 14.82 10.31 14.90 20.10 2.96 

Bagmati 

2,988,054 Male 49.41 27.60 7.99 9.28 25.56 23.58 3.64 

3,042,390 Female 46.76 18.53 8.44 8.57 28.57 28.01 1.75 

6,030,444 All 48.07 23.02 8.22 8.92 27.08 25.81 2.69 

Gandaki 

1,168,913 Male 45.29 27.49 10.24 9.61 22.88 20.45 1.76 

1,297,958 Female 48.32 18.31 15.34 12.14 23.53 27.17 3.08 

2,466,871 All 46.88 22.66 12.92 10.94 23.22 23.98 2.45 

Lumbini 

2,441,638 Male 45.75 19.58 9.14 8.23 21.94 23.50 1.69 

2,664,562 Female 47.62 12.05 11.33 10.22 20.54 29.86 1.32 

5,106,200 All 46.73 15.65 10.28 9.27 21.21 26.82 1.50 

Karnali 

822,407 Male 43.28 10.89 10.63 8.10 25.06 31.79 1.48 

865,939 Female 42.49 6.62 10.29 8.97 28.97 35.04 0.56 

1,688,346 All 42.88 8.70 10.46 8.55 27.06 33.45 1.01 

Sudurpaschim 

1,281,376 Male 57.44 17.74 13.70 13.18 24.22 37.74 2.12 

1,422,717 Female 53.00 13.36 11.79 14.51 21.81 38.57 2.30 

2,704,093 All 55.10 15.44 12.69 13.88 22.95 38.17 2.21 

National 

14,188,639 Male 46.29 20.82 11.35 10.66 21.64 23.88 2.80 

14,886,351 Female 46.38 14.52 12.82 11.51 21.87 28.06 1.92 

29,074,990 All 46.34 17.60 12.11 11.09 21.76 26.02 2.35 
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Table A9.2:Usage of Credit Products By Local Level Type and Gender 

Local Level Type  Population* Gender 

 Holds Credit 

Products  
 Bank Loan  

 Microfinance 

Loan  

 Loan without 

Collateral  

 Cooperative 

Loan  

 Collective 

Saving Loan  

 Government 

Concessional 

Loan  

Rural Municipality 

2,417,041 Male 43.35 15.22 12.94 11.06 19.97 25.46 2.76 

2,546,433 Female 44.33 10.37 13.43 11.51 19.68 28.83 2.99 

4,963,474 All 43.86 12.73 13.19 11.29 19.82 27.19 2.88 

Municipality 

3,069,210 Male 47.74 21.60 11.68 10.90 21.93 24.73 3.10 

3,046,352 Female 47.54 15.27 13.47 11.55 22.36 28.51 1.39 

6,115,562 All 47.64 18.35 12.60 11.23 22.15 26.67 2.22 

Sub-metropolitan City 

2,988,054 Male 51.42 28.63 10.74 12.40 26.75 22.58 1.54 

3,042,390 Female 50.09 20.43 15.26 18.73 25.42 29.10 1.46 

6,030,444 All 50.74 24.46 13.04 15.62 26.07 25.89 1.50 

Metropolitan City 

1,168,913 Male 45.37 31.63 3.99 6.54 22.39 14.12 2.26 

1,297,958 Female 44.74 22.01 4.65 5.55 24.96 21.46 1.23 

2,466,871 All 45.05 26.83 4.32 6.05 23.67 17.79 1.75 

 

Table A9.3:Usage of Credit Products by Age Group 

Financial Literacy by Age Group  
 Holds Credit 

Products  
 Bank Loan   Microfinance Loan  

 Loan without 

Collateral  
 Cooperative Loan  

 Collective Saving 

Loan  

 Government 

Concessional Loan  

 18-30  38.79   12.96    10.31     9.05  18.81     22.50  1.94  

31-60 51.04   18.93    13.83  12.20  24.48     29.69  3.04  

 60+  29.26   10.04   5.28     5.22  11.03     17.50  1.52  
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Table A9.4:Usage of Credit Products by Income Group 

Income Group  

(Years) 

 Holds Credit 

Products  
 Bank Loan   Microfinance Loan  

 Loan without 

Collateral  
 Cooperative Loan  

 Collective Saving 

Loan  

 Government 

Concessional Loan  

 0 to 6902       30.81         6.18         7.70         7.36       13.12       20.96         1.25  

 6902 to 13804       40.09         7.97         9.72         7.47       17.57       26.98         1.07  

 13805 to 20706       44.40       14.52         9.21         5.35       24.75       19.79         4.32  

 20707 to 27608      48.37       18.22       14.43       12.04       22.45       27.87         3.36  

 27609 to 41412      49.54       21.57       13.78       11.59       24.45       25.20         3.40  

41413 to above      51.61       31.81       11.70       12.18       26.47       23.88         4.40  

Table A9.5:Usage of Credit Products by Marital Status 

Marital Status  
 Holds Credit 

Products  
 Bank Loan   Microfinance Loan  

 Loan without 

Collateral  
 Cooperative Loan  

 Collective Saving 

Loan  

 Government 

Concessional Loan  

 Married  47.01   16.83    12.52  10.97  22.34     27.43  2.63  

 Unmarried  33.36   14.09   6.33     6.87  14.81     19.00  1.87  

 Divorced  30.95  9.52   9.52     7.14  14.29     23.81  4.76  

 Widow  28.89  6.67   8.61     7.22  10.83     17.22  2.22  
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Table A9.6:Usage of Credit Products by Education 

Education  
 Holds Credit 

Products  
 Bank Loan   Microfinance Loan  

 Loan without 

Collateral  
 Cooperative Loan  

 Collective Saving 

Loan  

 Government 

Concessional Loan  

 Illiterate  33.47  7.29   8.88     6.57  11.91     21.59  1.55  

 No Formal Education  48.12   10.89    12.41  10.58  22.99     31.74  1.93  

 Primary  49.29   15.87    13.53  11.44  22.74     30.11  2.44  

 Secondary  48.24   19.26    12.91  11.63  24.01     26.73  2.77  

 Higher Secondary  49.40   24.90    12.97  13.29  28.10     26.74  4.32  

 Bachelor  45.75   26.47   9.83  10.96  24.01     18.71  3.59  

 Masters and above  52.40   36.40   8.00  12.00  24.80     22.00  2.40  

Table A9.7:Usage of Credit Products by Employment Type 

Employment Type  
 Holds Credit 

Products  
 Bank Loan   Microfinance Loan  

 Loan without 

Collateral  
 Cooperative Loan  

 Collective Saving 

Loan  

 Government 

Concessional Loan  

 Self Employed  52.11   25.31    13.53  13.53  26.01     25.75  4.09  

 Salaried/ Wage Employee  48.36   19.28    12.81  12.21  22.82     27.31  3.15  

 Seeking Employment  38.98  9.79   9.30     9.11  19.49     25.66  2.15  

 Housewife  45.86   10.67    12.90     9.21  20.36     30.70  1.38  

 Student  24.00  9.54   5.85     4.62  12.31     15.08  1.23  

 Unemployed and not seeking Employment  27.43  9.21   5.24     4.19  10.47     15.50  1.15  
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Table A9.8:Usage of Credit Products by Registered Sector-Formal/Informal 

Registered Sector- Formal 

(Yes)/Informal (No)  

 Holds Credit 

Products  
 Bank Loan   Microfinance Loan  

 Loan without 

Collateral  
 Cooperative Loan  

 Collective Saving 

Loan  

 Government 

Concessional Loan  

 Informal  45.77   14.91    12.30  11.94  21.49     26.26  2.48  

 Formal  56.28   31.36    14.52  15.04  29.20     27.96  4.84  

Table A9.9:Usage of Credit Products by Occupational Classification 

Occupational Classification  
 Holds Credit 

Products  
 Bank Loan   Microfinance Loan  

 Loan without 

Collateral  
 Cooperative Loan  

 Collective Saving 

Loan  

 Government 

Concessional Loan  

 Security  40.00   20.67    10.00  10.67  17.33     20.00  4.00  

 Managerial  51.88   31.80    10.88  12.55  23.01     19.67  4.60  

 Professional  52.58   28.61    10.57  13.14  26.80     25.26  3.87  

 High Technical  49.32   26.48    15.07  11.42  23.29     22.37  3.65  

 Office Assistant  51.28   19.66    14.10  14.53  30.77     32.05  3.85  

 Retail Service  59.54   30.73    17.03  14.34  31.11     29.32  5.51  

 Agricultural  50.97   19.11    13.51  14.29  23.75     28.38  3.57  

 Skilled worker  54.68   21.22    16.19  15.47  23.38     32.37  5.76  

 Technician  51.85   29.01    14.81  11.73  25.93     25.93  1.85  

 Elementary Occupation  44.90   15.31    11.99  11.48  21.56     26.79  1.91  

 
  



85 

 

Table A9.10:Usage of Credit Products by Industrial Classification 

Industrial Classification  
 Holds Credit 

Products  
 Bank Loan   Microfinance Loan  

 Loan without 

Collateral  
 Cooperative Loan  

 Collective 

Saving Loan  

 Government 

Concessional Loan  

 Agriculture  46.83   16.06    12.18  12.49  20.80     26.89  3.02  

 Mining and Quarrying  56.25   31.25    18.75  25.00  31.25     18.75  6.25  

 Water and Electricity  39.68   26.98   3.17     3.17  11.11     15.87  3.17  

 Manufacturing  52.94   25.74    14.71  14.71  26.47     23.53  3.68  

 Construction  48.84   16.61    16.28  13.62  23.26     28.57  2.66  

 Wholesale and Retail Trade  57.82   30.87    15.50  13.41  31.98     27.79  4.47  

 Transport  57.25   25.19    16.79  10.69  26.72     29.01  3.05  

 Education  54.50   26.83    12.05  12.90  27.50     28.01  2.55  

 Health  54.72   31.13    14.15  11.32  21.70     21.70  2.83  

 Hotel and Restaurant  57.79   30.52    15.58  18.83  30.52     37.01   11.69  

 Financial Service  55.91   37.63    15.05  24.73  33.33     20.43  5.38  

 Information and Communication  47.83   26.09    13.04     4.35  30.43     21.74     -    

 Public Service  59.50   35.54    14.88  13.22  35.54     28.10  7.44  

 Other Sector  41.29   18.26    12.64  12.08  19.10     22.19  3.65  
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Appendix 10:  Other Financial Indicator 

Table A10.1:Financial Confidence after retirement (Province, Local Level Types, Gender) 
  Respondents Confidence 

 
Sufficient Just Sufficient Not sure Not Sufficient Nothing Total sample 

Total Respondent 661 1022 853 340 1429 4305 

% of Respondent by Confidence 15.35  23.74  19.81  7.90  33.19  100.00  

By Province 

Province No. 1 39 199 155 49 284 726 

% of Respondent by Confidence 5.37  27.41  21.35  6.75  39.12  100.00  

Madhesh Province 190 172 129 40 184 715 

% of Respondent by Confidence 26.57  24.06  18.04  5.59  25.73  100.00  

Bagmati Province 148 199 127 54 217 745 

% of Respondent by Confidence 19.87  26.71  17.05  7.25  29.13  100.00  

Gandaki Province 102 104 76 29 129 440 

% of Respondent by Confidence 23.18  23.64  17.27  6.59  29.32  100.00  

LumbiniProvince 75 156 129 60 214 634 

% of Respondent by Confidence 11.83  24.61  20.35  9.46  33.75  100.00  

Karnali Province 22 65 108 55 211 461 

% of Respondent by Confidence 4.77  14.10  23.43  11.93  45.77  100.00  

Sudurpaschim Province 85 127 129 53 190 584 

% of Respondent by Confidence 14.55  21.75  22.09  9.08  32.53  100.00  

By Types of Local Level 

Rural Municipality 269 410 348 154 665 1846 

% of Respondent by Confidence 14.57  22.21  18.85  8.34  36.02  100.00  

Municipality 285 460 410 157 592 1904 

% of Respondent by Confidence 14.97  24.16  21.53  8.25  31.09  100.00  

UpaMetropolitan City 17 57 27 11 82 194 

% of Respondent by Confidence 8.76  29.38  13.92  5.67  42.27  100.00  

Metropolitan City 90 95 68 18 90 361 

% of Respondent by Confidence 24.93  26.32  18.84  4.99  24.93  100.00  

By Gender 

Male 383 553 426 170 669 2201 

% of Respondent by Confidence 17.40  29.04  22.37  8.93  35.14  115.60  

Female 278 469 427 170 760 2104 

% of Respondent by Confidence 13.21  22.29  20.29  8.08  36.12  100.00  
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Table A10.2:Retirement financing Plan and financial confidence 

Retirement Financing Scheme 

Respondents Confidence 

Sufficient Just Sufficient Not sure Not Sufficient Nothing 

Government Pension/Gratuity 23.4  16.4  7.0  10.9  3.9  

Corporate Pension/Gratuity 7.3   2.5  0.6  0.9  0.1  

Other Private Pension/Gratuity 6.5   1.3  1.5  0.6  0.1  

Withdraw past Saving 48.0  40.1  40.3  37.1  12.4  

Cashflow from business 30.1  26.7  24.5  25.9  8.0  

Sale of Share/Bond 11.5   7.0  4.2  2.6  0.5  

Sale of physical assets 19.4  11.4  15.5  11.8  7.8  

Financed by spouse 41.0  41.6  42.7  44.1  25.8  

Financed by other family member 49.5  60.8  67.4  64.7  47.8  

Other plans 8.8   5.3  8.1  8.8  3.8  
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Table A10.3:Period of Financial Stress Management 
  Finance Stress Period 

  Below 1 Week Upto 1 Month Upto 3 Month Upto 6 Month Above 6 Month Total Sample 

Total Sample 1709 2191 2015 1417 1784 9116 

 % of Response  18.7  24.0  22.1  15.5  19.6  100.0  

 Cumulative Percentage  18.7  42.8  64.9  80.4   100.0  

 Financial Stress Management Province 

Province 1  23.3  22.7  18.8  16.6  18.6  100.0  

 Madhesh  24.6  30.9  19.7   9.7  15.0  100.0  

 Bagmati  11.3  24.8  24.1  14.9  24.8  100.0  

 Gandaki  14.5  18.4  18.7  20.0  28.3  100.0  

Lumbini 20.8  20.3  23.7  15.3  19.9  100.0  

 Karnali  18.8  24.1  29.4  15.8  11.8  100.0  

 Sudurpaschim  16.5  26.9  22.1  18.2  16.2  100.0  

Financial Stress Management by Local Level Types 

Rural Municipality 18.4  23.5  23.4  17.0  17.7  100.0  

Municipality 19.8  24.9  20.2  14.2  20.9  100.0  

 UpaMetropolitan City 20.4  21.4  20.7  16.0  21.4  100.0  

Metropolitan City 13.6  23.9  26.5  14.3  21.7  100.0  

Financial Stress Management by Gender 

 Male  17.8  22.9  22.2  15.9  21.2  100.0  

 Female  19.7  25.2  22.1  15.2  17.8  100.0  
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Table A10.4:Means to meet ends during sudden stop of income 

Means of meeting ends Sample National 

Province 

1 

Mad

hesh 

Bagma

ti 

Ganda

ki 

Lum

bini 

Karn

ali 

Sudurp

aschim 

Rural 

Municipa

lity 

Municip

ality 

UpaM

etropol

itan 

City 

Metropolita

n City Male Female 

Used Past Saving 1988 47.45  40.5  45.6  65.3  47.4  45.0  47.9  41.6  41.5  49.2  56.5  70.8  47.9  47.0  

Reduced Expense 2922 69.74  75.2  69.4  75.8  58.9  67.3  71.9  64.4  66.4  71.8  79.4  71.5  69.7  69.8  

Sale Shares/Bonds 427 10.19    7.7    6.4  13.7  10.6  14.9  11.1    8.1  11.2    9.3  10.0    9.9  12.1    8.1  

Worked extra time 1948 46.49  49.9  40.5  41.8  44.3  44.6  57.3  42.9  46.6  49.7  50.0  18.6  50.0  42.8  

Borrowed from Friends/Family Members 3154 75.27  81.6  68.2  68.9  69.9  79.6  79.9  75.6  75.6  78.3  75.3  50.2  75.8  74.7  

Borrowed from Informal Lenders 1968 46.97  61.4  41.2  38.7  46.1  41.0  44.4  51.3  50.8  47.9  28.8  24.5  49.4  44.4  

Borrowed from Employers 539 12.86  17.5  14.5  13.2  14.8  10.3    5.4  14.3  12.1  14.2  12.9    7.9  15.4  10.1  

Used overdraft/credit line 105   2.51    1.1    1.6    3.0    5.4    1.2    0.7    6.0    3.3    2.0    0.6    2.4    2.9    2.1  

Borrowed against fixed deposit 112   2.67    2.4    4.0    2.7    5.2    0.2    0.7    4.3    2.6    3.1  -      2.4    2.8    2.5  

Borrowed against other collateral 592 14.13  16.6  23.9  17.6  13.6    9.1    6.6  10.6  11.5  16.8  12.4  14.6  15.4  12.8  

Borrowed from collective saving 1558 37.18  42.3  28.8  42.1  30.5  38.8  34.7  41.6  39.7  37.5  32.4  19.4  36.7  37.7  

Borrowed against insurance policy 136   3.25    2.7    3.0    4.6    4.8    1.0    1.7    5.8    4.1    2.6    1.2    3.2    3.6    2.8  

Borrowed against pension fund 104   2.48    1.8    2.8    3.2    5.2    1.6    1.3    2.3    2.6    2.4    1.2    3.2    3.1    1.8  

Used credit for shoping 123   2.94    1.9    1.5    6.3    5.8    2.8    0.9    2.7    3.7    2.3    1.2    3.6    3.4    2.4  

Used Other Means 938 22.39  22.9  15.5  19.5  39.5  19.4  26.2  14.9  22.7  24.7  11.8    9.1  23.9  20.7  

Sample in Stress 4190  4190  790   607   591   479   505   701   517     1,833     1,934   170   253     2,170     2,020  
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Table A10.5:Means of Saving 

Means of Saving 

Regularity in Income Overall (All types of 

incomes) Regularly Same Income Minimum Income with some variability Sometimes zero with Variable Income 

Save in Home 85.9  87.8  84.5  85.9  

Save with Family Member 63.5  65.7  63.0  63.8  

Save in Collective Saving 49.4  44.1  44.2  46.6  

Save in Cooperatives 51.5  51.8  43.2  49.0  

Save in Banks 71.5  62.2  52.6  63.6  

Purchase Government Bond 12.0  9.1  8.6  10.3  

Purchase Private Bond 11.7  8.8  8.6  10.1  

Purchase Insurance Policy 21.0  17.1  15.7  18.5  

Purchase Share 26.4  19.6  14.2  21.2  

Purchase Physical Assets 36.8  34.3  30.3  34.3  

 

Table A10.6:Sources of Information affecting financial decisions 

Sources of Information 

affecting financial 

decisions Overall 

Province 

No. 1 

Madhesh 

Province 

Bagmati 

Province 

Gandaki 

Province 

Lumbini

Province 

Karnali 

Province 

Sudurpasc

him 

Province 

Rural 

Municip

ality 

UMunic

ipality 

UpaMetr

opolitan 

City 

Metro

politan 

City Male Female 

Family and Relatives 68.1 67.9 67.0 70.7 73.5 64.3 67.7 65.7 64.0 69.7 67.6 84.7 71.0 65.1 

Newspaper 25.9 21.4 19.7 37.4 31.0 21.5 20.4 29.2 21.9 26.5 28.5 46.8 32.2 19.2 

Radio 40.8 36.0 30.5 44.6 39.7 40.1 43.6 57.4 42.3 41.3 36.5 31.1 45.5 35.9 

Television 41.3 40.1 34.3 49.4 56.3 39.4 27.0 39.7 37.7 43.5 39.4 51.6 45.9 36.3 

Instrument Specific 
Information 17.6 15.5 16.4 26.4 22.7 11.3 13.0 15.7 14.5 19.4 15.0 26.9 21.5 13.3 

Financial Advise 32.4 36.1 30.0 33.9 42.0 31.1 31.8 18.4 31.7 31.9 34.8 38.5 35.8 28.7 

Other Advise 44.3 45.9 41.0 46.5 55.5 44.1 42.3 33.0 44.0 42.5 48.1 55.7 47.6 40.9 

Other Sources 10.0 8.2 11.3 10.3 13.0 9.8 6.3 11.7 10.5 10.2 8.5 7.2 12.1 7.8 
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Appendix 11:  Financial Literacy by District 
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Appendix 12:  Financial Knowledge by District 
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Appendix 13:  Financial Behaviour by District 
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Appendix 14:  Financial Attitude by District 
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Appendix 15:  Usage of Payment Products by District 
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Appendix 16:  Usage of Saving, Investment and Retirements products by District 
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Appendix 17:  Usage of Insurance Products by District 
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Appendix 18:  Usage of Credit Products by District 
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Appendix 19:  Awareness of Financial Product by District 
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Appendix 20:  Relying on Family and Friends by District 
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Appendix 21:  Usage of International Remittance by District 

 

 



102 

 

Appendix 22:  Usage of Domestic Remittance by District 
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Appendix 23:  Questionnaire used in the survey 
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